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LOOK! Who's Following Whom! 


tings 


Once again the year’s almost out and, with Santa's arrival on the scene, we 
at Schack’s wish all our friends the merriest of Christmases and a New Year 
full of joy and fulfillment. 


We're starting our New Year with a bright 
new Valentine presentation that'll keep your 
windows selling after Christmas. See your 
Schack representative when he’s in town 
soon or write us for an illustrated brochure. 





ss 
2516 W. Armitage Avenue ® Chicago 47, Illinois © HUmboldt 9-2516 





Showmanship in Selling 


because...it stimulates the emotions which develop the urge to buy 





Music and 
OR Entertainment 
Show 


Another WLS Display Promotion success story, this time for the 
Radio Corporation of America. 
Comura® (Commercial Murals) designs reproduced from fine 
original art in four oi! colors in giant 48 in. by 96 in. size. Four 
difterent designs suggested for use in four feature window displays Cop meng ew nyo 
Additional Comuras tor department and interior use Clayton, Mo 
The complete promotion presented in brochure 
with suggestions for advertising, display and pro. 
motuon of RCA Victor products 
A typical example of this success story ts evi- 
denced by the following comment from Adrian 
Delsman, Display Director of Famous-Barr 
Company 
“You and RCA Victor should really be very 
elated Lo havi secured this excell ft hou IN’ 
We felt that the art work in this presentation 
was really outstanding 
We repeat... Showmanship in Selling Pays Off” 
. it helps sell more and better products and bene. 
hts the consumer, retailer and manufacturer. 


“St's the last three feet that count most” As shown of Fameus-Berr Ce., 


St. Lowis, Mo. 


As shown at Famous-Barr Co., As shown at Smith-Bridgeman, As shown at Porteous Mitchell & 
Clayton, Mo. Flint, Mich. Braun Co., Portland, Me 


As shown at Famovus-Barr Co., As shown at Smith-Bridgeman, As shown at Innes, Wichita, Kansas As shown at Porteous Mitchell & 
Southtown Store, St. Lovis, Mo Flint, Mich Braun Co., Portland, Me 


eo (25") WL. STENSGAARD AND ASSOCIATES, INC. 


hg ny 1) on 7 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


. 
Write today on your letterhead C , * > : Merchandising Arts Sales and Distribution plans 
or ask us to call and see you 


no obligation. 


JANUARY, 1955 
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ANNUAL DISPLAY REVIEW 


~ CONTENTS 


Presenting DISPLAY ON REVIEW ... a 22-Page Portfolio of displays 
selected by 83 leading displaymen as their favorites of 1954. 
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Editors Comment . 

Schlipphacke Takes Top Honors In Fiftl, Annual Display Contest 
Realism Is The Key To Display At Rubenstein's By Phoebe L. Friedman 
Displays On Review 

Mexico Becomes Display Conscious By Willard B. Bennett 
How Christmas Arrived In Los Angeles Windows By Howard Kuhn 
Promotions Coming Up By Louis Gehring 
December In Chicago By Jean Mowat 


Smart Suburban Store Stresses Outdoor Living Appeal 
By Irene Miller . 


New York Display Scene By Virginia Roehl 


Easily Built, Low-Cost Displays For The Smaller Store 

By Jim Kiley 
Display .. . On And Off The Record 
All From Kaufhof 
Display Here And There 
Trade Personalities By Jim Tupper . 
Reminiscing 
The Display Parade By jim Tupper . 


Your Column 
a 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI I, OHIO 


OUR NEXT ISSUE 


One of the feature articles to appear 
in the February issue will deal with the 


design and layout of a novel toy store 

done by Hoffmann & Heidrich . . . There 

will be reports on current display in Los 

Angeles, Chicago, and New York City 
. plus numerous other features . 


In the mail January 20. 
we 


THE COVER 

This appealing display of children's 
apparel is by Henry Callahan, window 
display director of Lord & Taylor, New 
York City . . . (Full-color photograph 
by courtesy of Nick Malan Studio, New 
York City.) 
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EXECUTIVE STAFF 
MH. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 
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John Mendell, Production Manager 


Eastern Office 
20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


e 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U.S. funds by International 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address myst be reported at least 
two weeks in advancé@of effective date, other- 
wise missed copies” cannot. be supplied. 
Entered as second <class matter September 20, 
1922, at postoffice at»Ciricinnati, Ohio, under 
act of March 3, 1879 
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Display Industries 
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Audit Associated 
Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your departmert. 
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* Dis play 

for these new stores 

was advance-planned 
from their blueprints 


Arnold Constable 

Trenton N. J. 

Bamberger s 

Princeton N. J. 
- Plainfield N. J. 

Burdine’s 

West Palm Beach Fla. 
-Carson Pirie 3 
Woodmar Center Hammond Ind. 
The Fair 

Ridgelea Ft. Worth Tex. 
Franklin Simon 

Miame Fla 

Gimbels 

Southgate Milwaukee 

Hecht Co. 

Northwood Center Baltimore 
Hudson's 

Northland Center Detroit 

it’ 
Northeast Philadelphia 
R. H. Macy 


John Wanamaker % 


Hillsdale, San Mateo Calif f 
» 


Wynnewood Pa. Be j 


and many. more! 
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Bring your Blueprints* 


and we'll multiply your selling opportunities 


Successful display should be integrated 
right into the structure of your new store. 
The sooner you can show or tell us your plans, 


the better. your windows and counters will sell on Opening Day. } 


; \ 
“Primavera —it's Spring’ Come see Dot's new Show, 


loaded with advance ideas in Display for Spring 1955. 


DEC Wbisvs doe 


~% 
498 Seventh Avenue, New York 18 
Dot Williams, president 


Mary Brosnan and Durabelle Plastic Mannequins 





Bulkton 50 in. Wide BASKET WEAVE 


A Flattering Third Dimensional Design 


oRee COLORS ROLL SIZE LIST PRICE 
e GREEN e CHARTREUSE 
e YELLOW © GREY 25 . =x 50 in. 


n 50 i in. Wide MARBLE 


Here's an Authentic Reproduction of Marble . . . 


A new Decorative Trend 
COLORS 
© DEEP GREEN e BLACK e BROWN ROLL SIZE LIST PRICE 


® MAROON e GREY e TAN 95 
@ LIGHT GREEN 25 ft. x 50 in. *3 


— Bulkton 50 in. Wide CARNIVAL 


A Splatter Design Printed on a Plastic Finish Paper 


COLORS ©. 
@ GREEN © BLUE ROLL SIZE LIST PRICE | 


@ WHITE @ RED 25 ft, » 50 in. $395 % 


Bulkton SEAMLESS now Available Bulkton 
in 42 COLORS including 6 NEW COLORS a fa! WAL-FLEX 
@ Cherceal Grey © Wedgwood ® Coral PEDESTAL SETS 


@ Ash Brown ® Peacock Blue @ Avocado in Pickled Black 








o  arpeseeimopenuens ; Completely Assembled 
Bulkton RIBBON & STREAMER Widths Ready to Use 


Vow Available in 42 SEAMLESS COLORS Set Consists of 
7 Pedestals 


Size List Price Size List Price 


Zin. « 100 yas $1.40 6 in. « 5O yds. $2.00 | © in. ad “- in. 
( in. x 50 ve @ Jin. * in. 
4in. « 100 yds $2.65 B in 0 yds $2.65 © IZ te. o 21 in. 
@ 24 in. 
Bulkton 107 in. TUBES | | Size of cap 8 in. x 8 in. 


fvailable in all Butkton Display and 26 in. | | $44.95 


Papers (except Velour Papers) including 








, er set 
your cheice of 42 Seamless Colors P 


Wal-Flex Frames 
Size 2! in.x27 in. $1.95 


Size List Price 


4 in. « 107 in 2 tor $4.95 


‘“\ 


BULKTON DISPLAY DIVISION Corry 2-8257 


SLUR 4S Molt age), & CO. Corry, Pa. 
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‘n0e-OScube the most flexible sign machine 
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Change from cardboard to paper by the turn tising paste ups lise one Ol several colors 
of a dial... Print one of a kind, two sided or of ink at once... Adopt any layout and 
repeat extraS ..- - Use new display scripts control cOpy ..«- Models for all size stores . 
and/or any type combination . . . Reproduce 
zinc plates, half-tones or any cuts for headings Write for complete catalog , 4 oe 
and toppers .. . Prepare originals for offset with prices and free samples a . | 
duplication . . . Proof lines of type for adver of work. ‘ Re, 
~~, “Sty? 
THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41, ILL. mA 


JANUARY, 19595 





Congratulations adi 


The beginning of a New Year is in- 
deed an appropriate time to express OUF 
sincere congratulation® 
field of display for the 

fine job done in 1954. The outstand- 
ing displays shown in the DISPLAYS 
ON REVIEW section of this issue 
Tr piSPLAY WORLD hespeak the 
ability of the entre profession and 
they are ‘ndicative of the vast strides 
forward the profession i¢ makin¢: 


Such progress deserves recognition. 


Serving you with 


America ' Wost Complete oLine 
of Display Materials 





Garrison Wagner Co. 
2018 Washington Ave. St. Louis 3, Mo. 








JANUARY, 
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Use the completely new Madi- 
sonia Manicaddy to save time while 
avoiding chips scratches and more 
serious damage! 


The small caddy actually slips under 
your manikin—you never have to 
lift it. The figure is held securely 
against soft padding by an elastic 
belt while it is rolled right into place. 
The dolly is only 14 inches wide and 
has a special stair climber as well as 
the finest ball bearing 8 inch wheels. 
The arms and hands are dropped 
into a removable bag and can not 
even scratch each other . . . $39.50 


And the big 62 inch caddy handles 
four manikins just as quickly, neatly 
and safely as the small dolly takes 
one. It is 22 inches wide with four 
5 inch swivel casters and can easily 
maneuver through the most crowded 
store and narrowest aisles. It also 
has complete padding protection 
and four hangers for clothes. In 
addition the big dolly is designed to 
carry large display pieces and signs 
with a minimum of effort . . . $89.50 


MADISON 


NEW YORK — 152 West 25th Street 
CHICAGO — 11 South Despiaines 
DALLAS — -— 3007 Canton Street 


America's largest Manikin Refinishers 





MADISONIA MANIKINS. INC 

152 West 25 Street. New York |. WN 
Ship us one small MANICADDY &@ 
FOB. Easton, Pa 


Ship us one large MANICADDY & 
FOS Easton Pa 


SSOeoeoeooooeoeoesoooo| 
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RUBNER PRODUCTS 
LEAD AGAIN! 


NOVELTY QUALITY ORIGINALITY 
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: GREATER 


~ 


MID-WINTER 


VALUES 


MDL-5@, 22" x 28° 
DMS-56, 16°" x 23'/,''* 







CUL-58, 22" x 28" 
UCS-56, 16° x 23'/,""* 
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eyeletted and hardware 


86-388, 28°' x 38" 
B-20S, 20°° x 28° 





JANUARY, 


THAN EVER 
| _—______@j (_____ 





$3.75 ea. 
3.35 ea 


Also use for Dollar Days, So & So Days, Anniversary Sales, Special Sales, Wel- 
come To, Food, Home Shows, etc 


$3.73 ea 
3.33 ea 


*Within White Lines are 16" x 23'/,"' 


1) 
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2 SIZES BLANK FLAT WHITE TRANS. 
LUCENT PLASTIC INSERTS with Aium- 
inum Edges, each with 8 die-cut holes. 


$4.80 ea 
$2.95 ea 


ase 


S 








SPM-85, 22°’ 
SM?P-65, 16" 


x 28° 
x 23'/,'"* 


$3.45 ea 


SPL-58, 22°' x 28° 
3.15 ea 


SPS-56, 16"° « 23'/,'"* 


$3.74 ea 
334 ea 


PSL-65, 22’° 
SPS-65, 16 


Also use for Easter, Spring Fiower, Fashion Shows 


CuUP-85, 22°' x 286° 53.43 ea CVi-58, 22°' x 28" $3.7! ea SVC -85, 22"° 
SCU-65, 16°" x 23'/,""* Ri3ea VCS-56, 16"' « 23'/,''* 3.31 ea CVvS-65, 16" 
Also use for Fair Time. Summer Sales, Rodeo. 








Piain White Translucent Plas SELF-STANDING & HANGING WEATHER-PROOF CARD SHADOW-BOXES 
>t we each die-cut with WR.-28 for 20'' « 28'' Plastic Inserts with 8 Indoor Electric Cord 
oles 


RWS-38 for 28°' « 38°’ Plastic Inserts with 2. 8 


PTW.28, size 22'' x 28°’ $1.35 ea 


TP-163, size 16°' x 23'/,°' 95¢ ea (Shadow-Boxes furnished only with Plasti« 





To do this, Blank Flat White Translucent Plastic Inserts in 2 sizes with Aluminum Edges need 
to be ordered only once. Each is die-cut with 8 holes and eyeletted. DESIGN MESSAGES 
in Attractive Colors, DESIGNS only or plain White Plastic Sheets are also die-cut with 8 
holes that fit and easily attach to the Blank Inserts from outside with white enameled hex 
cap nuts that hardly show. There are 2 sizes of Plastic Sheets, 16" « 23%" for 20" x 28" In 
serts and 22" x 28" Sheets for 28" x 38" Inserts. This means that Brackets, Holders and 
Lighting Equipment not directly related to the Holiday Season could be left up and used 
for various Promotions throughout the year. Same Promotions as used Outdoors on Street 
Lighting Standards should also be used at same time in Weather-proof Card Shadow-Boxes 
in Stores and Windows. 


Please order by codes the Promotional DESIGN MESSAGES in Attractive Colors, DESIGNS 
only with your own copy or the Plain Plastic Sheets to letter or run your own copy. Should 
you have us imprint on the DESIGNS only or on Plain White Plastic Sheets, each imprint 
of your own copy of one Promotion in black [minimum of 60 or more) is 75c ea. If special 
imprint design for part of message is to be followed send good, large proof of your ‘logo, 
etc., but hold each one to only a few words. 


When Ordering Suggest You send for Year ‘Round Promotions Folder showing 
Metal Holders, Brackets, Accessories and Additional Plastic Promotions. 





Celebrations. 


indoor Electric Cords 


x 28° 
x 23'/,''* 


Spring Sales 


x 28 
x 23'/,''* 


Promotions.) 


“4 








THAT 


Level The Volume Valleys Round The Calendar With Illuminated 
Plastic Promotional Design Messages In Attractive Colors, 
Designs Only With Your Own Copy Or P 


Et< 


LIGHT 


WV 
Lf 
BISHOP PUBLISHING COMPANY, 168 N. Clinton St., Chicago 6, Illinois 


lain White Plastic Sheets 








UP 
42./0 ea 
13./0 ea 
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ASTER BU 


AND 


MICKEY MOU 


TV STARS 
IN PERSON 


This year the Easter Bunny has an illus- 











trious guest of honor when he arrives 
at your store straight from Bunny 
Forest. Be first in your community to 
take advantage of this double attrac- 
tion. 


Costumes To Be Worn By 
Living Persons 


EASTER BUNNY OUTFIT as photographed 
. . . fine quality purple velour trousers, pink 


satin jacket and white brushed rayon head, 
complete $120.00 


MICKEY MOUSE OUTFIT as _ photo- 


graphed . . . fine quality red velour trousers, 
yellow felt feet, and black brushed rayon 
body covering and head, complete $135.00 


Only officially franchised producers of Walt Disney Character Costumes for store promotions. 


Gertrude Cornell ime rcs 
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always 
olal—meieisal > 
ahead 


ALLIED DISPLAY MATERIALS, Inc. 


65 Madison Avenue « New York 16, N. Y. 


JANUARY, 1955 

















DRAMATIC AND EYE-CATCHING | 





THREE OF OUR NEWEST HANDPRINTS ON FABRIC 
AND SEAMLESS PAPER FOR /MMEDIATE DELIVERY | 


t-AVFERNE 


160 EAST 57 NEW YORK 22 


DISPLAY WORLD 





Peace on Larth 


Good Will to All Men 




















DECORATIVE PLANT CORP. 


136 WEST 24th STREET. NEW YORK II, N.Y 
WAtkins 4-4405 


JANUARY, 1955 





NEWEST MEMBER OF THE FAMILY... 


Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign are regularly required. 


For such use its mechanical inking unit, combined with the patented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISE MART CHICAGO 54, thtinoris 


DISPLAY WORLD 
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Tekwood gives you 
3-ply strength for permanent 
displays at low cost 





Pre-finished Tekwood, available in a 
range of standard or custom colors, 
eliminates extra handling and at 
least one spray Operation. Pyroxylin 
finish is permanently color-tast 


Tough Tekwood—U.S. Plywood’s remarkable lami- 
nate — stands up to daily use in displays for 6 months, 
a year—even longer .. . its easy fabrication means 
production economies .. . pre-finished variety offers 
additional savings. 





3-ply construction of Tekwood consists of a hardwood core 
Self-hinging counter displays are made with Tekwood by simply with linerboard facings resin-bonded to both sides. Smooth 


cutting through two layers, leaving the third layer as the hinge on both sides, rugged Tekwood won't split, dent or buckle 


Save on die-cutting. Die-cut Tekwood's clean, smooth edges 
need no finishing. And when high-speed presses are involved, 
you can save up to 50% in cutting expenses compared to 
costs with harder materials that dull dies and slow up pro- 
duction 


Versatile Tekwood can be sawed, holds nails, staples, screws 
and tacks. It’s easy to form hot or cold with standard bending 
machinery with or against the grain, or on the bias. Its 
smooth surtace 1s perfect for any painting or printing process, 


Send coupon for free sample of [ekwood in regular or pre- 
finished type. Both varieties are available in various grades 
and colors at any of the 73 U.S. Plywocd or U. S.-Mengel 
Plywoods showrooms located in principal cities 


SPECIFICATIONS: Standard sheet sizes 48''x 48 and 48''« 96 
Standard grade '%' thick. Weight--445 Ibs. per 1000 sq. ft 
Special colors, sizes, and thicknesses to meet custom specifications 


Sturdy [ckwood in regular or pre-finished type is perfect for per 
manent displays like this that are expected to look fresh and new 
indefinitely. 


Tekwood 


] prodin fi @ 


UNITED STATES PLYWOOD CORPORATION 


World's Largest Plywood Orwanization 


UNITED STATES PLYWOOD CORPORATION 
55 West 44th Street, New York 36, N. Y. 


tf Tekwo {| | regular | | pre 
with tull deta 
NAME.... 
COMPANY 


and U.S.-Mengel Plywoods, Inc., Louisville, Kentucky 
In Canada: Weldwood Plywood, Ltd., ADDRESS 
Montreal and Toronto 
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We are indeed grateful for the continued friendship and 
patronage which we have enjoyed for so many years from 


the displaymen of America. We shall always strive to hold 


your favor with the finest display decoratives the display 
field has to offer. 


OUR THIRTY-FIFTH YEAR SERVING DISPLAY 


Ge) vue L.J.CHARROT COMPANY, INC. 








Designers» Maniufacliners ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


36-38 WEST 37TH STREET 


NEW YORK i8, N. Y. ART DISPLAY STUDIOS 
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Here’s “Sign Lan- 


guage” we appreciate 
... and here’s Thomas 


ADEM 


ninrongue ne J. Longstreet, whose 


Om OR Wa mag cry v 
MA. + ee wae 
~ > . 


speed in operation 
gives him the rank of 
“Jet Pilot’ with Printa- 
sign! This letter speaks 
for itself. 


PLEASE READ IT! 


Printasign's ‘3R's'... mean 


RENT! RENT! RENT! 


THE PRINTASIGN RENTASIGN PLAN 


MEANS THAT YOU CAN NOW BUY YOUR 
COMPLETE SIGN-SHOP MACHINERY AT 
A SMALL, CONVENIENT MONTHLY RENTAL! 





America’s foremost department stores are saving 
thousands of dollars a year in labor and 
overtime with Printasign! You too can now 
take advantage of the world’s most modern 

and efficient sign producing media by simply 
“signing up” with the Printasign Rentasign 
System. 


® Check and Doublecheck these 
Outstanding Features: 


"i" No Capital Expenditure! 
"i" No Tie-up of Funds! 
i Full Purchase Option! All Rental Payments May 


Be Fully Applied Toward Purchase Price of 
Printasign System! 


Your Present Sign Machinery Accepted at Sub- 
stantial Trade-in Prices! 


Free Storewide Sales Clinics! 


PRINTASIGN 607 $. DEARBORN STREET 
For complete DIVISION OF REYNOLDS PEN CO. CHICAGO 5, ILLINOIS 
information, without 
At no obligation on my part, Tell Me More about the 


obligation on your 


part, MAIL THIS 


COUPON, NOW ——> 
p 


DIVISION OF REYNOLDS PEN CO. 
607 S. DEARBORN ST., CHICAGO 5, ILL. 


Printasign System and the New Printasign Rentasign 
Plan with purchase option. 


FIRM NAME 
ADDRESS 
CITY & STATE 


MY NAME 


SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSCSCECES EE, 
eeeeeeeeeeeeeeeeeseeeeeeeeee eee eeeeeceeeeee 


JANUARY, 1955 








REGULAR LONG, NARROW 


EATON ‘Velvety’ 


GRASS MATS yg 


« 11 SIZES « 6 COLORS 


Sold only thru recognized Display Jobbers 


“TM. Reg 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 




















SS Y- REMEMBER. / 


ALWAYS SAY 








Then you will be getting the finest display material 
obtainable. Note the cla. — inch wide corrugations 
and the clean snowy whiten« ;, then thrill to the rich 
depth of the 16 beautiful colors. 


Buy it from your nearest display materials supplier and 
realize complete lasting satisfaction. 











THE REYBURN MANUFACTURING CO., INC. 
ROYERSFORD, PENNA. 











— 
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When Glenn Harrod, Display Director of Lazarus in Columbus, wanted NEW CHILDREN’S MANNEQUINS with WON- 
DERFUL ACTION AND SELLING PERSONALITIES, he came to Bliss Display. 


HERE'S WHAT WE DESIGNED! 


“the little show-offs” 


(BOYS AND GIRLS, SIZES 4 TO 12 YEARS) 





Mr. Al Bliss 


HERE'S WHAT HE SAID ‘ABOUT a: ake 
the little show -offs Long Island Oity, New York 


Dear Al: 


I think you can see from the photographs 
that the window is « big success, We had « lot of 
fun getting the window together, ani everyone, in- 

; "7 ; 7 ! ansi cluding the public, likes it. The wonderful action 
Complete line of the little show-offs will gf me Roth gall dingy meee a 
be displayed in our showroom during these figures makes it possible for us to give the 


: : : window human interest that could never have been 
Market Week. Pg ww invite you scihoued thomas the eno 68 eniinems ananeuiae 
o visit us. 


Please accept our thanks for the completely 
wonderful job you did for us, 


Write for complete set of photos Sincerely, 


of “the little show-ofis” Gy 


Glenn A. Harrod 
Display Directer 


BLISS DISPLAY CORP. tose isanar in y 


JANUARY, 1955 19 














MODIGLIANI GLASS FIBERS, INC. 


announces the appointment 


of 
Walters industries, inc. 


A BEN WALTERS ENTERPRISE 


“as 


NATIONAL DISTRIBUTOR 
U.S. A. and CANADA 


DISPLAY AND ALLIED INDUSTRIES 


for 


Modigliani (Glasfibers 


a 


.. used by the display field for the past ] () years 


DISPLAY WORLD 





_ | Miia aster 
NATIONAL DISTRIBUTORS, U.S.A. & CANADA pe 
DISPLAY & ALLIED INDUSTRIES 


Gilasfibers 
in an exciting variety of 
color and texture 


Putt Glass * Angel Hair » Glass Veil 
Starched Glass Matting + Line Stitched Glass 


S-I-R-E-I-C-H Glass 


AT YOUR DEALER OR ORDER DIRECT 











Lowest glass fiber prices 
in the display field! 


LITERATURE AND SAMPLES ON REQUEST 


W NATIONALE DISTRIBUTOR, U.S.A. & CANADA + DISPLAY & ALLIED INDUSTRIES 
alters industries, I Tiles 


BEN WALTER S ENTERPRIS 


156 SEVENTH AVENUE, NEW YORK 11, N.Y. « Algonquin 5-2308 


JAMUARTY, 1939S 21 
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Editor's Comment 
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To start out the new year fittingly we always try to make the 
January issue especially valuable to our readers. In the past this has 
been done in various ways. But in the issue you are now reading we have 
done something entirely different -- something, I believe,which has 
never been done before in the history of the display field and which 
should make the January issue one you will want to refer to frequently 
from time to time. 


Some weeks ago I wrote approximately 100 men and women in display, 
well known for their ability, and asked each of them to send me a 
photograph of his or her favorite display of the year, with reasons for 
selecting it --not necessarily their best display, but one they liked 
especially well for the sales it produced, colors involved, lighting, 
originality, or any reason at all. 

Quite frankly, I was more than surprised and pleased with the 
response. Everyone liked the idea, and in spite of the fact that the 
request was made at a time when all displaymen were trying to make 
holiday installation schedules, 85 took time to select a display and 
give their reasons for choosing it. I would like to pay tribute here 
to these people who were good enough to make their important contribu- 
tions to something which will be of help to everyone in display. The 
field is fortunate in having men and women of their calibre. 


And so DISPLAY WORLD very proudly presents in this issue "Displays 
on Review" --a 22-page section devoted exclusively to the showing of 83 
displays hand-picked by those who created them. I think you will find 
it of absorbing interest, and of lasting benefit. We plan on making 
this an annual feature, and I hope our readers will write me personally 
how they like it... 


You will also find in this number the results of our annual 
International Display Contest, which concluded its fifth consecutive 
year on December l. Once againa new record was established for the 
number of entries, this year's figure going well over 53,500. The steady 
growth and acceptance of this contest has been very gratifying over 
the years. It seems to fill a definitely needed place for at least two 
reasons -- it provides some tangible recognition for good display work, 
and many have written us commenting on the fact that it has been an 
incentive to them to create better displays. The contest will be con- 
tinued along the same lines during 1955... 


To anyone who has the interests of displaymen at heart there are 
a few national advertiser contests which are handled in a way that is 
irritating, to say the least. Among them are those in which the awards 
are made to the store instead of the displayman (who, in many cases, 
never sees it), orwhere the prize is split between the buyer and the 
displayman, or, worst of all, where the big prize goes to the buyer and 
the little one to the man who was responsible for the winning display. 

The most recent case of the last-named was announced recently in 
a press release which went something like this: "Trips for two to Ha- 
waii go to the buyer of men's clothing, and a $100 Bond to the display 
department" -- not even $100 in cash, but a bond whose present value is 
just $75 --a familiar device used frequently by sponsors who want their 
awards to look bigger than they actually are. (Please turn to page 86) 
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ELASTIC ’is 


When you buy ““CELASTIC’’... you can be SURE you have bought the BEST! 

There is only ONE quality... There is only ONE “CELASTIC”’, offering top performance 
or... YOUR MONEY BACK AND NO EXCUSES. 

What's more... ALL ““CELASTIC” Softeners (Dip, Solvent) whether slow or fast drying 


contain powerful fungicides...to prevent rot, mildew or bacterial growth. 


Showmaster, Mike Todd in his water extravaganza “Night in Venice’ at Jones Beach 


* 
a few years back, where a fleet of ordinary rowboats were converted into beautiful 
SP y Gondolas with chickenwire, plywood and “’Celastic’’. 
@ Showmaker, W. Tracy—for Ringling Bros. Barnum and Bailey shows on all current 
those floats, headpieces and most props, and for R. H. Macy, N. Y. C. on their Thanksgiving 


in the know ' Day Spectacular. 


@ J. L. Hudson, Detroit, on their gigantic colorful Holiday Parade. 


° ® Ice shows for their props where water and moisture damage must be avoided, where 
eee There is are 
waterproof materials are necessary. 


only one Top display companies for float construction, for street decorations, for exterior and 
interior displays. 
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CELASTIC’’ . TELEVISION STUDIOS, MOTION PICTURE STUDIOS, 
PUPPETRY, DO-IT-YOURSELF, HOBBYCRAFT 


If the roll, bottle or can bears the name ‘““CELASTIC” then be ASSURED, it’s the BEST... 
because The CELASTIC Corporation, a Du Pont subsidiary is the manufacturer. 


ORDER NUMBER WIDTH PRICE LINEAR YD. THICKNESS ap prox 





#436 33” $1.50 yd. 016 
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#16 6" 2a. 024 ~— 

# 32 45” was °° CURianememema 
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Packed In 2 rolls. - = 
10% cutting ao yt 38 nas. F120 50 4.25 yd. 090 


























“CELASTIC’” SOFTENER H 25 Colastic” Softener Fast Drying | ool: con...$2.80 
; #100 “Celastic’ Softener Slow Drying ih ie 
( Dip, Solvent } 4 35 “Celastic’ Softener for “Celastic” 55 . , d $77 00 
contains fungicides when working over Styrofoam gal. drum... $77. 





““CELASTIC’’ PARTING AGENT... $1.90 per at. Tinfoil 4¢ each 12” x24” Tinfoil pkgs. 500 sheets $15.00 





“CELASTIC’ PATCHING CEMENT $1.50 per at. $9.75 per 5 gal. drum 





"Trademark of The Celastic Corp 


tT] DISTRIBUTOR ¢ U.S.A... CANADA & FOREIGN COUNTRIES | 
- 156 7th AVENUE, NEW YORK 11, N.Y. 
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a tebhdohar Comment 


To start out the new year fittingly we always try to make the 
January issue especially valuable to our readers. In the past this has 
been done in various ways. But in the issue you are now reading we have 
done something entirely different -- something, I believe,which has 
never been done before in the history of the display field and which 
should make the January issue one you will want to refer to frequently 
from time to time. 

Some weeks ago I wrote approximately 100 men and women in display, 
well known for their ability, and asked each of them to send me a 
photograph of his or her favorite display of the year, with reasons for 
selecting it --not necessarily their best display, but one they liked 
especially well for the sales it produced, colors involved, lighting, 
originality, or any reason at all. 

Quite frankly, I was more than surprised and pleased with the 
response. Everyone liked the idea, and in spite of the fact that the 
request was made at a time when all displaymen were trying to make 
holiday installation schedules, 85 took time to select a display and 
give their reasons for choosing it. I would like to pay tribute here 
to these people who were good enough to make their important contribu- 
tions to something which will be of help to everyone in display. The 
field is fortunate in having men and women of their calibre. 

And so DISPLAY WORLD very proudly presents in this issue "Displays 
on Review" --a 22-page section devoted exclusively to the showing of 83 
displays hand-picked by those who created them. I think you will find 
it of absorbing interest, and of lasting benefit. We plan on making 
this an annual feature, and I hope our readers will write me personally 
how they like it... 

You will also find in this number the results of our annual 
International Display Contest, which concluded its fifth consecutive 
year on December l. Once againa new record was established for the 
number of entries, this year's figure going well over 5,500. The steady 
growth and acceptance of this contest has been very gratifying over 
the years. It seems to fill a definitely needed place for at least two 
reasons -- it provides some tangible recognition for good display work, 
and many have written us commenting on the fact that it has been an 
incentive to them to create better displays. The contest will be con- 
tinued along the same lines during 1955... 

To anyone who has the interests of displaymen at heart there are 
a few national advertiser contests which are handled in a way that is 
irritating, to say the least. Among them are those in which the awards 
are made to the store instead of the displayman (who, in many cases, 
never sees it), orwhere the prize is split between the buyer and the 
displayman, or, worst of all, where the big prize goes to the buyer and 
the little one to the man who was responsible for the winning display. 

The most recent case of the last-named was announced recently in 
a press release which went something like this: "Trips for two to Ha- 
waii go to the buyer of men's clothing, and a $100 Bond to the display 
department" -- not even $100 in cash, but a bond whose present value is 
just $75 --a familiar device used frequently by sponsors who want their 
awards to look bigger than they actually are. (Please turn to page 86) 
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When you buy “’CELASTIC”’... you can be SURE you have bought the BEST! 

There is only ONE quality... There is only ONE ““CELASTIC”’, offering top performance 
. YOUR MONEY BACK AND NO EXCUSES. 

What's more... ALL ““CELASTIC” Softeners (Dip, Solvent) whether slow or fast drying 

contain powerful fungicides...to prevent rot, mildew or bacterial growth. 


@ Showmoaster, Mike Todd in his water extravaganza “Night in Venice’ at Jones Beach 


a few years back, where a fleet of ordinary rowboats were converted into beautiful 

gP y Gondolas with chickenwire, plywood and “Celastic’’. 
Showmoker, W. Tracy —for Ringling Bros. Barnum and Bailey shows on all current 
those floats, headpieces and most props, and for R. H. Macy, N. Y. C. on their Thanksgiving 


° Day Spectacular. 
the know! 
in e ° J. L. Hudson, Detroit, on their gigantic colorful Holiday Parade. 


° Ice shows for their props where water and moisture damage must be avoided, where 
eee There is — ° 
waterproof materials are necessary. 


only one Top display companies for float canstruction, for street decorations, for exterior and 
interior displays. 
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CELASTIC TELEVISION STUDIOS, MOTION PICTURE STUDIOS, 
PUPPETRY, DO-IT-YOURSELF, HOBBYCRAFT 


If the roll, bottle or can bears the name ““CELASTIC” then be ASSURED, it’s the BEST... 
because The CELASTIC Corporation, a Du Pont subsidiary is the manufacturer. 


ORDER NUMBER WIDTH PRICE LINEAR YD. THICKNESS approx 
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SOFTENER #100 “Celastic’ Softener Slow Drying 


( Dip, Solvent 4 35 “Celastic’ Softener for “Celastic’ 
contains fungicides when working over Styrofoam 


1 gal. can...$2.50 
5 gal. drum... $8.00 
55 gal. drum...$77.00 





“CELASTIC’’ PARTING AGENT... $1.90 per at. Tinfoil 4¢ each 12” «24 Tinfoil pkgs. 500 sheets $15.00 





“CELASTIC’ PATCHING CEMENT $1.50 per at. $9.75 per 5 gal. drum 





"Trademark of The Celastic Corp 
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Schlipphacke Takes Top Honors 


. . » Other top awards to Harold McLaren, Bon Marche, Seattle; Tom 
Comerford, Lit Brothers, Philadelphia; Adrian Delsman, Famous-Barr, 
St. Louis; Earle W. Pratt, Strouss-Hirshberg, Youngstown, Ohio; A. Van 
Hollander, Gimbels, Philadelphia . . . 3,587 entries set new record 

International Display Contest to be repeated during 1955 .. . 


lil, sweepstakes prize, a beautitul gold Hirshberg, Youngstown, Ohio, and Adrian (Other entrants who did well in the con- 
‘o~ in DISPLAY WORLD’s fifth Delsman, Famous-Barr, St. Louis. To each test were J. Musolf, Anker am Paradeplatz, 
annual International Display (Contest of them goes a silver plaque. DVelsman won Mannheim, Germany; Russell C. Kehrt, Jen- 

has been awarded by the judges to Het five gold medals, two silver, and three’ ny’s, Cincinnati; Heinz Richter, Kaufhof, 
mann Schlipphacke, Westdeutsche Kauthot, bronze, while Pratt placed first in tour Frankfort, Germany; Hanns Simons, Kauf 
repeats hi classifications, second in four, and third in hot Munchen, Munich: H. Sittard, Kaufhof, 
victory of 1953 in the contest by piling up a two Darmstadt; Waldemar Werner, Kaufhof 
total of 43 poimts for winning displays in \ bronze plaque was awarded to A. Van Hohestrasse, Cologne; Clement Kieffer, Jr., 
Ik different assifications His entries re Hollander, Gimbels, Philadelphia, who won The Kleinhans Company, Buffalo; Earl L 
ceived seven gold medals, eight silver, and third prize with a total of 20 points tor Nash, Webb's City, St. Petersburg, Fla., and 
three gold medals, three silver, and hve (George W. Browne, Public Service Electric 


& Gas Company, Newark 


Lf Logie (,ermany be thu 


bron 


tied Lol by Lom . on bronze 
Philadelphia, and Harolk Among the record-breaking 3,587 entries 


ton Marche, Seattlh . 
| ees eens Binnie —Typical prize winning entries are shown on 
this and the next three pages . . . Upper left 
~ gold plaqu epee? and right, by Hermann Schlipphacke, West- 
a oo and deutsche Kaufhof, Cologne, Germany, second 
McLaren placed first in prize in classification No. 22 and third in No. 
oats second in five, and third 69, respectively . . . Lower left, by Harold 
thre McLoren, Bon Marche, Seattle (second, No. Two days were required tor 
\ tie was also registered tot econd 3) . . . Lower right, by Luke Maletich, Gim- jwdges to cover every photograph submitted 
between Farle W. Pratt, Strouss bels, New York City (second, No. 6)— On the judging committee were Glee R 


were many trom Germany, which led all 
toreign countries tor number of entries sent 
im and number of prizes won. The judges 
commented repeated!) on the originality and 
excellent technique ot the displays originat 
ing im that country 

the three 
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In Fitth Annual Display Contest 


schlademan, [he Fair, Chicago; third, H 
Sittard, Kauthot, Darmstadt. (sermany 

No. 9, women's footwear First, Hannes 
Simons; second, Waldemar Werner, Kaul 


hot Hohe (rasse, Cologne, (,ermany third 


Stocker, Glee Stocker & Associates, St 
Louis: (,eorge Westerman, display director, 
Ohio Edison Company, Akron (who dis 
qualified himself on all entries involving 
merchandise handled by public utilities), 
and R. C. Kash, editor, DISPLAY WORLD 

The contest will be continued during 
1955, beginning on January | and ending 
December 1, thus making the sixth con 
secutive year in which it has been held. [hi 
rules and classifications will be the same as 
in 1954 

The following are the results in. the 
various 9&8 classifications 

No. 1, women’s evening wear: First, Odell 


McWhorter, Sater’s, Evansville: second, 


Warren McCurtain, Gunther-Jaeckel, New 
York City: third, Hugh McWilliams, Frost 
Brothers, San Antonio 

No. 2. women’s dresses: First, John Moss 
Marshall Field & Co., Chicago; second, lon 
Vent, Rike-Kumler Company, Dayton; third 
|. Musolf, Anker am Paradeplatz, Mann 
heim, Germany 

No. 3, women’s sportswear: First, J: 
Zettel, M. O’Neil Company, Akron; second 
Harold McLaren, The Bon Marche, Seattle 
third, Paul ¢ Smith. |. W. Robinson Com 


pally, | os Angeles 


JANUARY, 1955 


No. 4, women’s coats, suit: First, louis 
Villela, B. Altman's, New York City; second, 
Russell C. Kehrt, Jenny's, Cincinnati; third 
Harold McLaren 

No. 5, furs: First and third, Adrian Delsman, 
Famous-Barr, St Louis: second Heinz 
Richter, Kauthot, kranktort, Germany 

No. 6, bridal display First, Harold 
McLaren: second, Luke Maletich, Gimbels, 
New York City; third, William Grover 
Hi. & S. Pogue Company, Cincinnati 

No. 7, lingerie: First, W. Arthur Gray 
Lansburgh's, Washington, D. C.:; second 
Hermann Schlipphacke, Westdeutsche Kaut 
hof, Cologne, Germany; third, Hann 
Simons, Kaufhof-Munchen, Munich, (Get 
MWially 

No. & millinery: First, Lom (Comertordad 
Lit Brothers, Philadelphia; second, Keed 


—Upper left, by Hanns Simons, Kaufhof 
Munchen, Munich, Germany (first, No. 19) 
or Upper right, by J. Musolf, Anker am 
Paradeplatz, Mannheim, Germany (first, No 
53) . .. Lower left, by D. Moss, Jermyn's 
King's Lynn, Norfolk, England (first, No. 15} 
Lower right, by Russell C. Kehrt, Jenny's. 
Cincinnati, (first, No. 93). Complete contest 
res.its appear in this issue— 


hiermann Schlipphacke 

NO 10. womens hosiery hirst 
lLuick. The Broadway Downtown, Los An 
gel second, Hermann Schlipphacke; third 
llann Iter: 

No. ll, handbags, umbrellas: First and 
second, Hermann Schlipphacke third 
hiarold Mie ateti 

No. 12, women's gloves, accessories: birst 
Waldemar Wernet econd, Heinz Richtes 
third, Hermann Schlipphacke 

No. 13, jewelry: First, Harold Mclaren 

tieinz Richter: third, |. Musollt 
|4 handkerchiet! blouse irst 
Maletich second hiarold Mel uaren 
bilermann Schlipphacke 
CO urgical garment 
King 
hiann 
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—Upper left, A. Van Hollander (first, No. 46) ... Upper right, Fred by Hans Burghardt, Kaufhof, Dusseldorf, Germany (first, No 15} 

Asmussen (first, No. 30) . . . Left center, by Heinz Richter, Kaufhof, Lower right, by J. S. Dahlmann, Ohio Edison Company, Springfield 
Frankfort, Germany (first, No. 22) . . . Right center, by Julius Stein- (first, No. 72) ... Entries for the contest were. on the whole 
berg, Wm. Filene’s Sons & Co., Boston (second, No. 88) .. . Lower left excellent 


uniformly 


, { Please furn to page 94) — 
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Oane - Deleware 


EALISM, a quality achieved by studi- 
ous attention to details, 1s probably 
the most outstanding characteristic 
of the window displays created by Robert 
M. Johanson, display manager for the Ru- 
benstein Furniture Company in Eugene, 
(Jregon 
Although not every window depicts a 
completely furnished room, most of them 
ci and even those that don't generally 
portray a life-like scene within a section of 
a room 
Sometime a mannequin, for example posed 
in the act of selecting drapery material, will 
be the realistic touch in the display of liv 
ing room furniture. Another time, a well. 
placed book with a well-worn look will give 
a lived-in appearance to a setting. On one 
occasion for the fall fashion opening Mr. 
lchanson set up his windows in a series, 
each depicting a typical scene in a different 
room of the house during football season. 
(jne such window, showing the living-room, 


o Display 


had a heavy winter coat dropped casually 

the floor, as if the wearer had just re- 
moved it after coming home from the game 

sackgrounds are an important feature of 
the window sets designed by Mr. Johanson 
A favorite one is a screen, designed to blend 
well with the style of furniture displayed, 
and used tor two purposes: one, to alter 
the proportions of the window itself, making 
it deep or shallow as required; two, to hide 
the supplementary lights used in addition to 
the permanent fixtures in the ceiling of the 
window. Such backlighting, Mr. Johanson 
feels, creates a softer appearance and gives 
the setting a more natural look. 

By paying strict attention to details, “ac- 
cessorizing,” as Mr. Johanson calls it, he 
has created settings that have achieved na- 
tion-wide recognition through the many lo- 
cal and national contest awards which his 
displays have won for the store. Among 
these are the Carpet Institute award, Chi- 
cago Market Daily annual award, one of 
the Brand Names awards for each of the 
last two years in which display was an 
important consideration, and several other 
honors. 

The window sets at Rubenstein’s are kept 
strictly simple. “A cluttered window won't 
attract attention,’ says Mr. Johanson. “A 
simple window, which dramatically dis- 
plays a few well-chosen pieces, will stop 
traffic on the street, and that’s what | aim 
for.” 

In selecting merchandise for window dis- 
play, he considers three basic things 

First, he tries to display merchandise 


—Top, a gray curved sofa is complemented by 
other items in tones of gray, black, and white, 
while a terra cotta chair brightens the scene 

. . Center, this furniture mobile was kept in 
motion by fans hidden behind the screen made 
of wood and tracing paper .. . Left, an in- 
terior display which tied in with a set of lin- 

oleum windows— 


DISPLAY WORLD 





—Right, this window won second prize in the 

national contest sponsored by Gulistan Carpet 

Company .. . Center, another display of 

Sloane-Delaware linoleum .. . Below, another 

prize winning window by Robert M. Johanson; 

the award was presented by the Carpet 
Institute, Inc.— 


that will tie in with national ads, particu 
larly new items or novel designs. Such tie 
in is particularly well illustrated in the 
window he set up for a display of Gulistan 
carpeting, and which won the second prize 
in the Gulistan Carpet Company contest 
suilt upon the Gulistan “Trianon” motif, 
shown in the right hand corner of the win 
dow and again in the left lower and upper 
corners, the display featured a full-size car 
pet on Mr. Johanson’s original carpet rack 
which brings carpeting displays to eye 
level. To add distinctiveness to the setting, 
a modern coffee table was set upon the 
lower section of the carpeted rack, and 
on this was draped a fur stole. The card 


At Ruy be Nn ste} Nn 'S PHOEBE L. FRIEDMAN 


near this prop read simply, “Madame, 1t 
you like lots of luxury : 

If there is no new merchandise that needs 
special display, Mr. Johanson next ties in 
with the institutional ads which the store 
runs in the local newspaper. “In this con 
nection,’ Mr. Johanson states, “I find the 
decorator touch most important Keven 
white goods, such as refrigerators, freezers, 





washers, and so on, have more meaning and 
attractiveness if they are. for instance, 
staggered in position in the window, instead 
of being just lined up. I like to use a 
splashy linoleum floor for such a window, 
and colored lights that will take off the 
dead white look without distorting the color 
I believe in letting the window tell the story, 
and in keeping the window card copy short 
and sweet.” 

The third factor which ts taken into con 
sideration in planning the Rubenstein win 
dows is the movement of merchandise in 
the store. An item which 1s already im 
mensely popular does not need special win 
dow emphasis, they feel, while another piece 





or group of pieces which has not yet caught 
on with the public warrants careful and 
eftective display to bring out fully its assets 
and advantages 

Tied in with all these considerations | 
the seasonal theme. Mr. Johanson usually 


lets his colors denote the sea on, although 


of course more outdoor turniture | ai 

played in the summer, and more conven 
tional pieces in winter. last Easter he used 
a Swedish imported chair and an abstract 





table as the main pieces in one window, 
and keyed the colors in gold and white to 
carry out the Easter theme 
In planning the windows, Mr. Johan 
browses through dozens otf national maga 
zines, to study the nationally advertised 
items, picking up an idea here or ther: on 
which to amplity. The plan which eventu 
ally evolves is retained in his memory, for 
| Please furn to page ; ‘| 
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Displays £5 eview 


A PORTFOLIO OF SELECTED DISPLAYS OF 1954 


uy Malloy 
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John A. Rosenberg 
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Brooklyn 
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Adrian Delsman, 
Famows-Barr Company, 
St. Louis 

I am selecting this Christmas tur display 
for the following reasons: The setting in 
silver and white was complete to the 
smallest detail, from the white snow-covered 
branches with silver balls framing the 
window, through the white and silver trees 
and over-sized ornaments against a white 
pearl background, to the ceiling draped in 
silver net There was not a _e single 
discordant note to detract from the ethereal 
quality of the display, so that the fur 
garments on the mannequins seemed like 
jewels in a setting 

The entire window was bathed in aqua 
light. The white light was entirely concealed 
in the spotlights which formed the heads of 
the cherub figures scattered through the 
display. These lights were connected to a 
rheostat which brought the white light from 
nothing to a high intensity which almost 
washed out the aqua light and then receded 
to nothing again 

The display and its lighting effect was 
so dramatic that it could not tail to draw 
strong attention to the merchandise in such 
a manner that it not only sold merchandise, 
but was very good for the store from an 
institutional viewpoint 


O. McWhorter. 
Sater's, 
Evansville 

This particular window was selected fort 
two reasons. (ne, it was a very inexpensive 
window to install — approximately $15. Two, 
it was a very forcetul selling window; 
there were more than 150 white shirts sold 
in a matter of five days 

The background was made of wallboard 
and 1-by-2-inch lumber covered with aqua 
broadcloth (the aqua tor a nice contrast 
to the white shirts, and broadcloth because 
the shirts were of that material). “Anniver 
sary Value Event” was done in wallboard, 
painted white 

The unusual position of the shirts, plus 
eye-level view, drew the potential customer: 
right up to the window glass 


J. T. Sjursen, 
Frederick & Nelson, 
Seattle 

This White Sale window, while not a 
spectacular display, solved a problem so well 
for us that I feel it should be our choice 
for our best-liked display of 1954 

The problem was that of having a White 
Sale window which still did not look like 
a typical White Sale display, and I believe 
that this setting achieved the objective 
[The display showed plenty of merchandise 
with prices—in a nostalgic way that 
attracted much public attention 

The furniture was painted a medium blue 
the fruitwood branches were white, the 
doves were white with blue shading, and the 


swag was bleached muslin sheeting 


JANUARY, 1955 








Pete Berta, 

Scruggs-Vandervoort Barney, Inc. 
. : 
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New York City 

ihis display is trom a series of 


shoe 


applauded and (rie or my IAavorites 


windows 


Carry the 
Miraclh tihouette,’ $0 
This win 
“Miracle 


Val ied by 


ja‘ ket. 














the winner 
on a// counts 


& 

® 

a 

S 
% 

& 

. 

» 


Tony Markus, 
The White House, 
San Francisco 
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with base metal cracks on the ,glass 
The background 


\( orehboard 


theme was 


Phrough !” showed a section, 
In the past, this type of merchandise has been 


dormitory 


represented a 
consistently shown in a straight 
scene We that by 

presentation, trafh 


found using a more 


dramati stoppage was 


The principal feature was that 


very heavy | 


actually teel the material 


into the 


, 
customers could 


vithout coming store 


J. E. Vent. 

The Rike-Kumler Company 

Dayton, Ohio 
\ cornet! 


setting of} 


window with merchandise and 


pink and white announced the 


opening of our Carrousel Shop. The ribbons 


on the canopy were alternately pink and 


white, the plattorm white with pink ribbon 


bands art und the outside edge | he horses 


were pink with white ribbon trappings 
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Cogswell Cromwell, 
Davison-Paxon Company, 
Atlanta 

[| liked this window especially because ot 
its simplicity of design, the elegance ot thy 
merchandise, the effective lighting, and th 
prestige but best of all because of the 
results in sales. Over 100 gowns were sold 
trom this Larry Aldrich collection in_ the 
first two days, none retailing for less than 
$110. This window (one of three) teatured 
semi-tormal fashions in deep reds. The 
simple props consisted of an onyx covered 
irame as point of interest, with all others 
props in dull gold. The background was 
smoke-gray Sam Nuckolls, window dis 
play manager, designed and installed the 


display 


Clement Kieffer, Jr.. 
The Kleinhans Company, 
Buffalo 

This display had human interest, it 
timely, it had humor, it was masculine, 
it did a good selling job. The “piec 
resistance’ was what stopped them —a ful 


jointed mannequin, rod in hand, hat askew, 


and his specially sculptured head registering 
consternation at the hook caught in the seat 
ot his trousers 
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W. R. Murray, 
The Cain-Sloan Company 
Nashville 

\ group of ten Valentine windo 
and comment than any group of displays we installed thi 
year. We incorporated Valentine cards in each window 
(upper left), and this also resulted in more Valentine card 
sales than ever before. Cabinets used in the windows wer: 
S$ teet high, 4 teet wide, and 1 foot deep, painted whit 
and dry-brushed with gold ihe mterior of the cabinet 


Was Hocked Iti red and hehted 


W. S. Grover, 
H. & S. Pogue Company 
Cincinnati 

(Upper right) Simplicity, plus the tact that it attracted 
almost everyone to it, 1s the reason tor choosing thi 
window lhe white bridal gown encrusted with seed pear! 
contrasted sharply with the blue velvet background a 
white stairway flanked with a gold and white plant 
provided a simple, dignified setting Blue light 
up the background, pink light the head and tac 
figure, while strong white light emphasized th 
crystal chandelier added elegance Voce 
fined to perfume and a wedding ring 


pillow 





James Gosling 
Y fr White s 


Bostor 


Lester Meinicove 
lhe Mech? Company 
Washington [) - 











Joseph Jette! 
The M. O'Neil Company 
Akron 


Leonard M Pons 
D. 4. Holmes Company 
New Orleans 
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Stewart Wiggers 
Whitney's 
San Diego 


: an 


IATEL\ 


and hec; halanc 
rough thy irranegement 


iramatizea Sanita 
leading | parad 


pr 


nimals vi 
randstand oP 


the background and 





Marion Canfield 
H. Liebes, 
San Francisco 
| has Val 
tion althoug! 
uw. black and 
Blue’ window 
Wnavimnation thie 
mance, Teminimity 
pecial garment 
as m blue 
t hie prop ana 
romantic teeling, and 


pulling, all department 





Earl L. Nash, 
Webb's City, 
Si. Petersburg. Fila. 





Martin Polaski 
Mawson De Many 
Philadelphia 

ait 
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Hugh McWilliams, 
Frost Brothers 
San Antonio 

(Upper left, next page). I have chosen 
this window because every once in a while 
it is fun to do something fantastic. The 
merchandise was pink, and it tied in with 
Kevlon's “Kissing Pink.” A wire figure 8 
feet high was made in our own display 
department by moulding wire over an old 
mannequin. The blocks on the floor were 
done by hand. The back lighting was in 
blue and the other lighting was in pink 








Paul E. Carbaugh, 
Block & Kuhl Company, 






Peoria, Ill. 
[ had more fun with the research and 
planning of this window (below) tor our 


ay s ,* iv seventy-fifth anniversary event than any | 

oe ' : : can remember (rowds were attracted to 
, ’ €'" ‘ the Adams street windows, where this re 
>. 


| production of the firm's first store was on 

fa > gl ont view, along with others providing a pano 

. | ed rama of fashions of the past. In the win 

| , ) dow pictured were shelves, counters, gas 

light fixtures, and all the other equipment of 
the store of the late 19th century. 

[sland windows presented apparel against 

backgrounds of actual reproductions of early 





Peoria scenes in giant-size murals 

The early fashions were trom a private 
New York City collection and were authen 
tic to the most minute detail. Several 
manufacturers and suppliers cooperated in 


John Palatinus loaning items for the displays 


Assistant Display Director 
Robertson's 
South Bend 
ror the Displays on Keview issue we have chosen one from our 


promotion, a tie-in with [rue magazine 


James F. Burnside 

Mochschild, Kohn & Co 

Baltimore 

carried 
lettered on 
White.” (Cor 
background 
overed with 
of 

irriiture wer ch 


atmosphere, Hawanan 


Nitiv wreecti rere and 


mplemented and completed 


were eT in a metal 





Glenn Harrod, 
F. & R. Lazarus Company, 
Columbus, Ohio 

It has always been a problem to show 
corsets and still keep within the limitations 
set by what our customers think 1s prope! 
modesty. It is usually necessary to acces 
sorize the mannequins so heavily with gowns 
and robes that the merchandise being tea 
tured becomes almost secondary in 1m 
portance 

This is the second time we have used 
black leotards against a black background 
in this manne The light-hearted touch 
attracts attention and the featured met 
chandise is by far the most obvious thing in 
the windows. Color accent is provided by 
the harlequin pattern floated in the bacl 
ground 


Emile Aline, 
Maison Blanche, 
New Orleans 

We selected this as the display we liked 
best during the past year because it was one 
of a series of seven we installed for the 
opening of our newly remodeled store tront 
[he idea was original, promoting our fall 
color titled “Bleu de Paris.” All the props 
were made in our shop. The complete set 
ting consisted of a fiat, sketchy scene oft 
Paris with a cut-out landmark embellished 
with sequins, jewels, and bee-lights on white 
felt. Each window had a different land 
mark. Soft blue silk was casually draped 
around a brass bar at ceiling height. The 
background was lighted in a very rich blue 
[he mannequin appeared to be walking on 
a Paris street scene 


W. H. Raulerson, 
Burdine’s, 
Miami 

Chis bridal display is one from a gi 
Flagler street. Although in black and 
in the photograph, the actual windows 
very beautiful from a color viewpoint 
backwall was sunburst gold, with antique 
gold frames. ‘The dresses were all white 
The greenery in the accessory grouping and 
the cosmetics were the only other colors 
used 
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re L. Volimer 
Joseph Morne ¢ ompany 


Pittsburgh 


olf doing turniture 


here 1 hie 
VETCOTTIE 
out benefit 
a vhite le; 
ATS 


and VeTy exper 
| 


etting 


A Van Mollande: 


foimbe! 


Philadelphia 


W. A. Gray, 
Lansburgh's, 
Washington, D. C. 
I has right) is one of oul 
because this display well 
[he theme “Hawanan Colors 


Tc) 


{ Upp I 
halane ( 
background al well a 
complement 


thie 
and blue lighting 


display sold a sizable 


‘it time. and thi we 


F. A. Bower, 
Barker Brothers 
Los Angeles 
hi 
(Originality wa shi 
a\ Lhe 


pane] 


(ii pried 5 W at 


hackgroun bright 
bt hits 


which was done in parquet 


Carpeting 


‘7 
iT’ On) Kelly yreecn 


yreciis and bright vellow 


lavenders | hig Wihiaig 


bat! 


LAR a gee AP 


by lay tor | 


color 


carried through 


thie 


and 


Precie;ry 


| | 
at merchandi 


yy merchand 


top riitie te] 


DISPLAY 


; 
; 


QS54 hest 
( OMpost 


trom the 


WORLD 





A. T. Doeffinger, 
Kautmann's. 
Pittsburgh 
[ like this particulas 
hve more we do eas 
m the group being 
dwindling re 


rood hie Tt) 


A. Kalasky, 
Joslin's. 
Denver 


JANUARY, 


A 
A 


THE HOP 


OF TH}! 


Sal Ga legos, 
Walker-Scott Company, 


San Diego 
becau of the 
titled Progress 
ifeqi¢ td conserve 


’ 


rue} Vatet 
tractor doimg contour 


ngewe cle iwnate 


Marjorie Smith 
Edgor A. Stevens Company 


Evanston, Ill. 


1955 


We 


a 
ot 
-~s 


¥ 





Cnarles G Gallagher 


Lichtenstein s 
Corpus Christi, Texas 
about trictly by ac ident N otice 
the “V”" setting of the panels and 
two color tones in each silhouette 
vyindow that Vas not 
\dding to the simplicity of the layout, 


yave tempo of elegance in black 


J. T. Chord, 
Stix, Baer & Fuller 
St. Louis 

This spring the St. Louis Fashion Group, 
in cooperation with the St. Louis Fashion 
(reators and stores, presented tour pet 


a 


formances of “The Cavalcade of Fashion 


he production Was keyed ta the Louisiana 


Purchase centennial, with proceeds going to 
the St. Louis Historical Society for the 
development of a permanent fashion gallery 
(ne episode, “The Language of the Hand 
kerchiet,” inspired our development of ten 
fashion windows. ‘These not only permitted 
us to publicize exactly, and yet subtly, the 
cavalcade and the part Stix, Baer & Fuller 
played in its development, but allowed us to 
present a broad assortment of = spring 
fashions. Tear sheets were mounted on 
felt-covered panels and colored’ chifton 
squares were arranged over sketches to 
depict the action of the hand Here is 
shown “Holding over the shoulder follow 
ric 


Randy Irwin, 
Sears, Roebuck & Co.., 
Baltimore 

I like this display most because it is the 
true spirit of Baltimore on Easter. It was 
an exact reproduction of our Museum of 
Art which 1s located on Charles street, the 
“Fitth avenue” of this city. Thousands of 
aster paraders pass the museum and loiter 
or rest on its steps, as we depicted. Also 
saltimore is known for its many monuments, 
and our display included a papier mache 
replica ot Rodin’s “Thinker,” made in our 
own shop, as were all the props except the 
wrought iron railing. This was another one 
ot those windows from which I received 
many letters complimenting us on _ our 
willingness to devote “The world’s largest 
window” to a local theme, national cause, 
and the like 
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W. E. Ten Eyck 
L. 5. Donaldson Company 


Minneapolis 


Elmer C. Diehl 
Bon Marche 
Sacramento 


(lirect] 


Ray Martin 

Kirven’'s. 

Columbus. Goa 
| choose 


publ ve re 


M. Kimmelman. 
Erie Dry Soods Company 
Erie. Pa 
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Steinberg 


hhonol cle partment 


rhereiore i themed 
trate mou al lA} how and. eventual) 


| farm graphs all our windov lhis parti 


our animal tarm. with the teache 


he pirate vith hy head projecting 


vigvied his body back and torth m an amu 
itions of viewing the animals and were all 


mwieredl te wv the most wanted by bov ot this 


ondertul trathe to our animal how, ‘ ve had more 


mn six da It also did a 
through repetition (iT Corie 
hack to school 


the merchandise 
entirely new pre Citation to}! 
than any 


ook different and more exciting 


Scisseee 


good merchandise 
strong 


alled a ‘Baby 


quit bycae | te) 


ir ¢ haldre 1} 


ular window 
pomting out 
through the 


sing manne! 


wearing om 


age plaid 


than 
selling 


fashion 


merchandise. 
others in town 














Frank Foyt, 
Sakowitz Brothers. 
Houston 

My selection 1s 


a display trom our spring 


Wing. 


store Ss most successtul 


promotion, “Birds on the 


This was one otf the 
promotions, and actually a new approach to 
the color idea and selling Ol high fashion 
speaking, a color pro 


apparel. (Generalls 


motion represents only one color being 


presented by the store In this instance, 


however, tour outstanding colors were used 
and given names of well known birds, hence 
“Birds on the W ing” 


accepted and 


as the theme 
most 


the name 
It was 


succes sstul 


\\ idely proves 


Luke Maletich, 
Gimbels., 
New York City 
[his display was amazingly inexpensive 
to produce and did an excellent job of sug 
gestion selling The locker room was filled 
with mens gitts lhe wall was covered 
with white bricl 


hurlt 


paper and had red metal 
assortment of} 


shown on the bench, 


+7 | 
i} Lhe 


lockers in \ large 


piits was front white 


ledge. floor. and floor wi: heige 


card ad lf 


a 
and the wali black ihe 
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Don Springer, 

Levy s, 

Jacksonville 
Phe 


rescent light. 


and 


‘ 
>) 
Viti 


rose 

jlattorm 

2 lipsti ks 
the re porte | 


olor 


Paste 
Both 


sf 


tore 


T. W. Lees. 


Wm. Y. Gilmore & Sons 
Oak Pork, Ill. 


JANUARY, 


‘vas 


entire background 


lettering 


Joseph McCormick 
Henshey s, 


Santa Monica 
\da* a 


vray VICCtT) 


pink 


Enlarged 
nia ved 


’ ti OUS ON 


Tise 
cre 
1] 


. 1. 
) Very STM LY 
a) ' : 


tick. plu 


Ari Herndon 
Henry's, 
Wichita 











William Ff Meissner 
Onrbac by | 


Los Angeles 





Tom Wotkins 
Filisc Stone 


Durham. WN 


ticie 


yVinig therm ire 


ar, iiteresting, organ 


: 


mart pattern of ligelit 
contrast live] vin 
re pe ated diagonal 
uppiement ame 


le ¢ t¢ hie 


Russell C. Kehrt, 
Jenny's, 
Cincinnati 

| have selected this display tor its selling 
power and simplicity We were having 
unusually warm weather when it was put in 
but it reminded the passerby that it does get 
cold in Cincinnati. We selected the city’ 
lamous Tyler Davidson fountain frozen ovet 
lor our attraction It was built of papier 
mache in our department and flocked snowy 
white With the use of a snow machine and 
concealed tan to blow the flakes around, 


sound effects of winter winds, and the glass 





irosted here and there we really had an 
ice-cold display Blue lighting Was used 


\\ ith w hiite spots On Cat ly mannequili 


Allan L. Schwartz 
Jacksons, 
Oakland 


[his was probably our most successtul 











window of the year because it caused much 
comment, sold merchandise, employed suc 
cessfully a new technique, and was simple 
and not overdone It was basically simple 
in approach and mood, yet had quite a bit 
| detail it displayed the merchandise in 
variations of angles that proved undoubted 
ly that the chairs were light weight, yet 
well constructed lhe chair was available 
various colors and enabled us to use a 
white background to best advantage 
excitement caused by the fish treatment 
on the glass prompted many customers to 
come into the store 
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Russell D. Shaw, 
Dickson & Ives, Inc. 
Orlando, Fla. 

[ like best two mullinery windows I put 
in tor Howard Hodge hats while Mr 
Hodge had a three-day personal showing 1n 
the store during which time he told the 
owner ot the firm that these were two ot 
the most beautitul hat windows he had eve 
seen, and requested color photographs tor 
his office. In the one pictured, the cut-out 
silhouette of jungle plants around the inside 
of the window gave it a lush, tropical look 
The palm trunks were sprayed white and 
real Spanish moss hung trom the _ tre 


‘the large flowers We're pink 


King Laney, 
Ernst Kern Company, 
Detroit 

This window was one ot a bank ot five 
using the tamuliar, but eftective, theme ot 
the silhouette as illustrated by the 
shadows of each garment, out and 
mounted on a talse wall of white-rubbed 
knotty pine set diagonally it} vindow 
lhe merchandise was navy he hour-gla 
silhouette painted the colo tive pre 
dominant accessory in this instance. red 
\ corset torm ol shaped vallboard painted 
navy was held in position 
panel of the pine wall by 
decorated hands 
the relationship ot 


ti; thie hour ylass ngure 
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Reed Schiademan 
The Fair, 
Chicago 

| teel this to be the most exciting of oul 
1954 er up, not only because it was beautitul 
but also a _ trafhe-stopper becat 
March Oth timing lhis wa 
element, as there 1s little or nm Wimmineg 
Chicago until July |] L the 
first im the « to break 
Float’ swim suit, which was the reason 
the March date The galvanized tank in 
which the mannequin floated wa lO teet 
long, 4 wide and 18 inches deep. [he “til 
was wallboard painted shiny white with blue 
lines The background was sky-biue and 
the lighting Shubert pink vith a y Tite 
bubble leht 


Eugene Turner, 
George Muse Clothing Company 
Atlanta 
Bright color vorn with dart uiting 
have been sensational and a boon in building 
L his display is one OT a 
ensemble Ww installed tor 
entation ro were 
refined and simple ihe long pl: 
ccvered with the same material th hurt 
was cut trom, while the panel in the tram 
exactly matched the uit an arrange 
ment, repeated in equence im other colot 
combinations, emphasized the color 


mm its most authentic torm 








D. A. Norton, 
Lipman Wolfe & Co.. 
Portiand, Ore. 
Ve teel that ot the veat 
tion at our store , a eries 
Fall Opening’ event (Nutside all our windows we had live. 


(jt j A A Tot the annual! city 


()T 


blooming chrysanthemum plants: mside were huge arrangements 


pectacular mum plants and tall leaves. kach window was in a 
different color this particular one being trom mauve to dark purple, 


ith the fashion merchandise snown in the same tone 


Jack Boghosse 


(gold biat' Brothers 


threas 
' thie there 


tran 


Thomas B. Comerford, 

Lit Brothers. 

Philadelphia 

We have elected this display | our choice ot the Veal 
combination of color and artistic background made outstanding win 
for the series of ten and attracted a great deal ot attention 

resulting in excellent sales promotion. The promotion was for print 
cotton dre es, tied in with an exhibition of Van (,ogh paintings held 
at the Philadelphia Museum of Art. Dresses and accessories were 
caretully elected to correlate vith the color in the Von Gogh 
painting shown with each display [he main entrance to the museum 


Wa sketched in white on charcoal gray wall Or a background 


David Uunay 
Rich > iy 
Atianta 
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Rudolph Aguilar, 
The Marston Company, 
San Diego 
[his display was very interesting to me because of its simplicity 
In spite of this simplicity it reached far into the hearts of those wh 
Saw it The painting depicted the interior ot a church and the pet 
spective was well accomplished in pastel media. While the photo 
brings out uncomplimentary details, the coloring and mystt 
ot the display made these details imperceptible lhe wall eftect 
obtained with acoustical tile, a pair of doors, and steps covered 
a marble pattern lhe ground was made of “vermiculite, 


ave tound 1s a wondertul substitute tor gravel 


A. J. Ritter. 
B. R. Baker Company, 
Toledo 

| particularly 
Customer interest 
than any previou 


| | 


taken trom small photograph 


Foundation and bi 


were covered in brown 


ACCESSOT LE vere uscd 


George Allen, 
Castner-Knoti Company, 
Nashville 
Pint hows one of tl ! A hich | liked better than any 
others during 1954 bhecauss | $0 merchandise so well Phe 
showed campus tashions 1n ; iF . and tied in with the August 
Seventeen marazitie theme wa “Who the new ‘irl 
shown wv aut! Seventeen tvles and the windows 
collaboration with the magazine 


' 


Fred Wassall. 
Walker Brothers 
Wichita 

ry 
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George H. Wagner, 
J. L. Brandeis & Sons, 
Omaha 

In a display of imported English shoes 
the theme was handled humorously by using 
monocled heads, top-hatted with rakish 
brims. I like the display because it was a 
refreshing change from the usually decorous 
Kknglish import treatment The public 
reacted favorably to the spirit of the display 
with a most gratifying sales response 


Harold McLaren, 
The Bon Marche, 
Seattle 

For a bridal promotion we wanted to 
focus full attention on the merchandise, and 
still have the setting dramatic. Construction 
and lighting details were handled so that 
the bride stands on steps which seem to 
float im ai 


Tom Schenkel, 
Hutzler Brothers, 
Baltimore 

Revion's “Queen of Diamonds” inspired 
the diamond shape decor in a series of 
three windows. The harlequin theme was 
used throughout. Mannequins were in white 
with rhinestone trim Khiuestones wer 
used protusely in all the windows, and 
crushed Christmas tree ornaments and har 
lequin colors on the floor gave glamour to 
the overall picture. Colored lighting was 
used 


Louis Craig, 
Nash's, 
Pasadena 

This 1s my tavorite display of the year 
because | personally like it, and it drew 
a great deal of tavorable comment trom 
eur customers. | used a _ strip of five 
windows tor this promotion, using the same 
set-up in each. We sold a great deal of 
merchandise trom the windows and I feel 
that the promotion pretty. generally was 


rs | SUCCESS 
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Earle W. Pratt, 
Strouss-Hirshberg Company, 
Youngstown 

This window was very successful, both 
trom a crowd-stopping standpoint and that 
of selling. The baseball traveled from the 
window glass to the batter and back as if 
it were being thrown by the pitcher and hit 
by the batter 


Erasmus Beall, 
Harzfeld's, 
Kansas City 

Bathed in a gold light, an Italian cherub 
flanked a complete range of Germaine Mon 
teil’s beauty preparations The copper 
champagne urn was filled with gunmetal 
and gold cattails and a single gold rose 
Material used for draping was gold lame, 
as were the other roses used in conjun 
tion 
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Elmer Kipphorn, 
Watt & Shand, 
Lancaster, Pa. 

(Upper center.) The background was 
painted medium gray and flood lighted with 
pink and blue. Settings were black wire 
fixtures with marble tube base entwined with 
fruit garlands, and white potted mums in 
the front corner of the window 


George L. Heidt, 
Crowley, Milner & Co., 
Detroit 

This was one of our opening bank of 
windows on back-to-college The back 
ground panel was done in fall colors and 
shades and blended in well with our new 
fall merchandise. The spotlights in the 
window were directed on the figures, giving 
a very pleasing lighting effect. We had 
very good selling results from the display 
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Lowell Smith 
Al's Shop For Men 
El Paso 

I like this window because of the large quantity of merchandise 
it sold, for this is the purpose of display. Since “Fortune” shoes 
are our cheaper line of footwear, it seemed necessary to dramatize 
them in a different way to create more interest. A “teaser” display 
installed the day before helped achieve this. When the display 
pictured was installed, people came in to ask all types of questions 
about it. Most important, it brought the customers into the store 
and volume went up in all departments 


Hans Carstens, 
Younkter-Davidson's 
Sioux City 
[his Laster tashion window was outstanding, in my opinion, 
though it was very high-styled, it did a 


Second, a window of this type 


fe) iwo reasons lirst 
very fine selling job for our store 
for our small city is realiv unusual. We received many wondertul 


comments trom our customers 


Harold L. Kelly, 
Desmond's, 
Los Angeles 

| selected this display not because it was the most attractive, 
“sell.” The 
results trom this series of windows were excellent, so naturally 
the buyer and management approved it heartily. Also, J think it 
was a rather clever way to show a quantity of merchandise without 


but because it possessed that elusive quality called 


having the window appear crowded 


Winston Jones, 
Franklin Simon & Co., 
New York City 

The most difficult problem to deal with in display is the pro- 
especially coat sales I have selected 
this window (one in a series of four) because it presented a fashion 
story with a lot of “sell.” The decor did not overshadow the mer- 
chandise, and to the customer it meant top fashion at a special 
The feeling of elegance was achieved from the two-tone 
especially —in the 


motion of a special sale 


price, 
gold floors, the satin sale streamers, and 
accessorizing of each mannequin. 
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Everett W. Quintrell, 
The Elder & Johnston Company, 
Dayton 

I like the Howard Hodge millinery window tor several reasons 
1. The enlarged cutout of Mr. Hodge gave it a personal touch, and 
gave the passerby an opportunity to see him as he really looks 
when making a personal appearance. 2. The Eiffel tower cutout 
brought out the fact that these hats were from Paris and were 
designed by Mr. Hodge. 3. The hats displayed on either side in 
shadow-boxes gave the display a perfect balance. The frames used 
for the selling idea and Parisian atmosphere gave it a wonderful 
setting for the theme and helped in creating a selling window 


D. L. Herndon, 
Woodward & Lothrop, 
Washington, D. C. 

We consider our recent States Fair displays our outstanding 
event of this year. We devoted about 6&0 windows, including our 
branch stores, to the theme, and exhibits on each floor of our 
main building. Each window represented a different state or 
territory, and consisted of interesting facts and historical high 
lights about the state, colored photographs referring to its indus 
tries, resort facilities, natural resources, and so on. It also con 
tained scale models and typical raw materials which were for 
warded us from most of the states. In our advance planning we 
took pains to keep a uniform arrangement of the windows, where 
we decided that we would furnish all of the state flags, seals, 
flowers, birds, etc. Both window and interior display were 
acclaimed by the people of the nation’s capital, and we considered 
the promotion a resounding success. 
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Charles Merrill, 
Kann's, 
Washington, D. C. 

The sales response to this slacks window was phenomenal 
[he action figure, poised in a follow-through stance, wore a 
visored cap, short-sleeved shirt, and slacks. Besides the pair on 
the figures, there were 34 different colors of the slacks hanging on 
brass rods. A casual accessory spot included sporty jewelry, belts, 
hats, toiletries, and socks. Pairs of dark brown shutters centrally 
placed across the rear of the window formed a _ well-balanced 
background, and the outdoor atmosphere was created by the use 
of grass on the floor. The window valance was covered with 
knotty pine. The word “Slacks” was repeated many times, and 


at all angles, in a variety of colors plus the prices 


Tacy Bowman, 
The Tailored Woman, 
New York City 

(Although Miss Bowman sent in the photograph shown below 
as her selection tor this special feature, her reasons for choosing 
the display were not received by press time Kd.) 





thumbna 1 kets h cj i146 be VNOSO 4 


; 


lite offers consideran! more than a 


, : ; 
look-in on display 


it gives practically 


thumbnail-sized 


ef ndition: in} Mexico 


merchandising 4d 


the whole history of f 


during the last decade in the cactus 
byl ae ‘loday Revnoso 


yy men or the Crait in) 


Hoa Linig ADIDTO> 


a Capital Tie tropolis 7} 


’ 


and a halt militon resident 


he ’ tc) 


mate) three 


and a cit which }' Ati annual 
dreds otf the and ot tourist 

the globe 

1940s Re 


early 


Sai! clerk Al 


’ 
; 
Kocha, a large Mexico City 


department 


store. At that time interior displays mereiy 


meant stacking up the merchandise 


piles behind the counter and window 


was seldom worked out on paper betore 
hand were rarely used 


Mannequin: and 


thew 
three 


when they ver position were 


changed about (wo OT time «a VCal}l 


Mexico Becomes Display Conscious 


Most stores simply piled their wares in the 
that. lhese “dis 
invariably set up by clerks 
had little, if any, 
knowledge of modern display techniques 


windows and let it go at 
plays were 


and store-owners who 
‘( onditions 


You 


Salinas ¥ 


Keminiscing, Reynoso say: 


in general were terrible couldn't 


really 


Were 


displays’ what Rocha 
And yet they 
countrys leading stores!” 


After s 
finally got up 


call 
using were one of the 
veral months of clerking Reynoso 


enough courage to request 


ali audience with the owner of the store 


tie told 
then 


him that in his estimation the dis 
stand a 
that. 


that he was the 


plays being used could great 


deal of improvement, and given the 


VW ho 


chance he felt 
ci uld a the rob 


Mridti 


By WILLARD B. BENNETT 


a bit irritated at 


Lhe 


the young 


first 
forthright 


owner Wa at 
clerk's criticism, but 
decided that 


lie gave Reynoso 


aitet! some ( onsideration he 


he had 


a go-ahead sign and what followed was, for 


nothing to lose. 
Mexico City, revolutionary 
The time-worn practice of buying a man 
and then 
welding it to that 
lhe displays 
were made more attractive by the use of 


nequin, sticking it in a corner 


doing everything but 


spot was abolished inside 
posters and cards which Reynoso did him- 
self. kor the first time the store had a man 
composition in his 
look at what 
had himself 


sense oft 
took 


, 
Reynoso 


used a 
The 


happening 


W ho 


work ownet one 


Wad and 
anew job display manager of one of the 


largest department stores in Latin America. 


It was quite a jump from a clerk's posi- 
tion, and an advance that turned out to be 
quite a jump for the display field in Mexico, 
too 

It wasn’t long until people were actually 
walking a few blocks out of their way to 
look at “the muy buenas things in the 
Salinas windows.” And they found variety, 
too. For each week the unheard of busi- 
ness of changing a whole window around 
and putting different things in different 
positions took place. 

Reynoso had been on his 
than two when his windows and 
interior work had become the talk of the 
town. It was an elderly senora who per- 
haps best summed up his “reform.” “I have 
tc come every week,” she confided to a 
salesgirl, “or I will miss seeing all the new 
fun to shop 


new job less 
months 


things you have to sell. It’s 
now ‘J 

In truth the store had not nearly as many 
“new things” to sell each week zs the lady 
suspected. She, along with the rest of the 
public, was seeing hundreds of stock items, 
the same ones which the store had sold for 
years, being presented in a new, inviting 
way. 

The anecdote about the elderly woman 
and many other similar ones quickly found 
their way to the owners ear. The 
compliments were coming in as steadily as 
ever when the man made a decision. 
He decided to finance a tour of United 
States stores for Reynoso. 

Off went Reynoso to visit and work a 
little while in the display departments of 
several of our top stores. In New York 
he spent time at Saks-Fifth Avenue, Lord 
& Taylor, and B. Altman In Chicago it 
was Sears, Roebuck and half a dozen others. 


store 


wise 


—At the top of the page, one of Reynoso'’s 

sporting goods displays for Sears .. . At the 

left, a display given over completely to 
Elizabeth Arden products— 
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—The displays on this page won prizes in the 
display contest held in Mexico City, as de- 
scribed in the article . . . Top, from El Centro 
Mercantil; the matador and picador were 
made by winding yarn over cutouts .. . Cen- 
ter, the three-dimensional abstract figure was 
equipped with bracelets and earrings; the dis- 
play is from Casa Marga, a ladies’ wear shop 
in the upper price brackets . . . Below, El 
Centro Mercantil used this display for bath 
towels and related items; the Arztec idols 
were made from the merchandise itself— 


In San Francisco, Los Angeles, and San 
Diego he visited Sears stores also 

When he came home Reynoso brought 
back with him ideas that were even more 
revolutionary than those he had shown prior 
to his Stateside trip. Among them was his 
liking for the occasional use of papier 
mache figures. These were found to be 
“mucho differente,’ and it was a long time 
before the buying public and the majority 
of the retailers finally came around to 
accepting them. “They still have not swal- 


RE SRS OPN 


lowed them completely,” says Reynoso 

Then, as now, Reynoso fashioned the 
figures himself. (There has never been a 
company which manufactures papier mache 
figures in all of Mexico.) 

While he was at Salinas y Rocha other 
store owners were asking constantly to bor 
row Reynoso'’s services, either for a bit of 
advice or to do actual displays. It finally 
came to such a state that Reynoso trained 
a replacement and left the store to try his 
luck as a free-lance displayman. The part 
ing was a friendly one, with the tormer 
employer wishing him success in his new 
venture 

Reynosos tame had spread and once on 
his own success was swift in coming. He 
was in demand always by the capital's 
leading stores, but owners and managers 
often chose to argue with him on some 
of his still “revoluntary” ideas. One of the 
things he crusaded for in those days was 
space, and it can now be said safely that 
he made more than a little progress in 
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that battle. At present the stores in Mexico 
(ity devote amounts of space to display 
that ten of even five years ago would 
have seemed preposterous 

(One of the biggest problems Reynoso had 
in his own business was man-power. He 
was torever, it seemed, taking on imexpert 
enced men, training them, and then watehing 
them quit their jobs to take positions as 
display managers in various stores tut he 
kept going and managed to win no less than 
12 awards for his displays. These were as 
diverse as a prize trom the VPhileo Radio 
(ompany to one trom the government tor 
a window dealing with a treedom theme 

In March, 1947, Sears, Roebuck & Co 
took a gamble and gave Mexico one of its 
largest retail stor It was a smart move 
lor Sears, now one ol the big ge t businesses 
in the country 

Sears brought some « <ey trouble 
shooters down to stafi . tore, and in 
addition a yreat many ocal ‘ cer lulives 
were hired \mong them was Reynoso, who 
had decided to throw it 


[lease turn to page 8o] 





How Christmas Arrived In 


arrived in Lo \ngel 


“NS HRISTMAS 


on the wings of a long series ol tast 


window display changes starting at 


mid-November and continuing right up to 


the last 


ry W indows 


minute, except, of course, tor the 


The animated (Christmas windows which 


annually draw thousands of shoppers in 


cluded everything from clowns on tight 


ropes to reindeer trying to stop Santa trom 


rounds. At Bullock's 


bearded (Casey 


making his Christmas 
Downtown Santa W A af 


jones at the wheel of an antique train en 


pine which belched a mushroom cloud ot 
papier mache smoke \ coy 
blocked the track despite the best 
straddling the 
halter 


ompany 


reindeet 

efforts 
of two elves, on cowcatchel 
tugging at the deet 


At the May ¢ 


horde ot elves 


Santa stood hy 


while aA ankle 
(One elt 
chimney (a key 


other 


SWuilv 
br I< k 


’ 
ecives 


worked at (hristmas tas 
A ledge awainst a 
realistically) whale 


worked on toys, disappeared into chimney 


and popped trom a huge white bag 
Bull wks Westwood 
(unit pre 
Affair, - 
hve around a 
while in. the 


Display Djirectol 


ented “Christmas is a 


Family with a Christmas tamuily ol 


gaily decorated pink tree, 


background pinpoint lights 


54 


deep in snow, 


hlue sky illustra 


dimensional! 


(first 
Hoated on 
center ot the 


twinkled through a 


tion) Dhree houses 
pink clouds suspended in the 
scene, while little angels peeked out of the 
Santa 

with this 
Westwood 


setting 


windows in search of 


In keeping elegant store s up 


per-income, Village location, 
Cuntlit's 
tail For his 


ground he 


rich de 
back 
framework which was 
Within the framework 
wiring tor the 
little pinpoint 
and oft Lhe 
were ¢ 


was completed in 
24 root long 
built a 


sky-blue 


about 4 inches wide 


was thi lighting circuits, 


leading to the lights which 


blinked on lights and the 
light 
streaked with white, 
shown only the star-like 


lights lwo 


wiring overed with blue. cloud 


like angel hau through 
which twinkling 
cutout stylized ornaments wer: 


lengths of satin ribbon at 


the leit ‘“( hristmas 


suspended trom 
was script-lettered in 
green on the one while 


\ffai 


magenta on the 


white 
is a 


letter 


against 


Family was in green capital 


against other sus 


—Upper left, by Tony Cunlif, Bullock's-West- 
wood Upper right, by William Meissner. 
Ohrbach's . . . Lower left, by Jack Groteweil, 
Federated Department Store . . . Lower right 
by Frederick A. Bower, Barker Brothers-—— 


pended ornament the three-dimensional 
lairy-tale houses on the floating clouds were 
in infinite detail, with Christmas wreaths 
on the door, a decorated Christmas tree in 
the living room, young 
peeking out the open-shuttered windows 
Around the life-size pink Christ 


trimmed 


and eager faces 
upstairs 
tree, with silver and blue 
ornaments, the mannequins were dressed in 
blue to blend 
lhe father was in a light 
and slacks and the mothe: 


nas 


background 
sport shirt 
a pink and 
blue chenille skirt and light blue cashmere 
jacket 
pink foil beneath the tree were topped with 
(Qn the floor and 
brilliants of 


with the 
blue 


wore 


light 


The packages wrapped in silver and 


blue and white satin bows 
on the 
purple, and green 

\t Ohrbach’s. 
Meissner 


clouds were silver, 


William 


assistant. 


Display Director 
Elliott, his 
parted the curtains on Christmas shopping 
with a note to Santa: “Dear Santa—Thanks 
like Ohrbach's precious 
little.” The 
studded 


with 


and Don 


ior a store where 


giits cost so (hristmas tree 


white, with lights, 


decorated 


was in pinpoint 


and single-color ornaments 
he same color was picked up in the Christ 
and the tie-backs for the 
nylon curtains at each side. The background 


was dark gray, and the floor white. as were 


mas packages 
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Los Angeles Windows 


the curtains 


Mannequins ail wore cocktat! 


dresses and accessories were chosen tort 


their gift suitability 


An interesting holiday tashion window 
by Jack Groteweil, display 
Federated Department 


University of 


director of the 
Store, bordering the 
(alitornia at 
was his 
in Holiday 
was emphasized through the display 
Hoot 
fashions on the 


Angeles 
Moonlight 
effect 
white 

with 


Ls 


campus, “Luminous as 


Dresses.’ lhe luminous 


background, white and ceiling 


predominantly white 


nequins, 


afi 
halls 
snow on the 
The 
very tew 
hitered 
blue 
along the 


and suspended white 
white shredded 
studded 


consisted OI a 


papel 
and 

floor, 
nation 


styroloam 
with bee-lights tihums 
overhead 


pink, 


fluorescent 


foreground lights, and 


floor 


blue, 
white, and a single 
well light bouncc 1 
and to the on display 
key lighting defini, ly manifested the mood, 
as well as providing a moonlight quality of 


luminosity 


background 


fashiol This low 


In a series of six smaller windows along 


one side of the store gift were 
arranged beneath suspended stylized Christ 


mas trees 


att eSSotl li¢s 


The trees were cut 
mesh hardware cloth and 
white paint. Silver and 
were attached and the 


trom %-inch 
dipped in flat 
pink ornaments 
tree and accessory 
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groupings were topped witl pin atin rip 


bon and bows 

\ traditional Christmas im the nursery 
caught the interest of many viewet at 
Brothers lk rederick 


A. Bower heightened the desire to peek into 


Barker Display Director 


the nursery with the use of a Colonial win 
with OO glass held in a 
work of 
about 18 


W indow 


dow panes frame 


wood painted white and 
back of the 


glass. On the 


placed 
inches actual display 
Hoor in the 

were (Christma teddy-heat 


artificial 


ground 


giits on snow lhroug! 


dow and partially obscured by the 


curtains 


trimmed 


VA h ite 


cate was a white tree 
with blue lights and red ornaments 
nursery turniture, with pink decoration 
was thoughttully hing 
pink picture frames and a pink lamp base 


; 
and 


pointed up with mat: 


shade on the bureau ihe background 


was painted light blue, matching the blu« 


lights 
presentation 


and other blue elements of the 


—Top, left, Damar Myers Ww 

Company, Beverly Hills 

Paul C. Smith, J. W. Robinson Company 

Downtown ' Lower left, by Ray Fertig. 

Foreman & Clark .. . Lower right, by Harold 
Kelly, Desmond's— 


Robinson 
Top, right, by 


By HOWARD KUHN 


\ toy window created t atch the ey 
ol the 
Jamar 


ly Hills 


turing 


passing motorist Va imstalled Dy 
Myers’ tor |. W. Robinsons 
Wilshire 


and 


; 
CVC! 


houlevard, tea 


etore (iti 


three viant ilvel three 


Stal 


green 


dimensional and a tying rocking 


Dolls 


viewers to 


horse in tront of an aqua hackwground 
animal rye koned trie 


the land of 


and toy 


lantasy tron poimts of 


circles if trie centre! ‘) ; ats vyhuch 
were different height | he 


black 


wings 


usp nded at 


and white ae) king horse AG rite 
formed (I ange! . na Vore a 
neck 


mati ere of gold tinsel. Sil 


garland ot gold ornament 
his tail 


vered manzanita branches 


and 
ottened the srde 
and background angl window. An 
assortment of Christma ys Va m the 
center 

Paul 


striking 


pre aerte (| 


smith fianse!l and (,retel 
and white 
Kkobinson 


background, wu 


hlue 
at J MA 
hlue 


dozens OT 


in a woodsy toy 


window Downtown be 


ised a light Iromnt ol 


which white manzanita 


doll teddy 


Was '§ 


painted 
held (hristmas 
toys ihe floor 

matching blue felt 


Nran hes hears 


and ered with 


and crumbled st yrotoam 


now. In the center in front of a gay 
gingerbread 


(Please turn to page 76) 


green and pink house were 





by sleet ehring 


Display Designer and Consultant 
New York 


Properties: Wor ef noes ore displ 


gg y gecoratedaq witt 
P| 


my aqroungn ao Ti f eo 


Owert torearo aL 


Arrangement: Three defi: 


womer sprina suit snowina. 


Properties: One of the first sigr 


1D of Sf rina } Cciown 
his head through the background drapes. The 
moannedauin in a spring suit sits alongside the 
10der. Suit Occessories gore displayed On the 
lagaer and drum wnere The copy $ Qg 
written. 


Arrangement: |! play is made up of 
threes T ’ mite ; cyt ag arranaement 


Properties: At th indow a perforated 
ne gisplay: goraening TOO!S. 


to water plants at the base rah 


Spade and lawnmower are also shown 


mn iower tront of window. 
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COMING UP 


Arrangement: Anothe 


Three getir as “mite 


Properties: A 


infere Til 





Arrangement: Several eiements in a simple or 


rangement make up this mans Easter tie display. 
Properties: Eqgas are suspended in mid-air at vari 
Ous heights. From them are displayed ties. [hree 
Curious ducks add further interest to the display. 


Large copy cara is tlanked at lett of window. 


Arrangement: 


Properties: 


‘ ré 


JANUARY, F¥aS 

















December In Chicago 


By JEAN MOWAT 


( AT sot Piri SC ott 


arranged by Clement Bradley and 
taff, created a jam the lIike 
Vt SCCTI 

()utsice of th and vivilly 
Certain amount r protection Was a yold 
tracery of metal torming Gothic arches 
iit tanding ana each intertwining of these lines had a 
tiny electric bulb adding to the brilliance: 
window depicted thie arrival Ol Mary 
loseph at Bethlehem, the message to 
shepherds, the King vith their gifts 
nel the creche | hve background carried 
he feeling of the countryside, the simplics 
the mange! and richness and Opu 

h sllustration) 


\ madow ‘ 


At the upper left and lower right, by 
Clement Bradley, Carson Pirie Scott & Co 
Upper right, by Reed Schlademan, The Fair 

Lower left, by Carl James, Mandel 
Brothers— 


vere amusing the great bed on which 
Santa rested atter his work was done, sut 
rounded by his reindees and, incidentally, 
displaying new ideas in furniture; there was 
the living room of the “First Christmas” of 
the bride and groom, and next to it the 
~ith anniversary of the old couple enjoying 
their ( hristmas i hese three windows 
showed variety im turniture, yet told the 


(hristmas story interestingly and 


Bradley also showed skill in presenting 


many pitt ideas tor the lady of the hous 
in a negligee window: this also made us« 
of large silver bells and white teathe: 
decorations as seen in the first photograph 
displays used strands of toam plasti 
all 
\s Carson los centennial yeat 
outside of the main entrance, whic! 
iliumined by 100 candles suggesting 
ones nm a birthday cake. haa e addition 
Lift 


| a reimdeet hand rom each Hoot 
I] t 


f{ reindeer were protruding, a 
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ch playing 


at different angles, and ea 
ach of tl 


terent musical instrument 
deer was outlined by tiny 


lers ot the 
lights, making a picture that could 


4 


evaluated when cotie sa 
the street if proved 


Wmagery Tot he children, 


for all the reimmdeet 
It is said that me 
Or thy Store have the 


mus interest they were ope 
before Thanksgiving, in ample 


‘ 
to) Vv ¢ 


tim 


thousands who came 


as well 


Kai toy window, 
interest, had mountains and 
indeer giving Santa a rough 
indow that teatured special 

holidays was of widespread 
in color and arrangement 


ugwvestive oO! rine ritt 
as everything 
“ ( hlade Mia} 


vered hare 
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time 
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—Upper left, by Ted Lees, Wm. Y. Gilmore 

& Sons, Oak Park . . . Upper right, by Jim 

Murray, Rothchild'’s . . . Lower left, by J 

Boghosse, Goldblatt Brothers . Lower right 
John Moss, Marshall Field & Co 


ung debs’ interest in “dating mate 
re were tancy dance prog 
ouvenirs of a gay 
back of the box 
color 


bot val touch 


holiday colors 


hall 


To l, 


usual a0 velopment 
ional window vas the work 
h taff at Mandel Brother 
\ ali lite-size Madonna 
a quality that 
heautitul that peop 
hbetore it. On each 
yectine out Vere 


' 
my tive 





Smart Suburban Store Stresses 


Park Village and Live QOdal lheimr distin 


[Throughout these stores the lighting sy 
fron and appeal are ext ed iwi the practi al tem combines incandescence with fluores 


application of mmaginative skill cence for a natural illumination, punctuated 

1 view trom inside the main entrance by spun aluminum spotlights arranged to 
hard way Ov unshine and outdoor beauty are highlight concentrated display areas and 
nip Ue ME ied iside, through a wide expanse ol elling points Plastic shelves in Op-VisI 
Vitis and Ooreto ceiling vla 1 hie yracetul littl bility countel fixtures have sparkle and 


and tountaim A 1 garden greenery transparency that benefits from the pot 


‘ 


aha ,ature a toot in the door! lighting employed. The outdoor teeling 1s 


| hye ! pel pective photographs thie evhanced hy wrought Pat) standards that 
floor are: he how eve-level ha been upport counters and form multi-level dis 


¥ 


| range, with no dead ends play table units \ relaxed atmosphere 


VIVell | impedes 


and 


and V1 minimum imterruption Wepart consideration lor physical comtort are 


mental selling boundars use the rainbow achieved by the use of acoustic ceilings and 
lor mvisible partitioning, each being a dit easy-to-walk-on rubber tile in imulated 
17 


lerenut color and Atl nicer wily Wit ; idl terrazzo pattern 


| | 
richie 


Looking into two departments shown her 
the wide entranceways are an open invita 
tion to enter, and provide total visibility 
ot the entire lepartmental area The dress 
department uses a display plattorm panel a 
a highlight and as an unobtrusive divider 
that foreshortens the view. for concentrated 
Attention ‘Tha is a direct selling hixture 
that identifies, with a single figure, the de 
partment itselt and sells, at the same 
its smart tashion personality \ small 
stock unit and brief counter section to the 
rigtit Ol entrance at Witimate 
boutique % al tor th handising of 
sScparates Vall v1 opened 
uy by free-torm cloud rormatiol Ih 
children’s department has a low ben 
form that does a Aa» selling 
wrought iron fixture 

Hon-conscious 
scaled down placement | 
the suspended semi-circul: 


hnannequin cy 


—The open front entrance of Volk's leads to a 
graceful pool, fountain, and greenery . . . Di 
rectly above is a section of the dress depart. 
ment... Left, the miniature merry-go-round 
is animated ... (All photographs by courtesy 
of Retail Reporting Bureau, New York City) — 
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—Right, the steps lead down into the men's 

wear department .. . Center, a circular 

millinery fixture provides room for four seated 

customers, each with her own mirror : 

Below, two-level seating makes trying on shoes 
more fun for youngsters— 


imagination that might suggest a merrv-go 
round, a summer playhouse, or a trip to the 
ZOO ihe stuffed animals tend to complete 
this satistying illusion 

Now let us look at how handsomely t hie 
Iie ZAZaAalliiye 4 he 1] made all acdae 7 space 
and tunctional asset ‘The MmeZZAanine rail 
has been given mobile dimension by the use 
of up-thrusting fins that lift the apron and 


Aa nid any suggestion of lowering the ceiling 


ihe curved entranceway follows thi veep 
of the mezzanine, with two steps down that 
lower = thr Hoor level and actually do 
heighten the ceiling. Planters and fins ps 

rect torward to torm the entranceway to thi 
recessed mens turnishings department. ot 





By IRENE MILLER 


Outdoor Living Appeal 


fering a haven tor men shoppet vho et 
joy teeling exclusive and preter privae 
when they ask for helio shirts and _ pink 
bow ti 

\n CXpPalSlve view ot anothets section of! 
the floor area shows to advantage the patio 


character of the terrazzo pattern rubber til 


Hoot COVCTING Posts and pillar ralive fom 
dark to light coloring interspersed with 
mirrored columns that pick up th pel 


spective im every direction 
This is the point of intersection wher 
we must stop to take a considered look at 


ingenious fixtures that have both ey app al 


and planned purposs lhe circular mull 
nery unit in the right foreground doe a 
number of things well [he patterned 
“kormica” top provides ample spread-out 


room tor tour customers who can be com 
tcrtably seated, each with her own mirror. 
ash tray, and hat stand display Pedestals 
Ol gray eak function as roomy stock draw 
ers, separated by niches that accommodate 
the low-back chairs and provide knee-room 
for seated customers lhe drawers, you 
will notice, are easily accessible without dis 
turbance to the customer lhe hub of this 
round table of tashion has a sunken well 
that houses a growing plant And while 
on the subject of plants you will see that 
throughout the store outdoor plants are the 
rule rather than the exception as decoration 
In the center middle distance 1s a miniature 


merry-go-round that actually yvorks and 
literally and figuratively electrify young 
interest 

Shopping is made tun tor youngsters in 
the shoe department, too, as witness the 
two-level seating unit that elevates sister or 


brother within easy ootage ot mother vho 
sits alongside and can see without bending 


' 


.% ‘ ' 
how tne new shor s |[OOk hie young custom 
’ 


er is made Captive and made to like 1 
hecause sitting on a shelt | such a lark 
Rubber tread standing room makes it easy 


and Sate ror iunior to fang up Withitl @as' 


[Please turn to page So] 
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New York Display Scene 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


icetate and si! vith pink tulle draped about her; the figure held 


ai bottle (7 Bendel perrurn { )ry thi step 


hristma ettings t] lhe prop re lengths of neon leht tubing helow, the French maid in crisp black uniform 
wnterpart () 1a) Lisp ded Wom a gala rod. spaced rom thy with white organdy aprot and Cap Was leaning 
black bach vall | Wo al t hie MATIC CUITIS held vith All expression of AWE OVE! a multitude 


' 





’ 
outhne4ri cline 


cstur a: a piece oT ti tubing ai foot Va Wl oa ol miniature hat hoxe offspring OT the 
ir appeal glittering gold finisl customary dark brown and white stripe Ben 

veloped presenting mullinery tor mumediate weal del packaging (On the white head forms 
Display Director John Robert Cobb, of Henri were shown pink hats centered with a red 


Director Bendel created a dramatic interest through hat. The backwall was white and the two 


step platforms Were covered If) white taille 


use of tw longated papier mache figures 
\t Bloomingdale’s, Display Director Kdward 


The bouffant gown on the top step was de 
iwned of rose and pink taffeta, with a scarf of 


—At the upper left, by Winston Jones, Franklin 
Simon & Co... . Upper right, by John Robert 
Cobb, Henri Bendel's . . . Lower left, by 
Edward von Castleberg, Bloomingdale's 
Directly below, by Gene Moore, Bonwit Teller 
& Co. ... (All photographs by courtesy of 
Virginia Roehl Studio, New York City)— 
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papel tone, ( ordinated 
a hie lree. 


()riental tree hough ati 


by Henry Callahan, Lord & 


Upper right, by John R. Foley, 
Lower left, by Sidney Ring, 
. Lower right, by Andrew 


Ohrbach's— 


—Upper left, 


Taylor 


Macys .. 
Saks-Fifth Avenue 
Hvorslev, 


ae e 
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N Boston the day | Tithe 
example ot how a very attractive window 


other noticed a 


display can be installed at a low cost, 
through the exercise of ingenuity and know 
how. (A) Both attributes 
the windows designed by James Gosling, th 
display director of R. H. White & Co the 


sketch shows aA bridal 


these are seen 1n 


recent display as an 


‘ 
MATT pie 


The various size triangles suspended 


the ceiling of the window were made out of 


lengths of 1l-by-2-inch lumber painted flat 
white bunches of white silk ribbon were 
used to give the bridal touch at the top of 
each trianel and to connect them togethe! 
i sh IW 

\ gray drape background 


Vas i] ed ATIC 
played 


a beautiful wedding gown dis On all 
ex eptionally 
pleted the 


pertume and a 


attractive mannequin 
couple of bottles ot 
lilies-ot-the 
along with a 


bridal 


com 
picture. <A 
fev sprays ofl 
the floor 


story | 


used 


tell 


vallev were on 


showcard to the ele 
gance 


(B) In New 
low-cost display in 


York City I noticed a very fine 


the kitth avenue window 


ot Best & Co This sketch shows the 
effective black and white treatment 

lhe entire window background was jet 
bhiack and numerous white cut-out card cu 
cles were tacked on as _ indicated This 
easy-to-copy display idea can be used tor 
many different types of window displays 
and it is certainly in the low-cost bracket 
[ne identally, I noticed that Macy's and sev 
eral other leading stores were also using 
jet-black windows to snap out the vivid 
colors of garments 

(() Reterring again to R. H. White's, this 
drawing shows the detail of one of the 


props in a recent display 
The 


wallpaper and in each square various items 


panel was covered with a colortul 


ot mens wear (shirts. etc.) 


The 


Was 


ties, were re 


other section of this tune 


built 
board and two lengths of round wood stock 


produc ed 


tional unit out of lengths of pine 


were used to attach them together as shown 
Men shirts, neckwear, shoes, and a tull 
line of men’s accessories can all be dis 
played on this unit 

(10) During my recent trip to New Yorl 
| stopped in the fine showroom of one ot 
the leading firms in the store equipment 
held. I was impressed by the way the 
counters, wall sections, island shelf units 
and the like were all loaded with actual 
merchandise, soft lines being featured on 
one side and hard lines on the other. | 
noticed that a number of modern desigi 
plaques were used to decorate the tace ot 
the baffle and fluorescent light strip.that 1s 
mnstalled around the tour side walls of th 
show room These plaques are not a part 
of their line, so [| show this sketch thes 
would make ideal merchandise unit for 
over side-wall fixtures. or baffle displays 
The ones in the showroom had metal mesh 
in the center but [| suggest that perforated 
hardboard panels could be used so that 


attached 


hoard 


actual merchandise can easily be 


The sides can be cut out ot pine and 
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Smaller Store 


By JIM KILEY 


lengths oT round wood stock or curtain pole 


can be used inserted in the holes as shown 
fhe suitably sized sheet of perforated board 
Call then he S( rewed to the round Stan L 


ideas can be located in 


( | ) (,00d display 


all manner ol unexpected plac . while eat 
ing im one of the Howard Johnson restau 
rants on the Jersey turnpike [| saw this 
functional unit in their git s! t ’ 
built out of pine board with a _ natural 
wood finish, with the inside painted a soit 
Rreen Note thie adjustable helye Vi 
only suggestion would be to attach a murrot 
ts the hack or the mside of the centet 
section so that all the items on thi helwe 


culd be multiplied visually 

[his type of unit can be used attached 
tc a column or side-wall or, a indicated 
by the dotted lines, a pine hoard hase could 


bye attached 


Canton Display Guild 
Elects Woodford 


\t the annual election of ofhcers in Novem 
ber the Canton, Ohno, Display Gauuld appointed 
Kkobert Woodford to the 
He is Stark Dry Goods 


succeeds (,ordon Dey, display manager of thi 


post OT pre ident 


with Company, and 


James Hayes, The Parisian Company 


Walk 


store 


became vice-president, Dominic Lipore 


ers, ine., secretary-treasurer, and (Creorge 
(lontz, art director of Canton schools, cor 
responding secretary 

The club held its annual Christmas party 
on December 18, and ts completing plans tor 


an “Artistry m Three Dimensions’ exhibition 


in February at the Canton Art Institute 
Grace Letter Company 
In New Location 

Grace Letter Company, sole distributor m 
the United States for “Graforel” ready 
gummed cork letters, announces the moving of 
its New York City ofhce from ast 4/th 
street to 77 Fifth avenue The company 
which carries a complete line of imported 
letters from France, has expanded its stock 
and now occupies an entire Hoor of the 


building with a large showroom where a com 
display of 


ir tters and 


plete various three-dimensional 


signs are shown 


Richard P 


1/7 vears, 1s 


Schena, m the display field 


for sales manager of the firm 





SOURCE SERVICE 
of the DISPLAY 


fixture. 


If in any illustrations in 


WORLD 


mannequin, or 


you see some property, 


other display equipment 


which interests you particularly, we will be 


glad to supply you with the source from 


Just address your 
DISPLAY 


will have 


which it can be obtained. 
the Editor. 


Cincinnati 1. 


inquiry to 


and it prompt atten- 


tion. 
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Show 
more... 


sell 
more 
with 
motion 


by 


am 


Ro ND AND ROUND SHE GOES 
and where she'll stop, only we know! 
If you'd like to see where our beautiful 
ecdysiast” stops, write today for your 
free copy of “View More with Vue- 
More’. It’s a sensational new “hot” 
off the press booklet that shows ALL 
tells ALL about this lovely lass 
and incidentally, about America’s 
most complete line of turntables and 
motion devices. 


*strip-teaser, to you 
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Why the balloons are attached 
to the pretty shoulders of Elma 
Karlowa. German motion picture 
star. is unknown, but she and Hanns 
Simons seem to find it a matter tor 
much merriment. Simons is display 
director of Kaufhof Munchen am 

Stachus, Munich— 


Behind those whiskers is G. N. 
Carroll, director of display and ad 
vertising for the Island Creek Stores, 
West Virginia. Besides playing 
Santa for hospitals, churches, and 
orphanages during the holidays, 
Carroll finds time to attend to his 
duties for the 35 stores in the group— 





' | f 4 Demonstrating thot he is an incurable optimist, 
hosen by Macys , Randy Irwin, Sears, Roebuck & Co., serves as a human 
tee for Tom Schenkel, Hutzler Brothers, while Frank 


Calitornia to be display 


head of Macy s Pills 


a. . ‘e Malehorn, Baltimore Displays, looks on. All are of 
jaie is Al Kahler form ‘ v , es 


: Baltimore— 
erly with the display 


staft of The Bon Marche 
Seattle. Kahler attend 
ed Washington State 
university and was a 
naval chief petty officer 
luring World War I! 


ages of the display contest sponsored by the 
Knitted Outerwear Foundation Seated Milton Wi 
Raymond, Dowd, Redfield & Johnstone, Inc Irving 
tidredas ossistant manager Visual Merc handising 
National Retail Ury Goods Association: How 

ims, manager, Sales Promotion Division 

Standing Edward A Brandwein adminis 
cretary of the outerwear association rienry 


ol Bureau, In and Irving Silver In the showroom of Publicidad 


jterwear Times; all are of New York Jennings, Havana, Bernard Jen 


City nings shows Christmas decorations 

to Adolfo WHerran Molina a 

local display director. Molina is 
at the right— 





Photographs for this page are 
always welcome —— the more if- 
formal the better. Simply ad 
dress them to Editor, DISPLAY 

WORLD. Cincinnati |— 
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JOSLIN DISPLAYS, 


B 


105 Kingston Street 
ston 11, Massachusetts 


NEW ENGLAND DECORATORS’ 
SUPPLY 


122 K ngston Street 


Bos 


ton 10, Massachusetts 


STANFORD DISPLAY STUDIOS 


5 Ellicott Street 


Buffalo 3, New York 
MARVIN DISPLA’ 


CORPORATION 


238 Geor }e@ Street 
New Haven 0, Connec ticul 


MODERNAGE DISPLAYS, INC. 


101 WG. 3lst Street 


New York |, New York 
SUMMIT PRODUCTS, INC. 


225 


W. 34th Street 


New York , New York 


ADVANCE DISPLAYS 
929 Arch Street 
Philadelphia 6, Pennsylvania 
CAPPY & COMPANY 
323 Boulevard of the Allie: 
Pittsburgh 22, Pennsylvania 


321 S. Clinton 5 


Syracuse 2, New Yo 
Surtees BROTHERS 
Ch is @ Baltin 
Minnear Olis Dalles 


oe gw CLOTHIER SERVICE 


ago @ 5S! 


PETERSON DISPLAY CO. 
440 Washington 
Reading, Pennsylvania 
JEAN'S DECORATIONS & 
STORE FIXTURES 


Streel 


street 


608 S. Dearborn Street 


C hie ago 5. lilinois 


WOTTRICH MIXTURES 
Ro 


222 W. Adams Street, 
Chicago 6, illin« 


a ~~ edad CORP. 


4th Stree 
ine a Z, Ohio. 
REINERMAWNN FIXTURE 
COMPANY 
444 VW/ Fourth yfreet 
nceinnat 2, Oni 
B. B. LEVY FIXTURE CO. 
421 W. St. Cloir Ave 


( leveland 13, Ohio 


SUPERIOR TEXTILE DISPLAY CO. 


819 Bolivar Road 
f leveiand 15, Ohio 
PAUL LUGGER DISPLAYS 
B92 5S. Eureka Avenue 
4 iumMmDuUS 4, Oh C 
LEROY W. FRYMAN 
138 East 2nd Street 
Dayt m 2 Ohio 


DISPLAY CREATIONS, INC. 
1332 Broadway 
Detroit 26, Michigar 
KESL DISPLAYS 
920 Walnut Street 


Des Mo nes y, iowa 


DISPLAY SUPPLY CO. 


124 ” Per nsyivar 9 Street 


indianapolis 4, Indiana 


ee ee m 


HARVEY J. MAXWELL CO 
913 Main Street 
Kansas City 6, Missouri 


‘ 
4 


St 


yf 


STARER DISPLAYS 
737 N f purr Stree? 
Milwaukee, Wis nsin 
TRI-STATE DISPLAY 
DISTRIBUTORS, INC. 
12 
Minneap: iS, Minnesota 
OMAHA MANNEQUIN CO. 
404.409 Baum Buildir j 

Omaha, Nebraska 

PALAY DISPLAY INDUSTRIES 
308 , yuth Third treet? 
Grand Forks, North Dakota 
GARRISON-WAGNER COMPANY 
2018 Washin jton Avenue 

Louis 3, Missouri 

THE HARRY WALTER CO. 
14617 Washington Avenue 

Louis 3, Missouri 

Cc. B. MEYER 

2332 Cheltenham Road 

Toledo é, Ohio 

CAMERON McINDOO, LTD. 
49° 
lor 


Washington Ave., N 


Adeloide Street, W 
nto 2B, Ontario, Canada 
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44 
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FIX-PLAY, 


22a First Ave : 


Birmic jham, 


MAC THIGPEN 
133 Tarleto 


Burtin LE f 


Charleston, 


MURDOCK MENDELSOHN 
111) Public Square 
Nashville 3, lennessee 


BERENDT BROTHERS 
205 Meeting 


‘ 








Fe ANTS DISPLAY SUPPLY 


702 Travis Street 


puston 6, Texas 


First Avenue North 
Petersburg, Fi a 
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I92B Pike Place 
Seattie |, Washingtor 
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ll From Kauthof 


Kauthot is one oO} We t (;ermanyv s&s most important department 
hains, with units in all the major cities It maintains a 
display department headed by Hermann Schlipph: 

jlogne where prospective members of the Various 
yroups afr trained ach store, however. has its own 
manager; four are represented in the photograph 


lhe first display is by Hann Simon Kauthot Munchen 
ain Stace hus Muni hi, and illustrate a noticeable trend im many 
(,erman display that of using tull size blow-ups of human figures 


as display props Note the bouquet and girls ankle just disap 


pearing behind the door at the right 
f l ppet right. another display by SwaMoO8n 11} which the Salli 


blow-up prop idea is used effectively 





Center, an unusual display of costume jewelry by H. Sittard, 
Kauthot, Darmstadt lhe candles have their flames bent to cor 
respond with the position of the candelabra, and trom them bis 
globules Ol Wa» seem to he dropping these used Aas hases on 


, which to mount the jewelry 
— Lower leit, wine glasses are shown by Hans Burghardt, Kaut 
hot, Dusseldort, in giant, lighted, cut-out reproductions 
Lower right, a beautttully executed display ot dolls by 
Hermann Schlipphacke 
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RENDER FAST 


Krylon colors are the 
handy way to rendet 
samples, models, and 
frill-se ale displays 


Dries In minutes 


t When you get 
a 2000 Idea 
it's a good idea 
0 get KRYLON 


No brushes 1h) Tlless, 
no time-wasting 
clean-up. Good until 
can is empty. 13 Colors 
in 6-oz. or 12-07 
Spra-tainers 


Fiat Black, Glossy Black, Touch 
Up White, Bright Aluminum, 
Bright Gold, NMunter Green, 
Regal Bive, Cherry Red, Chrome 


| 
| 
| 
l 
I 
| 
l 
| 
| 
! 
| 
I 
| 
| 
| 
l 
: Yellow, Machine Grey, Ugh 
- 
| 
| 
| 
| 
| 





Gray, Baby Pink and Baby Blue 


—_— — <= =e owe oe ae oe ee ee oor eo eee eee eee ee ee 


, if PROTECT 
ull LAYOUTS & ART 
big lhe new Krylon 


W orkabl | IMA TI stops 


7 smudging ana dusting 










ol charcoal pencil or 


; pastel drawings 
Woanxasit 


r Fi if and it s cleat non 

XAT / flammable. and is eas, 

SPRayY : 
. : to work ove bor 

* PASTELS 

* CHaARACcoAl 


* Pinci, ef 


perimiane mit protes tion 


ot sketches. artwork o1 


exhibit entries, use 
famous Korvion Per 


manent Cirvstal Clea 


U 





KILL GLARE AND 
REFLECTIONS 







. from photograph 
z qip subjects this easy Way 
; : with new KArvion 
; 1) NG SP Yy. Saves 
DULLING weenie phon ire sie! 
SPRAY 
>. 


fiddling with hehts 





lasily removed 
timemares Gael 


Pe ttrecnne suerm afterward by simply 


VW“ bpoiniy Prove ad ifi 


hundreds of studios 


KRYLON, INC., Dept. A2 
2038 Washington Ave., Phila. 46, Pa. 


“If you prize it- 
KRYLON-ize it” 


Please tell me about Krylon products for 


display designers and builders 
NAME 


ADDRESS 





CITY STATE 


AVAILABLE FROM ART SUPPLY DEALERS, HARDWARE AND PAINT STORES OR USE COUPON 
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Display Here And There 


ipe of Call reliet avainst thei urrounding by mean 


tand alone and be merchandi a sepa of interchangeable panels and flexible 


rate location. Formerly the carpet depart tures, spots may be installed precisely wher 
ment occupied Ati ArTCa within t hie home required 
irnishing ection on the fifth floor of The outstanding single display unit ot 1 


bjutzler main fore 


Carpet department is a 9 by-l2-toot pane 


titute A Feature yi hn contribute to the moder vith Carpeting and accessori attached 1 


cement wri «7 thi ‘ department Alt all Opell ,ooden hacking, which stands vertically i! 
, paneled vall painted i (jit pastel tiie main trot window, create an et! 
and ; ling vhicl has been de cmble eftect Roomette , ay are | 
<ture. Accord tributed throughout the ow the 
Sharp plan, proper use of carpeting a variety ot 
Al calculated Poon ettings 

directed onto the lwo other display technique B ore 

‘ light pills over to to give ustomers a quick and easy |! 

if ufficiently, but not Won of merchandise the carpets are 


' 


quartet ih ne i tractingly light enlarge ; the shop pend d trom banks of pivot arms whicl 


blutzles 


space in contrast to the usual flat lighting, ¢asily swing around, and also trom movable 
and all items tor sale stand out in strong slides against the rear walls along whicl 
the rugs can be moved in much the same 
Way as draperies 
The architects designed the open tore 
front of granite, aluminum, and glass \ 
hospitable entrance, residential in scale, 
has been set into this full-height store tront 
to give the annex a more inviting at 
mosphere. Over this entrance vestibule 1s 
a floating black aluminum canopy carrying 
the Hutzler name 
Thomas KE. Schenkel is display director ot 
Hutzlers. He has this to say about the 
footwear window on the same page 
We introduced |. Muller shoes to our 
customers in a series of three windows 
lhe first one depicted Cinderella seated in 
front of a gold mirror, chandelier, and rope 
crystal decor, with Cinderella dressed in 
brown burlap and with a tancitul cat at her 
sacle Hiere we displayed casual shoes L he 


—Upper left, the main aisle offers a vista of 
merchandise. Note the displays of correlated 
home furnishings, and the banks of pivot arms 
for broadioom samples .. . Upper right, spot- 
lights ore recessed into the ceiling, which was 
designed as a flexible lighting fixture .. . Left 
ew one of the Cinderella windows with which Hutz- 
ler's introduced |. Miller footwear— 
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Custom processed Upson Panels 
cater to 

your Imagination 
and budget 


SPECIAL 
CUTTING 


Mass-produced displays can have that 
“something different” flair. And at 
a surprisingly low price too. Just 
‘et Upson pre-cut the Panels to the 
exact size and shape your imagin- 
ation dictates. Save time, labor. 
Write, tell us what you want. 
Display shown made with pre- 

cut | pson sig” Panels com- 
bined with cut-to-size Upson 


Peg-It Panel. 


COATING 
AND COLORS 


Most Upson Panels are ivory. 
However, if you hear a call 

to color, answer it. For Upson 

can give you most any special 
coating, paint or built-in color 

you want. This display made 
with colored Upson Strong-Bilt 
Panel and Upson '4” Panel with 
a color swatch. Both pre-cut to 
size also. Note all displays shown 
use | pson Cut-Out Letters. Try 


them on your next display. 


Prices for custom processes depend on quantity and effect wanted. 
Write for quotations. Mail coupon for FREE details. 


upson 47 panels 


PEO VAs -@EAtTY eye Ger ieeeee 
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For your wildest, and perhaps greatest 
display idea, turn to pson to supply 
the Panel material. Upson makes a 
complete line of display panels: Strong- 
Bilt Panels is” Panels—',” Panels 

hasv-Curve Panels—Peg-It Panels 

Striated Panels— Cut-out Letters. Uhis 
variety, combined with custom pro- 
cessing, gives you new freedom to 


create dramatic, hard-selling displays. 


STRIATED 
AND PEG-IT 
Stunning | pson Striated Panels and 
[ pson Peg-it Panels are prime 
examples of Upson quality, hor 
instance, compare Upson Striated 
Panel with any other striated 
panel, you ll see a world of 
diflerence. And Upson Peg-it 
Panel is prefinished in lustrous 
lacquer, yet it's priced about 
the same as ordinary panel 


Both used in display to left, 


SIZE AND 
THICKNESSES 


[ pson offers a wider range of 
standard sizes and thicknesses 

than any other manufacturer 

in the world. Our standard sizes 

go from 4’ x 6’ up to king size 

8%’ x 20’ and thicknesses from Mo" 

to a full 4". On sper ials, anything 
fOeSs. Ask for anything you want. 
Display shown made with special 
sized Upson *%%" Panel and oversize 


| pson Cut-out letters. 





913: Upsen Point, Lockport, N. Y. 


Please send me details on 
Name of Product 


NAME 


NAME OF FIRM 


ADDRESS 


CITY 





with the 
hitting (in 


econd window repeated the decor 


acdition of Prince Charming 


derelia in her slipper. Daytime shoes were 


own in this display 
in the third window Cinderella was shown 


wedding gown, accompanied by even 


progressed trom the first 


ettiny hecame more 


ackground and floor in 
| Miller colors 


V\ maov ii Ti had 


cheme 


ivtiature {jrily V sTi¢iqiy pot 


used to illuminate it han 
Miller iwmtro 
roughout t he 


all trait 


Low-Cost Background 
ls Introduced 
ey elopm ri? {) | iif : iy («) 


to provide 


lip cy play TOT Lis at 


tit it) tore yiIndov : 
announced hy 
lent ()1 tiv Ly play 


‘Abralitasr orrugated Paper { on 


et’, thi display back 


iiken finished pa tel 


; trucried <9? 
ward it 


vinich at 3 


veight, meluding 
lipped and 

It can ty et up mn 
vithout tool 
a full /-foot 


display backgrownd 


/ mich by 
which 
(dramatize vindov displays, 
wont or ale mecetings, a a 
op for trade show and convention 
| manufactures howrooms for 
featured line lt also can 

a Y-loot width vhen the 


cle i! ull DeCAauUse ot Space 


al wnadorned riit torre ert 


eli V adi play when photos, prod 


copy panels and other display 
or stapled to it urtace 


CTreciices 


Lianeza Heads Display 
For Byron's, Miami 


: 


i «i ' : ly 


Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





7 
American Fashion Museum 
14 West 77th Street TR 3-9103 
CHARLES LEDERMAN. HISTORIAN 

Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for information Recommended by 
N.R. 0. G. A 


A. Lutz 


3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 








Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 











SOURCE SERVICE 


lf in any of the illustrations in 
DISPI A) WORT 1) you see some prop: 
erty, fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you 
with the source from which it can be 
obtained Just address your inquiry to 


the Editor, DISPLAY WORLD. Cinein. 


nati land it will have prompt attention 








The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Miya Company, Inc. 
39 East 28th Street MU 5-351 
Manufacturers and Importers of 
Xmas Corsages — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


Natural Creations, Inc. 

233 Fifth Ave. 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 


LE 2-2377 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 
P.B. of New York, Inc. 


(subsidiary of B. B. Butler Mfg. Co., Inc.) 


Genuine "PEG-BOARD" Products 


solve 





fixtures to help 
Visit our showroom 


OXford 5-0068 


Perforated panels and metal 
your display problems 


1! West 42nd Street 





The Display Equipment Corp. 
147 West 37th St BR 9-8450 


Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 


CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in Ali Media 





Frankel Associates, Inc. 
56 West 45th St. MU 7.3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago: 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





David Hamberger, Inc. 
115 West 31st St. PE 6.0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





D. G. Williams, Inc. 
498 Seventh Ave. LA 4.4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


It's Always MARKET WEEK in New York 





Spring ...in Central Park. 


Gotham has seen many changes since the hansom ride in 

Central Park was the way to romance, and so it has been with display. 
But one thing you can be sure, New York has always been in the 

front of the parade — originating newer and better display 
applications. That is why it is the recognized display center of the 
world. Depend on these display manufacturers to serve and 

help you make display sell more goods faster. 


IT'S ALWAYS MARKET WEEK IN NEW YORK 





| One-Day Merchandising Forum Reservations can be made for the complete 

To Be Held By POPAI one-day program by writing to Norton B 
Jackson, executive director, Point-of-Pur 
chase Advertising Institute, 11 West 42d 
street, New York City 36. The cost is $10 


Plans have been completed by the Point 
ol-Purchase Advertising Institute for its 
first one-day merchandising forum, to be 
held at the Hotel Roosevelt, New York Pia 
City, on January Z6th. There will be a “Zulomobiles’’ Well Received 
morning torum, the theme for which will be By Display Field 
How To Get The Most Out Of Your Maharam Fabric Corporation, 130 West 
Point-Of-Purchase Advertising,” with Ralph 46th street, New York City, reports excel 
liead, account supervisor of Batten, Barton, lent acceptance for the firm’s “Zulumo 
Durstine & Osborn, Inc., as moderator. Ade _ biles,’ which were recently introduced 
Schumacher, president of Liggett-Rexall They consist of various figures with mova 
rug Stores, will be the featured speaker at ble arms, puffy sleeves, and colorful feathers 
the luncheon within a three-dimensional shadow-box ot 

The theme for the afternoon forum will be black wrought iron. The figures are shown 
“How To Improve Point-Of-Purchase Pro playing different musical instruments, and 
grams,’ with Walter J. Ash, vice-president can be used singly or in groups. They come 
of Consolidated Lithographing Corporation § in sizes up to 16 by 18 inches. Full details 
as moderator will be sent by the company on request 


TRADE PERSONALITIES Wo.140 fy Capper — 


Dunine HIGH SCHOOL, HE SPENT MUCH OF HIS TIME 

IN THE PLANT WHERE HIS FATHER PRODUCED 

ARTIFICIAL SNOW FOR DISPLAY. WHEN 

E.J. RETURNED FROM : SERVICE IN 1946 

HE TOOK OVER THE } MANUFACTURING 
END; UPON THE DEATH 

OF HIS FATHER IN 1952 
HIS EFFORTS SHIFTED. 
TO SELLING THE FIRMS 
PRODUCTS. 











Hoesies INCLUDE 
GARDENING AND 
AMATEUR METAL 
WORKING, BUT 
MUCH OF HIS 
FREE TIME 1s 


4 
TAKEN UP IN 
THEATRICAL BOARD | 7axex ve 1 
FIRST AID WORK 
WITH THE LOCAL 
i Ree | Rar saute 
| | WHICH SERVES 


THIS LAKE & 
When a BIG idea calls for a BIG cardboard, RESORT AREA. 
check up on Crescent 40° x 60° Jumbo 
Poster Board 

Available in six colors. Crescent Jumbo 
Boards ore backed with a white facing ma 
terial which increases the board's strength 


mokes both sides usable. 


Use Crescent Quality Boord—for Jumbo 
Posters, Charts, Backgrounds, Displays, 


Theatre Frames, Photo Mounting. 


For pen, brush, print- 
ing, show card color or 
ink. 


Write for Samples. 





See your dealer Today! 





CHICAGO CARDBOARD CO. 
1240 N. Homan Ave., Chicago 51, Ill. 
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gets under way January |. 
to take part. 
and service classifications, and every dis- 
playman is eligible for the plaques and 
Sixth 
Display Contest — with 306 awards — will 


medal 


continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 


this recognition of meritorious work will bene- 


dence of their ability. 


fit the entire profession, and we view it as 
one of our obligations to the field we serve. 


All displaymen are invited to participate. 





This 


awards. 


There are no restrictions. 


There are 98 merchandise 








1955 


Decide now 


International 














CLASSIFICATI 


i. Women's and Misses’ eve- 36. Notions. 
ning weer. 37. Linens, bedding. 
2. Women's dresses. 38. Furniture. 
3. Women's sportswear. 39. House furnishings 
4. Women's coats, suits. 40. Paints, Walipaper 
5. Furs. 4|. China, glassware. 
6. Bridal display. 42. Silverware. 
7. Lingerie. 43. Toys. 
8. Millinery. 44. Luggage. 
9. Women's footwear. 45. Sporting Goods 
10. Women's hosiery. 46. Musical instruments 
\!. Handbags, umbrellas. 47. Radios, television sets 
12. Women's gloves, accessories. 48. Gift novelties 
13. Jewelry 49. Books 
44. Handkerchiefs, blouses. 50. Stationery 
1S. Corsets, surgical garments 51. Greeting cards 
16. Women's bathing suits 52. Drugs 
17. Cosmetics, perfumes, etc 53. Tobacco, smoking 
18. Children's apparel equipment 
19. Children's footwear. 54. Groceries 
20. Children’s hosiery 55. Candy 
21. Infant's wear 56. Liquor, other bottied goods 
72. Men's clothing 57. Refrigerators 
23. Men's shirts 58. Ranges 
24. Men's neckwear 59. Laundry equipment 
25. Men's hats 60. Lamps 
26. Men's shoes 6!. Electric and gas appliances 
27. Men's socks 61-A. Major appliances 
28. Men's underwear 62. Vacuum cleaners 
279. Men's swim suits 63. Kitchen equipment 
30. Men's sportswear, 64. Garden tools and 
3/1. Men's toiletries equipment 
32. Men's robes 65. Hardware 
33. Men's evening wear. 66. Automobile showrooms 
Ww. Men's gloves 67. Automobile accessories 


35. Yard goods. 








SF 





and equipment 


70 


71, 
72. 


73 


74, 


7$ 
16 


% 
97 


98 


. Showcards, 


. Florist display 
69. 


Photographic equipment 
Optical goods. 

Exhibit booth 

Exhibit display 
Institutional display 
Civic display 


Christmas interior 
Christmas facade and 
marquee 


. Christmas window display 


Floats. 
Showcards, 
Showcards, 


pen-lettered 
machine-lettered 
hand-lettered 
Banks and other service 
institution display 
Travel display 
Animated display, 
Animated display, 
Anniversary display 
Valentine Day display 
Easter display 

Mother's Day display 
Cotton Week display 
Father's Day display 
independence Day display 
Thanksgiving Day display 
Style show setting 

interior ‘shops’, such as 
‘Town & Country”, ‘Bud 
get’, etc 

National advertiser's display 
National advertiser's display 
unit 

Miscellaneous. 


interior 
window 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnat1, on10 


JANUARY, 


ENTER NOW — DON'T MISS THE 
1955 


DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


DISPLAY WORLD'S big contest for 








Top awards will be beautiful gold, silver and 


bronze plaauves, and there will be gold, silver 


and bronze medals presented in each of 98 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. 


There are no 


strings attached, no entry blanks, no slogan 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today . 


and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


uw 


12. 


. Each photograph must 


. Entries may be submitted at any time. 


. The entry 


. Any displayman in the world may enter this contest 


it is not 
WORLD. 


necessary to be a subscriber to DISPLAY 


. All entries must be of displays installed during the 


year 1955. 


. Entry is by means of one or more unmounted black 


and-white glossy photographs, 
inches in size. 
desired. 


preferably 8 x 10 
As many entries may be made as 
No entries will be returned. 

be clearly marked on the 
back with the name of the entrant, store. city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74” 


. All entries become the property of DISPLAY WORLD. 
. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati 1. 

All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month”. The contest ends December |, 1955. 
judged best in its classification will re 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 


. Each photograph entered will be eligible tor only 


one classification. 


. Judging for the annual awards will be done by an 


outstanding board of 
ties. 


well-known display 
Their decisions will be final. 


authori 


. Judging tor the monthly “Display of the Month” gold 


medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 
In case of a tie, duplicate awards will be made. 
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NEW LIGHT 


ON SELLING! 


amplex 
Accent Lighting Fixtures 


BETTER LIGHTING 
FOR BETTER DISPLAYS! 


Swivelite 
Cat. No. 
C12 SH/S 


Amplex Focalite 


Amplex Hi-Hats 


SMART, MODERN accent lighting fixtures can enhance the beauty and sell- 
ing-power of your displays. Small wonder that the new AMPLEX models are the 
choice of display men-—they lead the field because they do a real selling job! 

We'd like to tell you in detail about the AMPLEX “big four” exclusive features 
that put them far and above ordinary fixtures in lighting effectiveness and 
economy. Write today for catalog. amplex Corporation, Dept. DW-1, 111 
Water St., Brooklyn 1, N. Y. 


i 
| 
| 
i 
} 





CHRISTMAS WINDOWS 
IN LOS ANGELES 
[Continued from page 55] 


mechanically motivated Hansel and Gretel 


she in a green and white striped skirt 
and he in green velvet pants and red vest 
kndless hours went into the presentation, 
what with the leaves attached to the man 
Zanita branches. the construction of met! 
chandis« platiorms, and the wiring of pin 
point Christmas lights which looked like 
twinkling stars through the tree branches 

Kay Fertig, display director at Fore- 
man & Clark, decided on a combination 
clothing and gift furnishings window to put 
the viewers in a buying mood. The cloth 
ing was all blue, trimmed with comple 
mentary furnishings. ‘The holiday note was 
emphasized with white plush flooring and 
red panels in the background, set off with 
white flocked wreaths tied with red bows 

Harold Kelly’s masculine red and gray 
(hristmas setting at Desmond's tor men’s 
wear was pointed up with a mounted deer 
head on an all-red panel, with brass but 
tons at each corner. This in turn was 
mounted to another panel covered with a 
red, black, and Bray plaid cloth The bal 
ance of the base kground Was light gray 
eyen the bamboo shade was painted light 
gray to match the background and _ side 
walls. The merchandise on display, a tie- 
up with korstmann, consisted of a gray 
fiannel coat in the center, a red flannel 
Forstmann sport shirt at its left, and an 
accessory grouping of gray and red woolen 
Argyles. There was a red plaid Pendleton 
sport shirt, with a Forstmann red sleeve 
less sweater on the table at the right. 
Below on the floor was an accessory group 
ing of red and gray woolen socks, alongside 
a gold bottle of cologne on a black linen 
handkerchiet Balancing was a_ similar 
element at the left side of the display with 
another red plaid Pendleton sport shirt 
under a Forstmann pullover sweater and 
with an Argyle sock and cologne grouping 
Ol a black linen handkerchief below 

The tollowing displays are not pictured 

At Haggarty’s, Display Director Henry 
Jampol had a series of white fashion win 
dows, with mannequins suspended in a 
hough of white manzanita branches. The 
copy read, “The Snow Crystal Sparkle of 
Winter White.” And white walls, styrofoam 
snow on the floor, and white lighting crys 
tals afhxed to the manzanita branches un 
derscored the card COpy ‘The only other 
elements in each window were suspended 
three-dimensional stars, which added some 
thing of a heavenly atmosphere to th 
scene 

\t Mullen & Bluett’s on Miracle Mile, 
Display Director Joseph Tilner hung giant 
candy canes in an interesting descending 
line of movement from the top rear corner 
of the window towards the floor in the fore 
ground, which carried the eye on a Kay 
(hristmas note to one of the three tweed 
fashions featuring Vogue's new “Bouton 
niere Blue.” The line of suspended candy 
canes cleverly coincided with the curving 
pattern path of artificial snow on the floor 
\ blue seamless paper background matched 
the blue of the merchandise under the 
bright white overhead spotlight. A string 
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QUALITY and LOW PRICES MEET 


at 


127 READE STREET 
NEW YORK 13, N. Y. 


SPECIALTIES IN 





WIRE and WROUGHT IRON 


Racks for hats, garments, shoes, gloves, belts, 
ties, etc. ... Hangers, shelves, tables, fixtures 


of all kinds. 


YOUR DESIGNS AND IDEAS CREATED 
CONFIDENTIALLY BY SPECIALISTS 


% 





of red beads in the lower foreground led 


the eye to a gay accessory grouping, topped 
with a boutonniere of daisies and deep pur 


ple violets, alongside the reader card 
“Happy Holidays Ahead Palm Springs 
Tissue-weight Tweeds in Vogue's Bouton 


niere Blue! 


Arts & Flowers 
Adds To Staff 


Harry Menzin, Arts & Flowers, Inc., New 


York City, makes known the addition of 
Ned Aidt to the designing and sales staff 
of the firm. At one time with Lord & 


Woman. Aidt was 


Natural 


Tailored 
with 


lavlor and 


more recently ( reations, ot 


the same city 


Thomas Representing 
Charrot, New York City 
The appointment of Val 
selling staff of L. J 
Y ork 


will cover 


lhomas to the 
Charrot Company, New 
firm. He 
Dakotas, 
has previous 


(ity, is announced by the 
Minnesota, 
and Wisconsin, a territory he 


lowa. the 


Thomas 


John 


and was 


ly traveled tor other display firms 


at one time was display director of 
W. Thomas Company, Minneapolis, 
with the firm tor more than a quartet 


century 


Seasonal Messages On Plastic 
Available From Bishop 

Bishop Publishing 168 North 
(Clinton street, Chicago 6, has placed on the 
market 
motional design messages in attractive col 


( ompany, 


a series of illuminated plastic pro 


JANUARY, 1955 


ors tor the ahead 
the National Retail Dry 
tion's budgeting and planning calendar tos 


one 
1955, 


seasons 


Inspired by 
(,00ds Associa 


they Call he had with complete 


messages such as “Get set with everything 


for Spring,” or with the centet space lett 
blank for the store’s own copy 
Plain 


furnished, with copy 


» bye 


sheets can alse 
as specified. Full de 


white plasti 


tails will be sent hy the company on reque sf 


Improved Bubble Machine 
Is Introduced 
The “Mystic Bubble Maker” is th 


of a new and 


Tied tie 
machine for that 
introduced by Ben Walters, Ine., 
York City 11 It 


Capacity rot 


improved 
purpose, 
156 Seventh avenue, New 
fluid 


hours of 


has a hive to eigiit 


operation and produces single 
hubbles which may he controlled Irom Z to 
The fluid used to create 


harmless \ 
floating up to 10 feet in the 


8 inches in size 
the bubbles is 
400 bubbles 
air can be obtained 


maximum of 


Of cast aluminum and 
weighing 16 pounds, the device ts 10 inches 
wide and 14 long. It comes equipped with 


Underwriters’ approved fuse and ceiling 


hangers 


Lichtenberg Rejoins 

Bliss Display 
Bliss Display 

City, announces that H. bk. B. Lic! 


{ orporation, Long Island 
tenberg 
general 
Display 


economist, has rejoined the firm as 
manager. Lichtenberg left Blis 
during World War II, and ha 


in the 


heen active 


chemical industry and in toreign 


trade 











Piticays headquar- 


ters for the finest in 
display decorations 


in all media. 


_" casalant 


“ QO. 
\ ( UG ef 
fo j 
{fa : / 


david hamberger, inc. 


115 W. 3ist STREET 
NEW YORK CITY | 
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Better Prop Design Seen For 1955 


NADI Spring Market Week 
Moderately higher budgets 


VMarket VW ee} (j] thie Na 


ciation of Display Indus 
at the Hotel New ¥ 


December li. on 


orket 
aturday., 

if optimism for 1955 on the 

manufacturers and display 
oug! tive attendance VAS 

than that ot last 

it 


oOociation, this 


pWitidati Manav 
major buyel 
a nice amount ol 
contrary to 
eemed to 
manutacture! 
cone caretully, 
everal yeal 
Or ki Veal according 
exhibitor at thie hotel 
whine 


exce at rit prop cle 


ss in both interest and sales. 
ipated for the coming year. 


noted, and stressed it as a promising tactor 
lor display in the coming year 
\ total ot 7% 


howed thei 


member oO} the N ADI 
New Y orke - with 


members 


wares at the 
a number of local exhibiting in 
own showrooms ixhibits at the 
hotel were attended 
close oft the how at 

December 1: \s usual, the 
handled 


they 


well right up to the 
Wednesday noon, 
details of the 
event wer with precision by 
Bo Viliatli 


Although 


ase not fixed at thi 


display budget are in most 


time. a number of 


—Several views of the membership meeting 
of the National Association of Display In- 
dustries during December Market Week. The 
names and companies of those pictured are 


given on the following page— 


leading displaymen who were consulted ex 
their anticipation of liberal 


1955 


pressed more 


quotas to} Practically everyone com 
mented on the excellent Christmas business 
their store 

itself got off to a 


dinner on 


heing done by 

lhe NADI 
buffet 
preceding the 


good start 
Kriday 
show. This 
Vierhe ller, 
Louis, president of 
well attended. De 
liberations of the board of directors, which 
had met the 
ported by Chairman 
vestri Art Mig. Company, 
that June Display Market Week 
held at the Hilton hotel, 
(hicago, during June 25-29 and will be fea 
Friday, June 
cooperation with the Visual Merchan 
National Retail Dry 
Much attention 
this 
interest to the 


with a evening 


actual Was pre 
sided over by | | (,arrison 


W agiict 


the association, and was 


(company, ot 


previous evening, were re 
Silvestri, Sul 


( hicago tie 


(,eor ge 


reported 


would he ( onrad 


tured by 


4 
24 IT) 


a display clinic on 


(group ot the 
Association 


dising 
will be 


(,00ds 


given to the program for event to 


make it equal in value and 
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—At the upper left on the opposite page, 
left to right, George Silvestri, Silvestri Art 
Mfg. Company, chairman of the board of 
directors of the NADI; Sylvan Freund, Deco- 
rative Plant Corporation, secretary; |. T. Vier- 
heller, Garrison-Wagner Company, president, 
and John F. Bowman, managing director . . . 
Upper right, C. G. Woelky, Bulkley, Dunton 
& Co.; Sam Canner and Sid Gard, both of 
Display Associates; Harry C. Cohen, Harry 
C. Cohen Company; Jerry Denton, Ferro- 
Craft Corporation; Bill Hinson, Bulkley, 
Dunton & Co.; Harold Moses, Mutual Display 
Mfg. Company, and Sam Glick, R-Tex Com- 
pany .. . Lower left, Fritz Oltmanns, Olt- 
manns Company; John J. Leslie, Jr., Arnold 
H. Pierson, Jr.. and Sid Chairman, all of 
Duplex Display & Mfg. Company; Irwin 
Rhodes, Madisonia Manikins, Inc.; Nathan 
Silverblatt, manager, DISPLAY WORLD; Alvin 
M. Mendle, Americon Fixture & Mfg. Com- 
pany; Mr. and Mrs. Edward S. Arkow, Arkow 
Associates . . . Lower right, Monte Seawald, 
Decorative Novelty Company; Gordon Price, 
Kalmo_ Textiles; Percy Wissoff, Decorative 
Novelty Company; David L. Opperman and 
Milton Linn, both 4f Columbia Display Ma- 
terials, Inc.: Leon Macklin, Bernard Schwartz 
& Co.; Ray Jacobs and Ben Wolburg, Bona- 
fide Display Company, and Allen Daniel, 
Kalmo Textiles— 


mnitial clinic held last June in New York 
City, and which proved to be such a great 
suCCeSS 

Ot special interest to those present was 
the recommendation by the board of di 
rectors to the membership that Market 
Weeks continue to open on Saturday better 
to serve the needs of display jobbers and 
week-end buyers. This has been a matter 
of considerable debate in the display field, 
many feeling that Market Weeks should 
open on Monday rather than on a week-end. 
After a spirited discussion on the subject 


a vote was taken, with the balloting ap 
proximately three to two in tavor ot con 
tinuing the Saturday openings. Shows will 
close on Wednesdays, as usual, with the 


exhibits to be left intact until five p.m. tn 
order to provide a full working day 
| Please turn to page 02] 


—Directly opposite, upper left: Bernard 
Barondess and Gustave Rubner, Gustave Rub- 
ner, Inc.; Joseph Wishner, Maharam Fabric 
Corporation; Bernard E. Foster and Werner S. 
Brunn, Brunn & Bertheim; Bernard Schwartz 
and Dorothy Halkins, of Bernard Schwartz & 
Co.; Bernard Weinberger, H. J. Weinberger, 
and Joseph Helft, all of Met-Wood Floral 
Mfgrs. Inc. . . . Upper right, Earl W. Gast- 
hoff, Earl W. Gasthoff Company; Phil S. 
Gray and Warren Gallagher, Schack's, Inc.; 
Tom Hughes, Garrison-Wagner Company; Jack 
Campbell, Sherman Paper Products Corpora- 
tion; Ray L. Morgan, The Morgan Company; 
W. L. Stensgaard, W. L. Stensgaord & 
Associates, Inc.; John F. Gasthoff, The Gast- 
hoff Mfg. Company... Lower left, Earl Dash, 
Women's Wear; E. A. Thomas, Tero, Inc.; 
Alex Cohen, True Display; N. Heller and 
Claudio S. Carano, Tero, Inc.; L. Mussliner, 
Leo Prager, Inc., and Mr. and Mrs. Gene 
Palmer, Twinkle Displays . . . Lower right, 
Clemens Schever, Schever Creations, Inc.; 
Dave Sloan, Capital Merchandising Company; 
Frank Dubin and Alfred Lutz, A. Lutz Com. 
pany; Max H. Frank, Decorative Plant Cor- 
poration; D. W. Carlton, Sheraton Hotels; 
William Price, Rip Studio; Lawrence J. Char- 
rot, L. J. Charrot Company; Charles Wald- 
man, Standurd Fixture Company; Frank 
Schever, Schever Creations— 
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STRIPES ON 21 


COLORS Basic conors 


'4,620 possible combinations) 
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See Butler's Fully 
Coler Co-ordinated 
Display Papers: 


110 Years o 
Research and 
Merchandising 









COLORS emroned seomens 


MORE BASIC IDEAS 


FOR BETTER, MORE BEAUTIFUL DISPLAYS. 
And all Sunfast, easy to work with — no paper waste 
BUTLER PAPER NEW YORK CORP. 
655 MADISON AVE., NEW YORK 21, N. Y 
Please rush me my FREE Color Swatches of Butler's Color 
Co-ordinated Sunfast Seamless, Textured, Shaw Cards 
Stripes, Waffle Weave and Bricks, and the name of my 
nearest authorized Jobber 
FIRM NAME. 
NAME 
ADDRESS _ 


ao ileal : EET am 
DW.| 












Looking for something new ? 
THESE TWO NEW DISPLAYERS 


will increase traffic and perk up sales 


At Long Last... 


ber 


1525 GIRAFFE NECK made of rub 
3%" «high, 
Mere s 4 displayer that will increase your 


$23.50 


natural color. full round etc 


sales on Collars, Scarfs, etc 


ORDERS FILLED PROMPTLY 


NAT SIEGEL. nc.. 39 West 37th st., New York City 18 


NSF-11-12 ARM SHOULDERHEADS, papier-mache, 


relief, cut wrists, rose petal mannequin finish 


ideal for 


full 


millinery, scarfs, neckwear, jewelry, cosmetics, 


With Jute wig 
With Horsehair wig 


$44.50 
$49.50 











store windows: signs: 


lighting 


mirror, Fresnel lens 


colored gelatin: black and silver 
spot to 3%" spread at 3 feet 
Only 


WiTH 100 WATT 
INCLUDED 


ALSO 


BEST 400 WONDER SPOTLIGHT 
BEST AUTOMATIC COLOR WHEELS 
DISPLAY LIGHTING ACCESSORIES 


BULB, TAX 


Write For Literature 
* 

Let BEST Help 

You Do A Better 


Lighting Job! 


interior displays, efc., 


Mandy for top, side or high lighting 


~So Low In Price... You Can Buy Several 
To Supplement YOUR DISPLAY LIGHTING Needs 


Show castes 
when one or several PEE WEE spots are used 


get a luxurious lift in sales appeal 
ldeal for short range in both white and color 
Unit is compact, lightweight; has polished 


universal mounting bracket; gelatin color hoider and 3 sheets of assorted 
wrinkle finish: 


$9.45 
$10.71 


size: 4'/,"° « 5 «x 2/4"; Range: from 12" 


Dennett enetadtenmensninnetieetemmeeemel 
MODEL 
’ ‘Oo’ ‘ 
PEE WEE 
SPOTLIGHT 


co.., 


THE BEST DEVICES &2: 


10921 Briggs Road, Cleveland 11, Ohio 














AUTOMATIC WOOD TURNINGS 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 


All Types of Finishing 
Dowe.s and Bails in Stock 


STagg 2-5693 





ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays. 
the lowest prices From the 
the displayman 

WRITE FOR CATALOG. NO JOBBERS, PLEASE! 


BARTH'S DECORATIVE STUDIOS 


N. Chestnut St Colorado Sorinas 


Best quality at 
manufacturer direct to 


i6ts Colo 
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MEXICO BECOMES 
DISPLAY CONSCIOUS 


[Continued from page 53] 


lancing, and “settle down to a normal 
week.” 

At first rather 
small, but through the years it has expanded 
14-man staff under 
“Departamento de Display.” 
interior 


windows 


his space at Sears was 
and now Reynoso has a 
him im _ his 
ight of 
work 


He 


other 


for 
the 


his men are used 


and six of them handle 


also has a number of carpenters and 
a small shop. It is 
equipment into Mexico 
from the United States and with the excep- 


tion oft 


workers manning 
expensive to bring 
standard type mannequins no dis 
manufactured in Mexico 
Consequently, much of Reynoso’s needs have 


play items are 
to be made up in his own shop, although 
Sears does send some things down to him 
from time to time. 

Sears’ success with the Mexico City 
periment that the 
fit to other stores, situated in 
various the republic. All of 
the and other 
items for these stores are made in Reynoso’s 
Mexico City shop, and the men on his staff 


ex 


was such company saw 


open seven 
cities about 


banners, toppers, several 


are sent, as soon as they have had sufficient 
training under him, to the 
There they in turn train new men 
This brings Reynoso back to his old, famuili 
ar free-lance trouble — he 


other Sears’ 


stores. 
seldom has ex 
with gut he 
he doesn’t really mind, that he enjoys teach 
ing people what he knows about the craft 


perienced men him claims 


In 1955 Sears plans to open a second store 
in Mexico City. A scale model of it, which 
Reynoso recently featured in one of his win 
dows, 1s drawing the Mexican 
“wows” from passersby. 


already 
equivalent of 
Sears brought one policy to Mexico which 
Reynoso had fought for, unsuccessfully, tor 
a long time. the first still 
the stores in the country to 
set up their interior displays in a manner 
which enables the customer to pick up at 
will and the merchandise 
rather have to ask the 
the item he is interested in 


fe els, 


Sears was (and 


one of few ) 


himself, 
clerk to see 


examine 
than 
This, Reynoso 
is the natural psychological way to ap 
proach the customer. 
conditions 
told 
ahead 


In comparing 
in Mexico 
DISPLAY 


of us, of 


general display 
and the U. S.. 
WORLD, “You are tar 
that no doubt. There ts 
a lot more money and space alloted to dis 
play departments in the States than there 
But 


Reynoso 


there 1s 


is here. we are growing!” 
the 


year 


Display south of border is growing, 
Only this the Mexico City 
of Commerce conducted a window 


with 


indeed. 
( hambet 
contest certificates 
being awarded in three divisions. It proved 
tc be a hit with both the store people and 
the man on the street. 


cash prizes and 


That Reynoso played a major role throug! 
his pioneering in bringing about the present 
display consciousness seen in Mexico there 
can be doubt. That he 
greatly the 
and heighten 


helped to 
display 


no has 
standards of 
the effects 
through the craft must equally be 

For 


iWiprove 
there possible 
at cepted 
has made a 


the store 


himself, he 
be proud ot: 


reputation 


for owners, he 
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has shown a way to bring more people 
through the doors: and for the customers, 
as the lady said, he has made it “fun to 
shop.” 


“Caddy Carts" Developed 
For Mannequins 


Transporting mannequins about the stor 
is made simpler and safer by means of two 
new “caddy carts’ developed by Madisonia 
Manikins, Inc., 152 West 25th Street, New 
York City, under the name of “Manicaddy.” 
The larger is 62 inches by 22 inches wide, 
and handles four mannequins, or large dis 
play pieces and signs. Elastic belts hold 
the figures securely against soft padding to 
prevent damage. Arms and hands are cat 
ried in a removable bag, so arranged as to 
prevent scratching or other injury 

The smaller cart slips under a single fig 
ure. It 1s 14 inches wide and equipped with 
a special “stair climber.” 


Flexible Transparent Form 
For Moccasin Display 


Shoe Form Company, Inc., Auburn, N. Y., 
has developed a special flexible, transparent 
form for the display of moccasins, Con 
structed of “Non-Flam” plastic, they are 
exceptionally light in weight and are to be 
had in flesh or black as well as the trans 
parent type. A rigid crease support design 
retains the permanent shape of the torm 
indefinitely. Descriptive literature is avail 
able on request 


Wrought Iron Rack 
For Plastic Boxes 


The Fixture Mart, Inc., 314 West Jackson 
boulevard, Chicago 6, is producing wrought 
iron racks especially for the Paulson 
“Jumbo” plastic box. kach box is 11 inches 
wide by 15 long and 6 deep, and the racks 
make it possible to use 12 of them in a 
space 36 inches in length by 16 deep and 
39 inches in height The racks have legs 
which unscrew tor stacking and easy ad 
justment when the floor is not even, and 
can be equipped with glass tops if desired 

The Fixture Mart also announces publica 
tion of a new 16-page catalogue devoted en 
tirely to wrought iron display fixtures 


Herb Raynaud Returns 
To West Coast 


Formerly in charge of display tor Gump s, 
San Francisco, and more recently interior 
display manager of Macy's, New York City, 
Herbert Raynaud has resigned the lattes 
position in order to return to the West coast 
He expects soon to announce the formation 
of his own display irm to service stores in 
the San Francisco area 


Display Course Taught 
By Lillian Port 

The Adult Education Department if 
Brooklyn college will include a course 


window display techniques in the program 
which begins January 18. Conducted by 
Lillian Port, Lilliport Studio, New York 
City, the course will last eight weeks, with 
sessions every Tuesday evening. Registra 
tion for the course takes place during thi 
week of January 10 
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Spotlight’s iy 


on the new :: 





THIS AMAZING NEW 150 watt lamp is just what 


the display man has been looking for. it’s a Lustra exclusive 


there is no comparable lamp available. The intensifying 
SU-PAR 40 with its highly concentrated beam “punches up’ 
your display lighting— gives more light! 


Your loca! Lustra Man, a lighting specialist, will be glad 
to demonstrate the unusual, vastly superior qualities of the 
new SU-PAR 40. Or, for complete details, write to 


Lustra Corp., Dept. DWL-1, 36 Washington St., 
Brooklyn 1, N. Y. 









SPOT sales aids are used by 
leading stores everywhere. 


% AD-SPOT 

The perfect spot for reduced or 
sale price. ideal spot for store 
hours, policy, ‘‘Dollar Day,’’ 
£E.OM., size range on garment 
racks, sizzier punch lines, et 
Snaps on to the top of most card 
holders. Held in position by pat 
ented iocking principles 


* STOP-SPOT 

Round stop-signal design arrests 
attention thus creating greater 
potential message readership. A 
must in departments such as 
jewelry, cosmetics, etc., where 
a neat and dignified card holder 
is desirable. Also effective on 
radio and 1.V. sets as well as in 
windows and shadow boxes 


% SHELF-SPOT 

A truly new and unusual fixture 
designed to hightight merchan 
dise displayed on self-selection 
shelves or counters 

Patented spring activated grip 
per enables SHELF-SPOT to fit 
all pricing strip channels 


May we send you additional information? 


I. D. E. A. S. Unlimited 


3541 PERALTA ST., OAKLAND 8, CALIF. 








—The new Browning King store at 666 Fifth avenue, New York City, has cantilevered display 

windows in the recessed vestibule to provide additional space for the showing of furnishings. 

Gray granite trimmed in stainless steel is used for the store front, with the name appearing in 
letters of stainless steel with porcelain metal trim— 


POPAI Appoints 
Stanley Wessel 

lhe appomtment of Stanley | Wess 
president of Stanley Wessel & Co 


yeneral chairman of the 


{ hicago. As 
ninth annual Sym 


posium and | xhuibit oO} thi Point ot Purchase 


\dvertising Institute to be held in Chicago, 


April 5-7, has been made known by DVonald 
Hutchinson, president of the 
Wessel succeed 


poration who will SCT V¢ a 


association 
Paul Codell ot Arvey Col 
assistant general 


chairman 


Lighting Fixture Catalogue 
Released By Wiremold 


\ new catalogue, “Wiremold Fluorescent 
form 578. 


Wiremold 


Lighting Fixtures and Fittings,’ 
has just been released by he 
Harttord 10, Conn 

Fully illustrating and describing the com 


{( ompany, 


pany's four series of fluorescent and slim 
line units, the catalogue also presents sug 
gested applications 


4 


\ copy is available upon request to the 


company 


-This striking display for yard goods is by Hans Erhaorat, display director of Grands Magasins 
Jelmoli, Zurich, Switzerland— 
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AUTHENTIC doma dolis| 
NATIONAL | HANDICRAFTED IN SPAIN 


naan Mfastoypiaces of Lice 


PERIOD 
COSTUMES 
With great pride, we introduce the 
magnificent DONA DOLL collection 
Meticulously handicraffed by 
skilled old-world artisans The 
DONA DOLL is authentically 
dressed and detailed in fine silks, 
satins, laces, and felts, with glass, 
gold, and silver ornamentation 














HRQA #823 
Standing 14” tall, perfectly bal- 
anced, the DONA DOLL collection 
numbers 37 different choracters, 
each individually gift boxed 







Samples (a) $7.50 ea. or an assortment 
of 6 for $39.00. 
SATISFACTION GUARANTEED 
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:= — NORTHCRAFT'S 
POWERLITE 2000 SERIES 

















CAT. NO 
POWERLITE PRICE | LAMP 
T Ihe Northcraft Powerlites are specifically what thei: ricarrie mplhes powertul 
2107 OW beams, whether you paint with the concentrated beam of the pot or spray 
WEIGHTED $15.00 ran 46 your display with the even glow of the “flood For ove rpowering exterior win 
BASE dow retiections the PAR-46. 2700 watt spot and the PAR.54 300 watt pot or flood 
FOR FLOOR 2167 OOW with their $5,000 and 85 O00 candlepower re pectively we espe ially 
, LEVEt $17.00 PAR 4 recommended 
’ 4 , ~ T ADVANTAGES OF NORTHCRAFT’S POWERLITES 
% *¥ § . 7108 200W i No pill of light on matt obiect displayed 
ae di ( CLAMP $15.00 PAG 44 Z Flin narnon of daytime window reflections 
, FOR PIPE ; aye on Nip tp Fr ag need for ladder 
4 . ( } nor ‘ ‘ | » rile 
OR POLE MIG 2158 or 6,0 rs OF Bulb tite 
af JUW ‘ lorsior , ; the # 
A: $17.00 PAR Ss , sion spring setiing on the two-way pivoting yoke 
) hes constant iennion nae ted by femperature or 
‘ vibration variations 
4 Reflector re rmetically ealed requir ng no monte 
27106 OW oneenn 
SNAP ON $16.00 pan 4s 
TRACK FITTING 
FOR LUMATRACK 
& TROL-f-OUuCT 2156 100 w SLOTTED, HEAT RESIG TANT COLOR FILTERS 
No. 2156 $18.00 PAR 54 IN METAL FRAME 
— —— + + 
foe Fae ia ‘oe 
00W rae ae. 8.40 Fae 564 
ROLLER 3105 , (ame, (Ame 
$17.50 PAR 46 2071 — suey mr 1 60 
* PLUG ON 2022 — BLUSH Pin 128 ee 
LUMATRACK & 20224 —O8EP Pine wT —T 
¢ ’ n cor Ow 27073. O8fF Bive 94 1a6 
The Northeroft Lighting co TROL-E-DUCT u055 | 20238 —MOONLIGHT BLUE % 10s 
sultants and designers will be $19.50 PAR S¢ 21024 ~ OCEAN BLUE 110 70 
glad to submit an efficient 20244~COPPERTIONS BLUE : ae 219 
workable plon for your own ' ’ 2025 — LIGHT GenEN 7% 1.40 
d si ne j 2076 MEDIUM GBEEN 74 140 
ve ee Seen 2109 )W 2078 — STRaw 5 150 
with prices. Just send vs a 2029 — mEOIUM Amante 5 150 
PAP 44 
rought sketch with approx CANOPY $14.00 £ 2107294~OARK amese - se 
dimensions of the area and FOR PIN-UP 7031 DATLIGnT 74 140 
2032 WARM 840 1.20 1.96 
ony pertinent information OR OUTLET BOR 2159 te 2033 TANGERINE 1.55 2.15 
about your problem The serv $16.00 aoe he 2034 #00 7s 160 
ce is tree of charge any A ’ 7035 -~ Sivé viol 80 1“ 
where in U s A or Canada 27036 Ametwyét “0 146 





OIrSaPLAY .j'GuH#»einsa Orvisiown 


NORTHCRAFT LIGHTING CORP , NYACK,N.Y.,NYACK 7-2255 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 


*T.M 
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REALISTIC DISPLAY 
AT RUBENSTEIN’S 


[Continued from page 29] 


he never makes a written plan or drawing 

Then he sets about building his props 
and backgrounds. “I really think my back 
grounds are what make my windows,” he 
says. “But because [I build them myself, 
[ keep costs so low that I’m not even on a 
budget at the store | spend about $100 
a vear on lumber. and when I've finished 
with a prop or background, I[ take it apart 
and use the lumber again and again for 
other windows. This way I always have 
fresh-looking props, without involving the 
store in a lot of expense. I believe that every 
store owner should invest in a hand-saw 
and a few other elementary tools He'll 
make his expenses back within a year. Just 
recently | made a copy of a five-panel 
Shoji screen for $50. It would have cost 
$50 per panel imported for that particular 
model,” 

Working with sometimes one, sometimes 
two part-time helpers, Mr. Johanson sets 
up the windows and accessorizes them easi- 
ly once he has thought them through and 
done the necessary ground work on the 
props. “We try to have each of the seven 
windows changed once a week,” he says, 
“and if I’ve done all the groundwork before- 
hand I can often do three windows in halt 
a day by having my helpers set them up 
while I do the accessorizing.” 

The all-important props and backgrounds 
are built by Mr. Johanson during the even 
ings at his garage at home. “Of course this 
means putting in extra hours on my own 
time,’ he admits, “but I feel that people 
judge me personally as well as the store 
by the results, and since I enjoy the work, 
[ don't mind putting in the extra effort.” 

In his interior displays, for which Mr. 
Johanson also has full responsibility, he 
seeks novelty in treatment and presentation 
in order to add interest and attractiveness 
te his settings. Recently he has utilized 
perforated hardboard to permit spot wall 
displays of individual small items, such as 
lamps. Sections of the board, about 2% 
feet high and 3 feet wide, are picture- 
framed and placed at strategic wall sections 
within the store. The lamp or other item is 
held by wire to the hooks which fit the per 
forations. Such a _ three-dimensional wall 
picture attracts customer attention and helps 
the salesman’s job. 

Another interior selling aid which M1: 
Johanson created consists of a set of wall 
boards, which are stored in a rack in the 
rear of the store. The boards, which are 
framed rectangles measuring 27 by 54 inches, 
represent each basic light color, each basic 
dark color, and each type of wood Near 
this rack is a small raised platform, about 
a toot high and the same width and length 
as the wall boards. 

“The idea is this,” explains Mr. Johan 
son. “Very often a customer will see a cat 
pet, tor instance, which appeals to her, but 
after inquiring about it she'll be unsure 
as to whether the color and design will 
blend well with her other room colors and 
furnishings [hat’s where the wal! boards 
come im. The customer tells the salesman 
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the coloring or composition of her walls, 
and immediately the appropriate wall board 
taken out and slid behind the plattorm. 


—~ 


Then the salesman sets the carpet sample, 
most of which are also 27 by 54 inches, upon 
the platform floor Next, a small piece of 
furniture resembling the furniture in the 
customer's home is set upon the carpet, and 
there's a reproduction of the way that car 
pet will look in that home.” 

[his low cost selling aid, built by Mr 
Johanson, has proven of immeasurable 
value to the store It acts as a custom 
built display, yet is assembled in seconds 

“IT like to do things that are different, both 
in the windows and within the store,’ says 
Mr. Johanson. “I'll put things where they 
dont belong, or mix different styles ot 
furniture.” 

Some of the things he has done have 
created quite a stir in the community, which 
is “very, very display-conscious. He has 
used furniture in the window as mobiles, he 
has uptilted the window floor board to bring 
the display closer to eye-level, and he has 
painted an entire scenic background to use 
in one of his window displays to give the 
effect of bringing the outdoors indoors. His 
carpet rack, which is one of the tew perma 
nent display props stored at Rubenstein’s, 
was designed and built by him to permit the 
display of any size roll of carpeting or 
linoleum. The rack, which slopes down 
from its raised rear section to the floor 
level, accommodates the unused portion of 
the roll underneath and in back of the 
reck, where it lies unseen 

Whatever he does, Mr. Johanson sees to 
it that the result is a complete setting, not 
just an array of assorted pieces He uses 
mannequins when appropriate to create a 
“live’ feeling. These are borrowed from 
other stores in the community in exchange 
for credit mention in the window cards 

His background for his display career is 
basically art. His father was a photogra 
pher who gave his son his early training in 
balance and lighting \ little over three 
years ago the store for which Mr. Johanson 
was then working suddenly lost their dis 
playman, and Mr. Johanson filled in in this 
capacity temporarily. His displays were seen 
and appreciated by Rubenstein's, and he was 
offered the position which he now has 
that of combination display manager and 
decorating consultant His knowledge or 
furniture comes, he says, “from a great in 
terest in it, and a lot of individual study.’ 


Baltimore Display 
Adds To Staff 

Mac Weinstein has joined the sales staf 
of Baltimore Displays, Baltimore, and will 
represent the firm in Virginia, Washington, 
1). C., Delaware, Pennsylvania, and Maryland, 
including the Eastern Shore. Weinstein has 
had years of experience in this territory and is 
familiar with all types of display and fixture 
equipment. 


Moaharam Back At Work 
After Operation 

Arthur Maharam has returned to his usual 
duties at Maharam Fabric Corporation, New 
York City, after undergoing an operation 
recently 
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This [ 
material has — 


SIZE 


—and a wide range of | 
sizes and thicknesses 









—and many other useful 
features for both 
window and store-interior uses 


Did you ever wish for a board that really 
had size? Homasote in two different 
thicknesses—is available in Big 
Sheets up to 8’ x 14’, 


Did you ever wish for a board 
with an interesting surface? In most 
sizes, Homasote has a fine “linen” 
surface. In 2° x 8’ planks, it also 
has beveled edges. In other panels 
8’ long and 16”, 32” and 48” 
wide—it offers you a choice of 





either a striated, light-deflecting 
surface or varied-width wood 
textures, reproducing everything 
except the splinters. 





The display manager of a leading department store said, “Your product's 
too good! Here is a picket fence we built out of Homasote some ten years ago 
We're still using it two or three times a year. We like your product, but 

how can you make big sales that way?” (That's our problem! ) 


We invite you to take a new look at Homasote—now available in a tar wider 
range of sizes, thicknesses and densities. It's the kind of material on which 
you can standardize for both window 





and store-interior displays—both 
temporary and permanent. ( Many a 
distinctive store has permanent 
counters of either Standard or 
Striated Homasote, bent on an 

18” radius. ) 


We would like to send you samples 
and fully descriptive literature. 


Kindly address your inquiry tO 
Department A-17 


HOMASOTE 
COMPANY 


TRENTON 3, MEW JERSEY 

































SAVAGE WIDE-TONE 


BACKGROUND PAPER 


A choice of 36 brilliant colors care- 
fully selected for the needs of the 
display man and scenic artist, for 
backgrounds, props, backdrops and 
displays. Attractive, economical, 
and easy to use. Dependable 
quality and durability. Available 
in rolls: 107 inches by 12 yards and 
107 inches by 50 yards. Sample 
Color Chart FREE upon Request. 


SAVAGE MAT-MOUNTS 


Made of the finest white pulp mat 
board and suitable for wet or dry 
mounting. Hand -bevelled by 
skilled and experienced mat-cutters, 
SAVAGE Mat-Mount is the finishing 
touch to the effective display of any 
print, drawing, painting or other 
presentation. Available in white, 
buff and gray, with standard cut- 
out openings to fill all sizes from 
5 x 7 to 16 x 20 inches, vertical or 
horizontal. 


SAVAGE MAT-BOARDS 


Perfect for hand-cut bevelled mats 
and for wet or dry mounting. Avail- 
able in three color combinations: 
white and buff, white and gray, or 
white and black: and in two surface 
finishes: Pebbled or Antique. Sup- 
plied in all standard sizes for exhibi- 
tion, salon, home and display pur- 
poses. 


- TOPS: 


S$ AVAG 
PAPER PRODUCTS 


Manufactured by 


SAVAGE UNIVERSAL CORP. 
480 Lexington Ave., New York 17, N. Y. 
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Such contests with big prizes for the buyers and 
little ones for displaymen should be boycotted 

by the latter wherever possible, and if the cir- 
cumstances make it necessary for them to partici- 
pate, they should do so under protest and by mak- 
ing it clear to the sponsor that such contests are 
grossly unfair. Perhaps if enough displaymen 
made it a practice to protest vigorously when a 
national advertiser announces such a promotion 
with the usual fanfare we would see an end of 
such practices, or at least see them greatly 
diminished in number... 


Quite frequently DISPLAY WORLD is called on 
to recommend sources for display materials, or 
even for complete store design jobs. Such a 
case came up several months ago when we received 
& phone call from Wilmington, Dela., asking whom 
we would suggest to design a toy store. I recom- 
mended Kim Hoffmann and Stephen Heidrich, whose 
articles on store design of various types you 
have probably seen in this magazine. I think you 
will be interested ina letter received last 
month from the store owners: 


",.ethey really gave us a bang-up job and 
service to boot. They have tried to do every- 
thing they could to have us ready in time, and 
to make the store the talk of the town, which it 
is. The engineers, the advertising man, all the 
men who came down for the opening said they had 
never seen a toy store like it, and said it was 
one of three of the most outstanding stores in 
the Mart. We can't praise Mr. Hoffmann and Mr. 
Heidrich enough, and Mr. Hoffmann had the pleasure 
of hearing the compliments opening day when he 
came down as a courtesy to us. You can recome- 
mend them to anyone and use us as reference." 


Just to round out the story, the two de- 
Signers have prepared an article and sketches 
showing just how they handled the problem, and 
you will see it in these pages soon. Many of 
you will find lots of ideas in it to use in your 
own toy departments at a suitable time... 

A happy, healthy, and prosperous New Year 
to all of you. 


Cordially yours, 


.- ee 


DISPLAY WORLD 






























































Unusual! 


positions — as a departmental divider 
for manikin and merchandise 
and for full-round view 
outer frame and popular inter frame . 


lacquered finish. 


DISPLAY DESIGNERS “ 


LOUVERED TURNSTILE 


7' x 4 interlocked louvered screens 


which can be used in an infinite number of 


screen 
. ledges 

.. » Solid oak 

. . Clear 


(Can also be had in any 


colored lacquered finish at extra cost.) 


Complete 2 Panels $ S 9 .95 


DOERR PS Sy = 


Portsmouth, Ohio 





NEW YORK DISPLAY SCENE 


[Continued from page 62] 


very handsome members of the war dog 
family, toned in terra-cotta, stood guard 
while facing the avenue. The backwall was 
in a misty gray-blue. A Japanese woven 
wicker tea cozy was placed on the red 
tile floor with candlesticks, and oranges 


were suspended On green branches ViIViIliP 


a suggestion o! a (hristmas tree in the 


tropics fhe reclining figure on the chaise 
took her siesta in a costume of char 
treuse and was surrounded with emerald 
green cushions tangerine and maroon 
SCaris 

Brilliant and colortul were the display 
at Macy's when the promotion was based 
on “High Voltage lines right out of Vogue 
and into Macy's inspired by I lectrique 


the new tragrance introduced by Max 
Factor 

\ semi-circular arrangement of drop 

cords was suspended from the white ceiling 


grill. Small square mirrors were tastened 
along the drops trom floor to ceiling, their 
slight movement reflecting the lights and 


creating a shimmery, glitttering, electrical 


effect high blue-green in tone. In ad 
jacent windows, Display Director John R 
Foley used diamond glass drops or mirror 
discs in place of the small square murrors 
The backwall was white, and in the tore 
ground a low white bench-like displayer 
held an array ot the new tragrances along 
with plaster hands in the “Electrique’ tone 
to hold scarts and gold roses. ‘The tour 
mannequins wore blue gowns in the intense 


> eo 


JANUARY, 


electric shade, with gold sandals and thei 
brilliant 
the display 

\ clean, 


at Saks 


neighbor 


jewelry adding to the glitter of 
uncluttered presentation appeared 
Fitth 
policy 1s 


show 15s 


good 
with 
where the 


Avenue, where the 


firmly established 
the 
“White 


Sidney 


displays, “It's 


Radio across street, 
( hristmas.” 

titled his 
W hite 


flee e. Pf | 


current 


King 
‘Sh \' 


Display Directors 


ix tie-in out 


(hristmas in Stroock’s creamy 


Crem de la blending ot preciou llama, 


mohair and virgin wool.” [Lhe mannequin 
were posed with snowflocked branche used 
a tie-back draperies and paced with 
twinkling bee-lights the floor amply 
covered with artificial snow. The girls wore 


white with gold sandals and the Christma 
packaging was in gold and white in contrast 
to the store's customary rich red and green 
tripe. The background was a pale green 
It may be added that in the acce ory seri 
of three windows the copy in one read “The 
new color glow a prism of tropical 
Leather describing the display of shoe 
in pastel 

At Ohrbach’s, Display Director Hyot 
lev tied in the display of coat with a 


blow-up of a newspaper ad, the illustration 


headlined “your dollar turns into high 
fashion. Window copy read, “Ohrhbac! 
prices are in Fashion too! 

Money “grew” in the window in the torm 
ot blow-ups of dollar bills in black and 
white used as finish tor cutouts of thre 
dressmaker torms. On each was shown an 
order ribbon in black patent joined with 
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MANUFACTURERS 
STUDY 
WINDOW DISP 


AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 























UNUSUAL 
IMPORTS 


BY 


STARER DISPLAYS 
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Wn 197 (\ UTiLiTy SIZE FoR | 
('| i BLACKS SUITS, SPORTSWEAR 
WU L} TOPCOATS & ROBES 


> 
n * 


patented 


Here's the most efficient and time-saving 


method of forming a coat sleeve for display 


The cuff block lends itself effectively to the soft, 
casual aoppeorance so necessary in the presentation 


of comfortable clothes worn by the men of today. easy to insert — effective 


yet invisible 
Price: $3.50 per pair. 


large gold pins and a cluster of small 
flowers in white, black and white, or black 
and yellow. The base of each cutout was 
lacquered in black. 

(olor contrast was introduced through 
the use of fuchsia as the color finish for the 
shades of the dropped ceiling lights and 
this was repeated in the center floor area 
which was done in checkerboard fashion 
in fuchsia and white. The surrounding area 
of the floor was filled in with black granu 
lated chips 


Saks And Rockefeller Center 
Tie-In Christmas Themes 

Visitors to upper Fifth avenue, New York 
City, on the week-end of December 4 were 
greeted with a magnificent Christmas dis- 
play at Saks-Fifth Avenue, tied in with a 
nearly identical theme at Rockefeller Cen- 
ter across the street. On the facade of Saks, 
2) feet above the pavement and covering 
two stories, appeared 12 angels of heroic 
size mounted against a starry plywood sky 
The angels were shown playing on lutes, 
lyres, cymbals, and trumpets, and repre 
sented the shepherds’ vision of angels re 
joicing “upon a midnight clear.” 

The angels were created by the English 
sculptress Valerie Clarebout, and comple 
ment the ones in the promenade of Rocke 
teller center, which she also did. They were 
made of aluminum, brass, and copper wire 

The work of erecting the 7/6 by 32-toot 


| panel display began Friday night, December 


3919 MCCAUSLAND AVENUE 
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as the 1 y PEs 


x AND NOW — - 
see THE NEW TWINKLE FIXTURES 


For the saint | 








For Your 


Holiday Display FLASHERS 


Use ® 


They force attention—Increase Adv. Value 


“x IN <> 
LECTRIC COMPARY 
3055 RIVER ROAD, RIVER GROVE, ILL. 














3, with a crew of 30 men from Decorative 
Plant Corporation doing the work. The 
actual assembling of angels and panel sec 
tions into 14 units of 16 feet, hoisted indi 
vidually, was done on the roped-off side 
walk in front of the store. 

Saks’ display was illuminated the evening 
of December 9, in conjunction with the 
Rockefeller Center tree-lighting ceremony 
At that time its specially selected recorded 
musical program featuring selections of 
ancient church music, carillons, chimes, and 
the voices of world-famous children’s choirs 
began broadcasting from the store's roof 
down on Fiith avenue. 

COMING UPI! 


March of Dimes January 2-31 


| Jaycee Week January 14-21 


National Thrift Week January 17-23 
National Crochet Week January 22-29 
National Fur Care Week Jan, 26-Feb. 2 
Youth Week Jan. 30-Feb. 6 


| National Freedom Day February 1 
| Boy Scout Week February 6-12 
_Lincoln’s Birthday February 12 

National Defense Week February 12-22 


Valentine’s Day February 14 
National Cherry Week February 15-22 
National Sew and Save Week Feb. 19-26 
Brotherhood Week February 20-27 
Washington’s Birthday February 22 
Lent Begins February 23 
World Day of Prayer February 25 


| Red Cross Campaign March 1-31 
| Nationally Advertised 


Brands Week March 1-10 
National 4-H Club March 5-13 


Girl Scout Week March 6-13 
| Camp Fire Girl Week March 13-19 
| National Rice Week March 13-19 
| St. Patrick’s Day March 17 
| National Wildlife Week March 20-26 
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SUBURBAN STORE STRESSES 
OUTDOOR LIVING 


[Continued from page 61] 


reach of the salesperson, ior purposes of 
investigating how the shoes fit. The broken 
level shelf displays at the right coordinate 
shoes with children’s fashion accessories 
from top to toe. Hats are shown as well 
as shirts, mufflers, and sweaters that hang 
from giant pencils forming rods attached 
to a king-size ruler. Playroom wallpaper 
brightens the prospect of being fitted with 
out fuss and sends a row of puffing locomo 
tives running across the top of the red up 
holstered two-level hitting bench 


Kkvery picture on the page tells a news 
story news of new ways to make new 
stores more attractive. better merchandisers, 
faster sellers. There is more than meets 
the eye in every fixture that has been de 
signed for greater, more efficient selling and 
Casier, more pleasant shopping Some ot 
the things you can’t see here are the readily 
accessible, well-lighted fitting rooms . the 
specially constructed ready-to-wear racks 
that reduce wood and metal to a minimum 
to achieve maximum visibility of merchan 
dise from every angle. There are thoughtful 
provisions, too, such as open front counter 
recesses in departments where the customer 
is seated and uses both hands to try on or 
hold up merchandise for inspection. These 
recesses safely stow handbag, gloves, and 
the small packages every store hopes cus 
tomers will carry home themselves All 
these little things add up to an impressive 
total of thoughtfulness customers want and 
appreciate. 


The suburban store has ushered in a new 
era in retailing, the end result of a new way 
of lite — casual but highly fashion-conscious, 
beautiful but restrained, and toe to ostenta 
tion. With more leisure to enjoy living and 
a newly found appreciation of naturalness, 
today’s customers are living it up their own 
way —as typified by the migration to sub 
urban living. Suburban stores have held 
customer loyalty to retailers who have mi 
grated with them in the spirit of the times 
That spirit is keyed to outdoor living, in 
doors as well as outdoors. New stores, 
such as Volk’s, are fine expressions of the 
new outward, forward look that coaxes cus 
tomers indoors in their own community and 
expands the trading area of town stores 
which have the young career market at their 
doorsteps hive days a week and the whole 
family within easy selling distance in the 
suburbs. [ither way, the persuasive tactor 
is easy shopping. It’s a built-in selling-plus 
for modern merchandising that is designed 
and fixtured to make shopping simple, eas: 
and relaxed like modern outdoor living 


McKenzie Appointed 
By Baltimore Store 


\lex Surasky, display director of the 


Hecht Company, Baltimore, makes known 
the appointment of Joseph McKenzie as 
display manager tor the firm’s Northwood 
branch Hie was tormerly in charge ot dis 
play for Gerbers, Memphis, and more re 
cently was in the television field in that city 
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Don't Overlook These Promotional Events 


































e Valentine's Day 
@ White Sales 


e@ Easter 


Plaster Composition 
Hearts 


Distinctive plaster composition hearts 
made on wire forms to give added strength. 
These versatile hearts, available in two 
practical sizes can be used as displayers 
or as frames to emphasize your Valentine's 
Day merchandise. Colors: Black spattered 
gold, white spattered gold, or red spattered 
black. Specify colors desired. 


No. GWR-1—Size 24 in. by 25 tn. 





kKach & 4.95 

Per dozen $49.50 
| No. GWR-2-——-Size 12 in. bv It in. 
Each S$ 1.95 

Per dozen S19 50 


~ 


Posters For Valentine's Day, Easter and White Sales 


4 





White Sale Poster White Sale Poster White Sale Poster 


No. ZS-9000-—Swan with No. 278-9005 — Dimen- No. Z5-9010-— Silk sereen 
dimensional wing silk sional kite silk screened processed in three shades 
screened in blue, green. in light and dark blue on of blue on heavy board. 
and orange. Size 22 in. heavy board. Size 22 in. Size 22 in. by 28 in. 


by 28 in. Ea. $2.70 by 28 in. Ea. $2.70 Keach $1.25 







V1% a New 





















Valentine's Day Poster Valentine's Day Poster Easter Poster 

Silk sereened in red, Silk sereened in black No. 78-9045 Silk 
yellow and black. pink, green, gray and red 

No. Z8-9025-A—Size 22 No. ZS-9035-A-—-Size 22 sereoned Im green, yeuon 






in. by 28 in. Ea. $2.50 in. by 28 in. Ea. $4.70 lavender and black on 
No. ZS-9025—Size 14 No. ZS-9035 “ize 14 heavy poster hoard. Size 
in. by 18 in. Ea. $1.40 in. by 20 in. Ra. $2.70 22 in. by 28 in. Ka. $1.25 






For Complete New Line of Valentine's Day and Spring Displays, Write for Broadside 58-D. 


GARRISON-WAGNER COMPANY 


2018 Washington Avenue St. Louis 3, Missouri 
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“My Brother Mike™ 


ATTENTION 
JOBBERS! 


Mike and | are proud to an- 


nounce two new firsts: 


2 NEW DESIGNS 


ON 


107” PAPER 


DUTCH 
BRICK 


SHANTUNG 


WRITE FOR SAMPLES. 


WATCH OUR NEXT AD FOR 
FURTHER DETAILS. 


Capital Merchandising 
Company 


Manufacturers of 
Window Dispicy Papers and Cloths 


365 Thatford Ave., Brookiyn 12, N. Y. 








JANUARY, 1930 


’. G. Woolard became display manager | 


of Arnold Constable & Co. New York 


(ity he had been with Phillipsborn’s, | 


Washington, and replaced Edward S. Arkow. 
The latter had resigned the position a short 
time before in order to become assistant 
art director at Roxy's theatre 

Top prize in a national display contest 
sponsored by the Prophylactic Brush Com 
pany —an expense-paid trip to Europe in 
the Graf Zeppelin—was won by Bernice 
M. Snider, Green & Bentley Drug Company, 
()skaloosa, lowa. Second award, a Chrysler 
coach, went to Alfred J brassard, Brassard’s 
Drug Store, Pawtucket, R. |. and third, a 
Ford coupe, to H. M. Priest, Twin Lake 
Drug Store, Amery, Wis 

At the announcement that the International 
Association of Display Men had chosen 
(hicago as the site for the convention in 
lune, members of the Metropolitan Lis 
play Men’s Club, New York City, went 
ahead with plans to hold a regional con 
vention of their own. On the committee 
were Jerome laffrey, Graham Bb Waters, 
and (,eorge H. Messmore 

The Seattle Displaymen’s Club appointed 
the following to various committees in 
connection with the convention to be held 
later in the year by the Pacihe Coast 
Association of Display Men William 
Scharninghausen, The Bon Marche; J. 





Adrian Smith, Frederick & Nelson: Wallace | 


King, Cheasty’s: Ralph Pfister, McDougall 
Southwick; Bert Gagnion, [astern Out 
fitting Company; A. W. Bennest, Fahey 
Brockman: Adrian Delsman, Frederick & 
Nelson 

Several changes occurred in display stafts 
in Spokane Ray Hering succeeded J. 
Allyn Dean as display manager tor th 
Crescent, the latter joining Capwell’s, Oak 
land. Glen Waugh resigned as display head 
for the Whitehouse Company, to take a 
similar position with the new store ot Sears, 
Roebuck & Co. \ kK. Linden, formerly 
display manager for R. J. Hurd & Co.,, 
replaced him 

lugene (Cowell, recently with Blac 1s, 
Birmingham, joined the national display 
staff of Sears. Roebuck & Co., ( hicago, 
under the direction ot Leshe Jane: 

Frank Splan, tormerly first § assistant, 
became display manager of the Gilchrist 
(company, Boston, tollowing the resignation 
ot tou Croodstein 

Raymond Talon resigned trom the display 
staff of The Namm Store, Brooklyn, in 
order to join the Quackenbush Store, 
Paterson, N. J 

JANUARY, 1945 

The nation-wide brownout ordered by the 
War Production Board was im tull eftect 
except in a tew scattered areas where ex 
emptions were granted tor good reason 

Betty Marquardt was elected president 
of the South Bend Display ( lub She was 
with the display department of Kobertson 
Brothers 

Hildon H. Haney, display and advertising 


i 


SHOWING 


or 


Tiss : 
for 
e CRUISE WEAR 
eSPRING 
eEASTER 


© imported Reed Novelties 

e Natural Foliages 

© Artificial Flowers 

© New Rubber Plants . 
@ Blossomed Trees and Branches 4 


RETR Ree me 


© We hatin hf 3 


IARTS .FLOWERS" 


DISPLAYS, INC. 


Manufacturers @ Importers @ Creators 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 








DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 


surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 
PARALLEL MFG. CORP., Dept. H 


109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 
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director for Crawford's, was elected presi- 
dent of the Chicago Display Club. Phil F 
Atlas, Indiana Public (ompany, 
Gsary, was made first 
Bianchi, Goldblatt’s, vice-president, 
Mrs. Shirley Hanna, Goldblatt’s, 
and Walter Madura, Sears, 


Service 
vice-president, Ray 
second 
secretary, 
Roebuck & Co., 


treasurer. John Courtney, Sears, was re 
tiring president. 
Arts & Flowers was the name of a new 


display firm opened in New York City by 

Harry Menzin, formerly of Bonafide Display 

& Decorating the 
Ralph W. Shea became display 


(ompany, of same city 


manager 


ot the Evansville Dry Goods Company, 
Kvansville. He had been in a similar post 
with Salm Brothers, of the same city 

The grand prize a War Bond for 
$1,000 — in the Simplicity Pattern Company 
was won by Harold Melnicove, display di 


rector of the Hecht Company, Washington 
First prizes in of the 
divisions were won by W. E. Mixon, Kresge 
Department Store, Newark, and Delmar 
M lepper Brothers, Plainfield, N. - 

David Jaffee, display director of Saks 
34th Street, New York died after a 
short illness. Alfred Kay was named acting 
display 


each contest's two 


Tice, 


City, 


head. 


Lawrence Vollmer, who joined Macy’s, 
New York City, a few months before as 
assistant to Irving Kldredge, window dis 
play director, resigned in order to enter 
war work 

Following his honorable discharge from 
the army after more than two years of 
service, Benno de Terey, formerly display 
director for W. & J Sloane. New York 
City, returned to the same position. A. P. 
Cobb, Jr., acting display director, assumed 
charge of interior display for the store 


> a 


Stuart M. Lerner, Inc. 
Expands Facilities 


stuart M. Lerner, Inc., manufacturer of 
“Peacock” plastic hangers, announces its re 
moval to new and larger quarters at 855 


sixth avenue, New York City, as of January 


|. Greater showroom space is thus mad 
available, as well as a location more con 
venient tor the firm’s customers \t the 
same time the company is moving its plant 
to 1631 63d street, Brooklyn this move 
wil) increase warehousing and production 


facilities by more than 5S) per cent 


Advance Mannequin 
In New Location 


located at 936 West Madison 
street, Advance Mannequin Company is now 


Formerly 


in larger quarters at 317 South Wacker 
Drive, Chicago 6 Approximately 8,000 
square teet of showroom and hop Space, 
with an additional 3,000 square feet of 
warehousing facilities, will be used. A com 
plete line of display fixtures and related 
items will be on display, as well as manne 
quins 


Gould Leaves Guinan’s 
For Norristown Store 

Walter P. Gould has resigned his position 
with Guinan’s Department Stores, Mahanoy 
City, Pa., to display director tor 
Chatlin’s, Pa 


he« Ome 


Norristown. 
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The big names in business and in retailing, organizations with nation-wide reputations, 


employ Mitten’s Letters to put character into their sign and display work. The French Line, 
Fifth Avenue, New York, is no exception. Window and interior sales messages such as 
the one shown in the illustration above are made with Mitten’s Letters. In the retail field, 


at stores such as Bullock’s, Rich's, Robinson's, Gump's, Macy's where outstanding displays 


are commonplace, you'll find Mitten’s Letters playing a featured role. Along Fifth Avenue 


B. Altman, Franklin Simon, Russek’s, Broadstreet’s, Peck .& Peck constantly use 
Mitten’s Display Letters. They use them with all kinds of displays, with every type of 
merchandise and in almost all store departments. It’s with good reason that America’s 
better stores and business organizations use Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The 14 letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to 


decorate through their modern, yet classic beauty of line and form 
sales message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from 
satin to the roughest concrete, depending on the effect you wish to achieve. 


second. to emphasize il 


shimmering 
Their depth 


of relief gives beauty and readability to the message. and by using side, direet or back- 
ground illumination, dramatic effects are easily obtainable. Mitten's Display Letters are 
less expensive than wood or plastic cut outs, are much more attractive and are ready for 
instant use. 


Write for complete information and prices. 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 


FOIL—FOIL PAPER 


PUFFING FOIL — BASE METAL — FOIL BOARD 


All Colors 
Printed Patterns — Striped Patterns 
25 — 50 — 100-Foot Rolls — Ream Rolls 


SAMPLE BOOKLETS ON REQUEST 


ALUFOIL PRODUCTS CO., INC. 














15 FERRY STREET 
NEW YORK 38, WN. Y. 




















New! 
/ 955 Styl ?8 


NYLON WIGS 


Softer! More Flexible! 





NEW 1955 LINE 


PLASTIC 
MANNEQUINS 


WRITE FOR FREE CATALOG 


HERZBERG-ROBBINS, INC. 


457 WEST BROADWAY 


NEW YORK 12, WN .Y. 
GRamercy 7-7300 
Your One COMPLETE Mannequin Source 











JUTEBOARD ... SOLID COLOR 


Barber Pole Stripe 


DISPLAY 
TUBES 


IN STOCK FOR 
IMMEDIATE DELIVERY 


e 81 Color 
Combinations 


e 8 Diameters 


@ 6 Lengths 


Write for 
Color Swatches 
and Details 


Manviactured by ; 
ROUND TUBES & CORES COMPANY 
801! North Peoria Street © Chicago 272, lilinois 
“Ground Floor’’ Opportunity 
for Stocking 
Distributors 


Plant Glaze Developed 
By Illinois Bronze 

“Spray-O-Namel Leaf Kote” plant glaze 
lor green plants and foliage has been devel 
oped by Illinois Bronze Powder Company, 
2023 South Clark street, Chicago. Designed 
to give both natural and synthetic leaves a 
lustrous, long-lasting hine, the material 
will not stiffen or craze texture, stunt the 
growth of live plants, or clog plant pores 
when properly used. Its use makes plants 
look healthier and more attractive, the 
manufacturer states. It is applhed by push 
button spraying. Detailed information is 
available trom Illinois Bronze 


Men's Wear Display 
Subject Of English Book 
Blandtord Press, Ltd., 16 West Central 


treet, London, WC-l1. has published “Men's 
Wear Display,’ by Arthur Sadler The 


THE DISPLAY PARADE 


author is display director of Christy's, of 
the same city 

The book, which is published at approxi 
mately $4.25, contains more than 180 photo 
graphs and line sketches. It deals with the 
psychology and principles of display, and 
goes on to demonstrate the handling and 
arrangement of the merchandise. ‘There are 
window layouts, sections on showcards, dis 
play props, and setting ideas for the various 
seasons. A chapter is devoted to paper 
sculpture 


Ertell Succeeds Werner 
At The Lion Store 


Charles Ertell has been named display 
director of The Lion Store, Toledo He 
replaces Walter B. Werner, who has retired 
after more than X) years with the firm 
Fe rtell formerly headed display for the J. B 
White Store, Augusta, Ga 


No. 187 ty Capper 





THE ARMY 
NEEOS 


Arter tne 
WAR HE WAS 
WITH INNES 
SHOE CO., LOS 
ANGELES, AS 
DISPLAY HEAD, 
THEN JOINED 
HIS PRESENT 
FIRM. SAL WAS 
PRESIDENT OF 
THE SAN DIEGO 
DISPLAY ASSOCIATION 
In 1953. 

HOBBIES: GOLF AND 
FASHION SHOWS. 


_ 
oa 

me / | - 
j , 





ARTISTS! —_— DISPLAY IN 1935 IN ALBUQUERQUE, THEN 
—" JOINED THE MAY COMPANY IN LOS ANGELES UNDER 
2 bi CARL AHLROTH, LEAVING FOR THE 1047 INFANTRY 
{ ALES OWISION IN 1942. THIRTY DAYS AFTER D-DAY 
2>—/// WE LANDED IN CHERBOURG, MARCHED THROUGH 
FRANCE, BELGIUM , HOLLANO, THEN JOINED THE /*tARMY 
AT AACHEN AND PUSHED ALL THE WAY TO BERLIN. 


DISPLAY DIRECTOR 
WALKER-SCOTT CO., SAN DIEGO, CALIFORNIA 











DISPLAY WORLD 

















DECORATIVE 
ARTIFICIAL FLOWERS + NATURAL FOLIAGE 
DISPLAY PROPS 
NOVELTIES FOR EVERY OCCASION 


PAPERS & BORDERS 





RIBBONS 








DISPLAY MARKET WEEK 


[Continued from page 79] 


Bowman then rendered his annual report 
to the membership, showing a total of 121 
firms on the roster; this is an increase 
over the previous year. The highlight of 
the report was his recital of display clinics 
held by the NADI in various sections of the 
country under the auspices of university 


and retailer groups. This work will be 
continued and expanded and is a self-li- 
quidating operation A resolution was 


passed in praise of Bowman’s fine work in 
this connection. 

After a discussion of various association 
and industry problems the business meeting 
adjourned. At this time D. W. Carlton, 
until recently sales manager of the Hotel 
New Yorker, was called to the speakers’ 
table and presented by Bowman on behalt 
of the NADI with a testimonial plaque as 
a fitting tribute for the excellent manner 
in which he handled association Market 
Weeks for so many years. Carlton, who 
is now associated with the Sheraton hotels 
and will shortly assume the management of 
the modernized McAlpin, acknowledged the 
tribute in his own inimitable way 


New Design Office 
Opened By Abend 


Chester J. Abend, former chief of design 
and development tor the Braun-Crystal 
Company, manufacturer of packages and dis- 
plays, has announced the opening of his 
own design office at 19-20 147th street, 
Whitestone, L. I, N. Y. 





JANUARY, 1955 
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Model T- 
HANSEN 
TACKER 



























drives staples 
3/16” to 1/2” 


THE MOST VERSATILE, MOST ADAPTABLE, MOST COMPACT 
Tacker imaginable — the HANSEN Model 1-2. One unit drives 
Tackpoints in four different lengths — 3/i<", 14", 4%", Ya" legs. 
Tackpoints are only %" wide. Almost invisible when driven. 
Switch from one size Tackpoint to another in seconds. Drive in 
close quarters or corners with flush front jaw. Fine for point-of- 
sale or other display and sign materials. Fitted with the famous 
Hansen Take-up Jaw, unit is easy to service. Investigate! 


A.L-.HANSEN MFG.CO. 


5041 RAVENSWOOD AVE. ... . CHICAGO 40, ILL. 
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A View You 


and 


Vw ae m P es 


ore available for all or any of the 
Original “COLO” line, such as:— 
Rock Crystals — Sands — Mica 
Flakes — Cork Chips — Scatter 
Snow — Balls — Cubes — Rings — 
Bricks — Frames — Eggs — etc. — 
of course, in Color. 


CORK-CLOTH is our Original item 
that does not have the word 


“COLO” prefixed. 


Your Jobber knows our line and will 
show it to you when you ask for it 
—or—you may contact us DIRECT. 


Insist on the Original Trade-Marked 
line — There's a Reason! 


MALROS COMPANY 


"The House of Color” 


BOX 289 DOVER, N. J. 


LETTERS 














HERNARD 3-D 


SCRIPT available in I'/)", 


BCDE 
abcdesc 


upper and 
deep 


upper and lower case 


FUTURA available in %', I'/)', and x 
lower case 5’ captitals only } 
3 TYPES 23 STYLES 
A.PIN-BACK @ White plastic 


interchangeable ceramic composition 
B-SANDED BACK @ Precision-Moided 

attach with give @ Stocked for immediate 
( TRACK shipment 

for stand-up signs @ inexpentive 


Also letters, trademarks, logos to specifications 


FREE — samples and catalog 


HERNARD MFG. CO., INC. 


923 OLD NEPPERHAN AVE., YONKERS, N. Y. 


| weer. 
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CONTEST RESULTS 
[Continued from page 27] 


First 
Teller, 
Diehl, 


perfumes, et 
and second, Moore, Bonwit 
New York third, Elmer (¢ 
The Bon Marche, Sacramento 

No. 18, 


\O 1/7 cosmetics, 
(,ene 


(lity: 


lirst, 


second. 


Julius 
James 
third, 


children's apparel: 
ilene’s, Boston: 
(,osling, R. H. White & Co., 
Malloy, Neiman-Marcus, 
No. 19, chiidren’s 


ytteinberg, 
Moston : 
Dallas 
footwear: First, Hanns 
Karle W. Pratt, Strouss- 
Ohio: third, 


(,us 
Simons second. 


liirshberg, Youngstown, Tom 
( omertord 
20, children’s 
Hiermann 
lement Kieffer, Jr., 
any, Buttalo 
No. Zi, 
chlipphacke 


Peed 


and 
third, 
{ om 


First 
»( hlippha ke - 
rhe Kleinhans 


hosiery 


Hermann 
third, 


First, 
econd, Hanns Simons: 


Mniant s Weal 


Schlademan 
Zé. men 


Kichter : 


and third, 
Schlipp 


irst 
Hermann 


’ clothing 
lieimz second. 
eit lee 


Harold 
third, 


First. 
Simons: 


Z, men hirts 
econd, Hanns 
(lement Kuefter, Jr 
No. 24, men’s neckweal 

Scottish 
ciety, Ltd., 
l; nder. (simbe Is. 
\ 


VY. Pratt 


\ i 
ft) how) 


ViclLaren 


First, Stephen A. 
Wholesale So 

Van Hol 
third, Karle 


(,reen, { ooperative 


second, \ 
Philadelphia: 


(,lasgow: 


Hermann 
Sadler, 


Harold 


First, 
Arthur 
third, 


men s hats 
schlipphack« econd, 
(hristy & Co.,, 
McLaren 


. , 
No. Z6, mens 


ondon ‘ 


First, 
(Omaha 
third, Clement 
men's socks 
Bluett, Lo second, Hans 
Kauthof, Dusseldorf, 
Hiermann Schlipphacke 


George Wag 
Hanns 


shoes . 
Brandeis, second, 
Kieffer, Ir 


MWMatis 
First, Joseph 


10. 27/, 
Miulle mn A 
Burghardt, 
third 


lilner. 
Angeles: 
(,ermany : 


' 2%. men s 
Kieffer. if. : 
third, A. Van 


‘ 
LO 29 


underwear: First. Clement 


second. \drian Delsman: 
Hollander 

mens swim suits: First, Clement 
Kietter. if. second, Stephen 
third, A. Van Hollander 
' men 
\smussen, Myer 
\ustralia; second, 


K on CVatl, 


jl, mens 


(,reen : 


First, kred 
kmporium, Melbourne, 
Harold McLaren: third. 

Vienna, Austria 

toiletries: No entries 

First, karle W. Pratt: 

(omertord: third, 


VO) yf) sportsweal 


x 


VO 32 meng s&s robes 


Lom (lement 


Kietter, It 


\ 


econd. 
wear: First and 
Broderna Hed 

second. Sal 


» 33, mens 
third, K. G. Krederikson, 
Ieskilstuna, 
(,allegos, Walket 


evening 


Sweden 


Scott 


bye ‘i. 

(ompany, oan 

Diego 
No. 34, 


No. 35. 


No entries 
goods: First, Hans 
hardt: second third, Heinz 

No. 36, First, Willi 
liertie, Braunschweig, Germany : 
third, H. Sittard 

No. 37, linens, 
Schlipphacke . William 
barker Brothers, Los Angeles; third, Joseph 
Sjursen, Frederick & Nelson, Seattle. 

No. 38, turniture 
Stewart Dry 
second and third, lom Comertord. 

No. 39, house furnishings: First, Allan 
Schwartz. Jacksons, Oakland: second, Har- 


mens gloves 
vard Burg- 
Richter. 

Brandekow, 
second and 


and 
notions 


bedding: First, Hermann 


second, 


(Company, Louisville; 


(,o00ds8 








Lambert, 


First, Charles Harper, 


ff 


REAL? 


The brick wall, floor and coping stone are of 
TEXTURE-FLEX, the new rubber-like flexible material 
which has been so widely acclaimed by the display 
field. These are but three of the many unbreakable, 
easily storable TEXTURE-FLEX reproductions 


FREE BROCHURE 


_ : 
A ge) 7 
haa sa 


IS 1 


Authentic Reproduction of Natural 
Textures — with Startling Fidelity 


Manufactured by TEXTURE-FLEX Division 


Chester Rakeman Scenic Studios, Inc. /2*4¢ 


625 W. 43rd St., New York 36, N. Y. <> 
BRyant 9-8869 








FOR 


PAPIER 
MACHE 
FORMS 


Selling to jobbers only. 


W. H. WINDOW 
DISPLAY CO. 


119 AVE. D 
NEW YORK CITY 9 


RUSTIC & 
WESTERN DISPLAYS 
BIRCH 


Poles — Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic Furniture Co., Inc. 
"“PARKCRAFT" 
Phone WI! 99-6479 Williamstowa, WN. J. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 
































DISPLAY WORLD 














old McLaren; third, A. Van Hollander. 
No. 40, paints, wallpaper First, Tom 
(omertord: second, Peter A. Hunt, Taub- 


mans, Ltd., St. Peters, Australia: third, 


Adrian Delsman. 
No. 41, china, glassware: First, Walde- 


mar Werner: second, Allan Schwartz: third, 


Hans Burghardt. 

No. 42, silverware: First and second, J 
Dodge, Wiss Sons, Newark: third, R. A 
Pennoyer, Dohrmann’s, Los Angeles 

No. 43, toys: First, Adrian Delsman:; 
second, Hermann Schlipphacke; third, D. 
Moss. 

No. 44, luggage: First, Hans Burghardt; 
second, W. E. Ten Eyck, Donaldson’s, Min 
neapolis; third, Sal Gallegos 

No. 45, sporting goods : kirst, Adrian 
Delsman; second, W. E. Ten Eyck; third, 
Hans Burghardt. 

No. 46, musical instruments: First, A. Van 
Hollander; second, John H. Potasz, Schwa 


bacher-Frey Company, San _ Francisco; 
third, no entries. 
No. 47, radios, television sets: First and 


third, Sal Gallegos: second, Adrian Dels 
man. 

No. 48, gift novelties: First, Heinz Rich 
ter; second, John Moss; third, Damar Lee 
Myers, J. W. Robinson Company, Beverly 
Hills, Calif. 

No. 49, books: First and third, H. Sittard; 
second, James Walsh, John Sexton & Co., 
Chicago 

No. 50, stationery: First, W. R. Murray, 
Cain-Sloan, Nashville; second, Earle W. 
Pratt: third, Charles Foster, ihe Griswold 
Company, Warren, Ohio 

No. 51, greeting cards First, Adrian 
Delsman:; second and third, John H. Potasz 


No. 52, drugs: First and second, Earl 
Nash, Webb’s City, St. Petersburg, Fla.; 
third, Tom Comertord 

No. 53, tobacco, smoking equipment: First, 
1. Musolf: second and third, W. M. de 
Majo, London 

No. 54, groceries First, H. Sittard: 
second, Jupp Thissen, Kaufhot, Bonn, Get 
many; third, James Walsh 

No. 55, candy: First and second, karl | 
Nash: third, W. E. Metzger, F. W. Wool 
worth Company, Store No. 18, Rochester, 
N. Y. 

No 56, liquor, other bottled goods lirst, 
Waldemar Werner: second, Hermann 
Schlipphacke; third, Derry Purvis, Cowells 
Store, Ltd., Ipswich, Suffolk, England 

No. 57, re frigerators First and second, 
Harold Rk. Gleason, Boston Consolidated 
(as Company, Boston; third, George W 
Browne, Public Service Electric & Gas 
(company, Newark 

No. 58, ranges: First and second, Harold 
Rk. Gleason; third, Joy J. Nash, Appalachian 
Electric Power Company, Roanoke, Va 

No. 59, laundry equipment: First, W. E 
Ten Eyck; second, John Houswood, Adam, 
Meldrum & Anderson, Buffalo; third, J. S 
DahImann, Ohio Edison Company, Spring 
field. 

No. 60, lamps: First and second, W. A 
Warmoll, Public Service Company of Colo 
rado, Denver: third, H. Sittard 

No. 61, electric and gas appliances: First, 
J]. W. Hoogerhyde, Ohio Edison Company, 
Akron; second, Hermann  Schlipphacke; 
third, George W. Browne 
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_ables store managers to 
_do a better job of mer- 





Featae? ! SPEED----SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 

‘aies a +s haey . | 

TOY! lesa 
e Old Fashioned , bhunteny Sante * é % 


SHES Suggestions 
CHOCOLATES : al Lo 
The "SIGNPRESS" en- pe || | wnging Robe 














iP Pi Su 














_chandising. It provides | | a 


a simple, convenient 


| means for producing 


GOOD LOOKING Cards sad 
& Posters QUICKLY and . ny Catone Dla Sin 


at SMALL COST. “CHENILLE BEDSPREADS ” 4% | 


+. 





MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES. CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX A-144 ADRIAN, MICH. 









| PAPIER MACHE HEARTS 


4 Half round 3 dimensional hearts in 4 wanted 
| >_ sizes. Inexpensive, sturdy and light weight 
supplied in natural gray finish May be 
sprayed, brushed, dipped, flocked or covered 


with foil. velvet. etc 
'* HEART HEART 50 
6 1'’ Deep ies * 12°, '* Deep do 
i. 1s HEART 7.50 HEART 95 
, 1G 3%" poss dor. O21 2'4"" Deep doz 


DUPLEX DISPLAY & MFG. CO. 


916 ARCH STREET, PHILA. 7, PA. 








THE HIT OF THE SHOW — 
SPOT LIGHT DISPLAYER 


A most versatile displayer for those dark corners and feature items. 
Get the main assembly along with a variety of tops. Equipped with 
swivel shade in brass and six-foot cord. 

FLS 40—Main Member—Black with brass shade $15.75 
BFLS-40B—Main Member—All brass $18.75 
TOPS TO FIT ABOVE 
Shelves—5" «x 8''—L-10, $1.95 ea.; Double Metal Shoe Tops, SH-100, 
$1.95 ea.; T-Bars—8" long, T-10, 50¢ ea.; Shirt Easels, EH-10, $1.95 
ea.; Plastic Shoe Tops (double) PT-2, $1.95 ea.; Purse Holders, PH-10, 


$1.95 ea. SEE YOUR JOBBER 
Wrought Iron 
By Ferro- Craft MORGANFIELD, KY. 




















PRESTO STAPLES 


TO FIT ALL TACKERS 


FOR USE IN 
HANSEN — SPEEDMATIC — 
ARROW — DUO-FAST — COMET 


and other makes. 
3/16", 14", 5/16", %" 
ALL AT ONE PRICE 


$7.10 


BOX OF 5000 





RETURNABLE IF NOT 100% SATISFIED 
GUARANTEED PERFECT 





TICKET 
HOLDERS 


$3.50 


PER GROSS 





PRESTO STAPLE CO. 
525 Broadway, New York City 











APPEAL... 
Ballou’s 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 


Beautiful sparkling colors — red, green, 
gold, silver, blue, black—five fine- 
nesses. Also pastel and other shades 
to order 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


for outdoor displays 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any 
purpose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


116 Hudson St., New York 13, N. Y. 




















rirst and 
Hanns 


NO fy] .' Major appliances 
econd (,corwge VV Browne : 
STOTT) 


} . , 
st) HZ. VaACUuUuTi 


third, 


kirst and 
third, larl 


cleane! 
econd. (,eorg \\ Browm 
W. Pratt 

NO 65 kitchen quipment First, J 
Musolf Pratt: third. 
hiermann 
' 64. garden tool and 
and third, A. Van He 


set ond. 
Schlipphacke 
equipme rit 


. 
lander: second 


\. Vas 
Metzper : 
Harris, 


\ustralia 


f arte \\ 


\delaide south 


(;rainger, Scarte, 


NO fy). automobile hOWrOOTTN nrst, Don 


Simons and Samuel Zirilin, te lizabet! 


| second and third, 


Venart. Care 
Agencia Dodge y VWeSoto. San lose. {@ 
Ix 1 a 

No. 67, 
ment: First, Kkrik K 
Wood, Sydney, Australia 
Nash: third, Klder H. M 
Scarte, Ltd., Adelaide, 

No. 68, florist display: First and third, 
Mrs. H. M. Owen, |! (5, Owen & Son, 
(columbus, Miss \. Van Hollander 

No 6). lirst. 
second, and third, Hermann S« hlipphacke 

No. 70, optical goods: First and third, 
Vernon H. Kohl. Weisfeld, Inc., Portland, 
Cre second, karl W. Pratt 
exhibit booth First, K 
(ats Display Studio, Johannesburg, 
Lirica set ond, WW VM ce M 1jO° 
( harles J lL nion Bag “ 
(orporation, New York City 

No. 72, 
Dahimann ; 


and equip 
(arlson, Bennett & 
second, karl L 
Burton, Harris, 
\ustralia 


automobile accessories 


South 


a ae | ond. 


photographic equipment 


Katz, 
South 
third, 
Paper 


No. 71. 


( Orso, 


display re hs 
Product Presentation, 
fupper Sign & Display 


exhibit 
second, 
Cincinnati: third, 
Glens Falls, N. Y 

No. 73, institutional display: First, 
~ Potter, loskes. San Antonio: 
ar! James, Mandel Chicago; 
hired. Julius Steinberg 

No. 74,  civi display First, Ired 
Asmussen: second, A. T. Doettnger, Kaut 
Pittsburgh : third. (,eorge \\ 


Service, 
Wen 
set ond, 


Brothers, 


Miatili s, 
Browne 

No. 75. Christmas 
second. 


interio! Kirst, Adrian 
kdward H. Lamprich, 
louis: third, 


Delsman : 
Laclede (as 
(Clement Kietfer, J1 

No. 76, 
First and third, George W 
J. S. Dahlmann 

No. 77, Christmas window display 
Russell Kehrt second, 
Bullock s Westwood. los 
Adrian Delsman 

NO 78%. floats 
second, Bart Gagnon 
McWilliams 

No. 79, 
entries 

No. 0, 
second, and third, J 

No, &l, 
(otto H 
Company, New Castle, Pa.: 
Hiollander:; third, Tom Comertord 

No. 82, banks and other service institution 
rank 


secre mid, 


{(ompany, dt 


(Christmas tacade and Marquee 


Brow ne. s cond, 
l‘irst, 
Cunlif, 
third, 


‘| ony 
\ngeles 


Asmussen: 
third, Hugh 


First, kred 
Seattle : 


pen lettered No 


shawe ards. 


showcards, machine-lettered: First, 
Dodge 
hand-lettered 


Pennnsylvania 


First. 
Powel! 


\. Van 


show: ards. 
Pearsall, 


second. 


First, Samuel CC. Forsythe, 
lin Savings Bank, New York City; 
Roland H. Joy, Institution for 


displays 


Savings in 


' 


| 
J 








WIG STYLES 


. Executed by master workmen with 


years of experience in making fine 
wigs. Nu-Show wigs are soft and flex- 
ible, equipped with rubber base and 
steel band to make perfect fit a cer- 
. and you can depend on fast 


Write 


showing our full line. 


NU-SHOW DISPLAYS 


97 SIXTH AVENUE, N. Y. C. 13 
Tel.: Barclay 7-8974 


tainty .. 


service. today for literature 








. REQUIRES f 
A, ordinary 10 flashlight batteries! Carry up to 


: Now! | 


BATTERY -OPERATEL 
MOTION DEVICES 
N! 


THERTV 


for UNLIMITED ANIMATIO 


D ELECTRICITY —Run day and 
night continvously for 5 to 8 weeks on 2 
7 Ib. log ee 5? 
“SEELA” (ceiling turner)) 
dia. 54" Can be hooked 
easily to ceiling. Sample 
unit: $8.75 PP. 
: yet The 
ron. THE — A we 


‘ mbine! oy { 
"ee 


ee 


“TURNETTE” 
(turntable) 
dia, 74" 
Sample unit: 





“TURNAM” (motor) 
Versatile! Ideal for use) 


on most ony type of 
animation. Sample unit: 


A 
BATTERY — MOVED Pre- 
cision CLOCK MOVE- 
MENTS. Run 500 to 800 
days on 2 ordinary 10¢ flash- 
light batteries! Sample 
incl. hands 


ond batteries: | aa 75 °.?P. 


DISPLAY WORLD 




















Roxbury, Boston; third, John Earl Szesze, 
Howard Savings Institution, Newark 

No. 83, travel display: First, 
tord second, W. M. de Majo: 
kK Price 
Delta Air Lines) 

No. 84, animated display, 
and second, ( RR 
vania Power & 
third, K. Francis 
Co., Buftalo 

No. 85, animated display, 
( ogswell 


Ton Comer 
third. Robert 
Company, Fayetteville, Ga. (for 
interior: Furst 
Showalter, IJr., Pennsy] 
Allentown 

\dam & 


Light Company, 
Hildreth, | N 


birst 


\tlanta 


window 


(romwell. Davison 's. 


second, DD. Moss: third, lames Gosling 

No. 86, anniversary display First and 
second, Paul Ek. Carbaugh. Block & Kuhl, 
Peoria, Ill: third, Tom Comerford 

No. &/7, Valentine Day display First, 
Farle VW Pratt, second, Ted Solomon. A 
Harris & Co., Dallas; third, Julius Stein 
berg 

No. 88, Easter display First, Harold 
McLaren: second, Julius Steinberg; third, 
Clement Bradley, Carson Pirie Scott & Co 
( hicago 

No. 89, Mother's Day display First, 
James Burnside, Hochschild, Kohn & Co., 
Baltimore: second, Russell C. Kehrt: third, 
fred Asmussen 

No. 90, Cotton Week display: First, Donn 
Greer, J. W. Robinson Company, Beverly 
Hills, Calif.: second, Henry Jampol, Hag 
garty’s, Los Angeles; third, William Metss 
ner, Ohrbach’s, Los Angeles 

No. 91, Father’s Day display: First, karl 
W. Pratt: second, Tom Comerford: third, 
lames Burnside 

No. 92, Independence Day display First, 


fom Comerford: second, |. S. Dahlmann 
third, Miss L. J. Spehler, Women's Federal 
Savings & Loan, Cleveland 

No. 93, Thanksgiving Day display 
Russell C. Kehrt; second, J. W 


lirst, 
Hooget 


hyde; third, A. Van Hollander. 

No. 94, style show setting: First, second 
and third, W. R. Murray 

No. 95, interior “shops”: First, Earle W 


Tom third, M 


sroadway-Hollywood, Hollywood 


second, (_ ome riord: 


Pratt: 
LD. Luick, 


No. 96, national advertiser's display: First, 
Arthur Burke. Remington, Rand, Ine., 
Bridgeport, Conn.; second, Cheney, Greet! 
& Co., New York City; third, Armstrong 


(Cork Company, Chicago 
No. 97, national advertiser's 
First, Holeproof Hosiery Company, Milwau 


display unit 


kee: second, Douglas Laboratories Corpora 


tion, Miami: third, W. M. de Majo 

No. 98, miscellaneous First, Hermann 
Schlipphacke; second, John Foley, Macy’s, 
New York City; third, J. Musolt 


It's A Baby Boy 

For Dorfmans 
Karl Dorfman, one of the owners of Dorothy 

Dorfman 


born November 1/ 


Lynch Studios, Baltimore, and Mrs 


are the parents of a son 


He has been named Thomas William, and 
tipped the scales at an even / pounds 
Parents’ Magazine Contest 
Won By Al Couch 

Parent's magazine has announced that Al 


Adler 


(a.. is winner of the national 


Couch, Leopold (ompany, Savannah, 


Sew and Save 


contest sponsored by the publication 
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available from stock for IMMEDIATE delivery 


SIZES AVAILABLE 





RODS 
8 9/16 
16 5/8 
4 3/4 
16" 8 
s°° i 
16 1-1/8 
2 1-1/4 
TUBES 
FaeYe ks fa 1/16 wall | /8°° wall 
ole © 1/2° O.D0 
4 
3/4 
7/8 
| 
1-1/4 
= 1-1/2 
CLEAR CRYSTAL METHYL BS Bi 1-3/4 


METHACRYLATE—Rods and 


tubes for industrial, novelty = 
display, models, and se 
= 


all other fields Special sizes to order 


Write for price lists and samples today. 


on 
ce 


ACE PLASTIC COMPANY 


Maat ile t iidlls| la meelile Maelsldlaelicla 





91-34 Van Wyck Expressway 
Jamaica 35, N. Y. 











FOODS FOR PERMANENT DISPLAYS 
ATTRACTIVE AND EFFECTIVE 
THEY REALLY LOOK GOOD ENOUGH TO 


ih 


\ 5) 


EAT 



























HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
Vegetables—Doairy Products—Hors D'oeuvres and Canapes—ice Cream—Bakery Goods—Blue 
Plates. They are sanitary, avoid waste and do not deteriorate. 
SEND FOR CATALOG No, 7 
107 LAWRENCE STREET 
° cae -e Gert Ve 
THE IMITATION FOOD DISPLAY C0. trocxiy 














LAIR! 


Excellent replacements that come in 36 new stylings 


and are guaranteed to fit perfectly. 


Write for 


the brochure on 12'/2 Ib. Plastic Manikins, too! 


FLAIR easrc MANIKINS 


15 W. 18th STREET 


1095 beeview 
detroit 7, mt higan 3 


NEW YORK CITY 





Our beautiful new 


BLONDE PEG-0-PANEL 


per 48° x 96°" sheet, 
F.O.8 Detroit, $2.00 
Now 40 packing charge on less 
. ef 
than 10 sheets. '-y 
Only thickness, 3/16" holes on 
l"" centers. 
Blonde Peg-O-Panel needs no finishing 
or can be refinished with only one-coat 
or may be dyed. 


Send for our illustrated brochure of over 
150 different Peg-O-Panel display fixtures. 


SAMPLES ON REQUEST — WRITE 
FOR JOBBERS DISCOUNT. 














A 
Merry 
Christmas 


and a 


Happy 
New Year 
to the 
Display Men 
of the World 


Frostee Sno Co. 
Antioch, Ill. 


J tt ty 














by 
EASY 


ubelel at 
AIA 


1/250 H.P. 
Sheded Pole Motor 
All Bronze Pump 

* 4 ft. Shur Off 

* 1 gpm at } foot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 


EASY INDUSTRIES 


162 N CLINTON STREET a_lle@ lelem. 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch 
CASH WITH ORDER 








| different 
| awarded by the Paper, Stationery & 


| tional 


Letter Writing Week 
Awards Are Made 


Prizes of $100, $50, and $25 in each of five 

been 
Tablet 
Manufacturers Association in connection 
with the display contest -held during Na 
Letter Writing Week in October. 


store classifications have 


| Also each division had a “best interior dis 


| play” 


for which $50 and $25 were 
there were five honorable 
mentions which carried $15 awards 
Department stores: first, Andrew J. Col- 
by, Bressee’s, Oneonta, N. Y.: second, W 
R. Murray, Cain-Sloan Company, Nashville: 


third, John H 


group 
the prizes, and 


Tumminello, Stewart's, Bal- 
Interior: first, A. Van Hollander. 
Philadelphia: second, Andrew ] 


timore 
CGimbels, 
{ olby. 
Stationers: first, Doris Rember, W. H 
Kistler Stationery Company; second, Donald 
Johnston, Latsch Brothers, Lincoln, Neb.: 
third, Thomas Burke, Schwabacher-Frey 
{ ompany, Los Angeles Interiors first, 
Dick Bird, Southwestern Stationery & Bank 
Supply, Ponea City, Okla.;: second, Herbert 
Woodend, The Kendrick Bellamy Company, 
Denver 
Variety first, Ida Diener 
Zizda, J. J Company, Los An 
geles : Muirhead, F. W 
Woolworth Company, Seattle; third, George 
R. Francis, Woolworth’s, Denver, Interiors: 
Ke. ] Watkins, Woolworth’s, Houston: 
second, Jane Smith, Woolworth’s, Boston 
Drug stores: first, 


McCool's, Joplin, Mo.; 


chain stores 
Newberry 


second, (,eorge RR. 


Raymond Bouser, 


second, Joan Y ourk 


| vitch, Koplin’s, Elyria, Ohio; third, Max L 


Okla 
second, 


Cole, Wiley 

Interiors: first, 

Max L. Cole. 
Gift and 


Miami, 


Bouser : 


Drugs, 
Raymond 


Rexall 


hook shops hirst, frank M 


| O’Neal, Woodbury Book Company, Danville, 


Ill.; second, Olivia Napoli, Olivia’s, Tupelo, 
Miss.; third, Nicholas Krysil, The Book 
Shop, Fitchburg, Mass. Interiors: first, R. 
P. Cecil, Made’s News & Gifts, Homuny, 
Okla 

\ special 
Tumminello tor “the 
skill, artistry, and 
technique.” The honorable mentions 
won by A. Van Hollander; Stanley J 
son, K. FP Company, Flint, Mich. ; 
Opal C. Memorial Hospital Phar 
macy, Houston; Gerald FE. Conrad, McLana 
han, Walgreen Drug Store, State College, 
Pa.. and Ernest Rayner, Wiley’s, Hutchin 


award of $50 went to John 


greatest degree of 
knowledge of display 
were 
Hugh 
Lewis 


Beaver, 


son, Kan 


Folder Gives Information 
On Tempera Painting 


A tour-page folder ot basic intormation 


|' on “Tempera Painting With Casein Colors’ 
| has been announced by the Luminall Paints 


| division of National Chemical & Mig 
| pany, Chicago. 


( om 
Written by John Meigs, 
celebrated Southwest artist and muralist, the 


| brochure tells how to prepare “Masonite,” 
| hardboard, and cured wood panels for the 


| application of a 


| coats of 


scumble and additional 
gesso ground 


\ copy of the Meig’s folder together with 


| a 45-chip color chart showing the available 
| color palette will be mailed on request to 
| the Art Department, Luminall Paints, Ch1- 
| cago 9, IIl. 
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GEN€AAL 
DISPLAY 


Merry Christmas 


and a 


Ww ishes Vou a 


Happy New Year 


Thanks 


during 


for 
the 
acceptance 


your 
past year. 
of our lines 
necessitated our moving 
larger quarters our 
General Display Building, with 
a beautiful new showroom for 
your convenience. 


patronage 
Your 
has 

to 


own 


On your next trip East or West, 
25 Opera Place 


we 


visit us at: 
will be pleased to see you. 


GENERAL 
DISPLAY 
CORPORATION 


25 Opera Piace 
Cincinnati 2, Ohio 

















Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION 














KASSON Revolves 
ELECTRIC 3 Times 
CHRISTMAS 
TREE TURNER @ Minste 











Adjustable 
fo most 
Tree Sizes! 


Ideal for holiday windows and Christmas displays 


throughout the store. Sturdy, dependable self- 

starting A.C. motor. Double, built-in outlet for 

tree lights Will revolutionize your trim! 
s* ¢« ®@ 


The Oldest Name in Turntables 
—. for Every Need! 


Used throughout 
the world for sales- 
boosting action 
displays. 18°" table 
revolves 3 times a 
minute: 200 ib. ca- 
pacity. Model 712 
ilustrated permits 


Roto ‘Sho 


novel lighting ef- 
fects while table 
turns Ceiling 
and background 





units available too, 
as well as smart 


build-up fixtures. We also produce midget frac- 


tional H.P. electric motors, electric barbecue 

turners, etc. 24 hour delivery from stock! See 

your local jobber or write us for complete 

catalog! 

KASSON DIE & MOTOR CORP. J Integrity 

Formerly General Die & Stamping Co. $) 
Dept. O. 32-14 Northern Bivd ince 
Long Island City |, New York 1919 
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Bulkley, Dunton 
Adds Six Colors 


Six new colors have been added to the 
“Bukton” seamless display paper line ot 
Bulkley. Dunton & Co. Inc., Corry, Pa., 


hates’ 


bringing the total to 42. New are 
gray, ash brown, Wedgwood, peacock blue, 
coral, and avocado In keeping vith the 
new decorative trend, the firm has also 
brought out a marble pattern in rolls 25 
feet by 50 inches in width: this comes in 
deep green, maroon, black, gray, light 
green, tan, and brown 

Still another development by Bulkley 1s 
the introduction of “Wal-Flex” pedestal sets 
in pickled black (Completely assembled 
and reay to use, a set consists of seven 
pedestals ranging from 6 inches to 24 inches 
ir height, with caps & by & inches 
Trip To Scotland 
Won By Coin Flip 

\n expense-paid trip to Scotland, awarded 


xcellent 
line last 
Kirkman. 


Since 


to Bramsons. Chicago. for its ¢ 


promotion of the “Brigadoon” 


tall, 


sports 


won by Lucille 
display director of the 
efforts on behalf of the 
La k 
judged 
the 


would 


has heen 


irm het 
promotion and those 


O! advertising were 
sible 


coin to 
with 


Levin. manage! 


jointly for its 


slic cess 


vhich 


respon 
determine 


Miss 


tossed a 
the 
turn 


two 
make Kirkman 
the 
Sponsors ot the 


New Y ork 


line: SAS 


trip, 
calling 
(,reta Platry, 
the 


airline: 


award were 


(ity designer of sportsweal 
MGM, 

“Brigadoon,” 
the desig 


initiated 


Scandinavian 
maker of the 
Hiarper’s 
national 


motion picture 


and Mazaar. where ner s 


Campaign Was 


Metal Display Introduces 
Arm-Locking Device 

Metal Di play NOV 
New York ( 


announced production plans 


Santana 


street, 


Robert 
127 Reade itv 1s. ha 
to! al Ti¢ A 


which makes it possible tor 


attached to a 


lou king device 


arms to be mannequin 


houlders in) any position and vhich 
eliminates the possibility of damaging ap 
parel when arms are being fitted t the 
figure 
lhe new device make unnecessary the 
customary keyhole opening instead, the 
end fitting lo ks firmly wnto a hexagonal 
aperture and the arm is turther held s¢ 
curls in place by a spring lever sunk inte 
the arm near the shoulder Pressure r 
thi lever releases the arm trom the man 
nequin when desired 
Production on the device iil get undet 
way shortly aiter the first ft the Cal i 
cording to Santana 
“Celastic’ Sculpture 
Shown In Life 
The November 22nd issue of Life maga 
zine shows, on page 160, how Robert Corn 
bach, the sculptor, uses “Celasti by 
stretching the wet, plasticized fabric over 
aluminum rods. When dry, these are strung 
together by wire to torm his abstract, bird- 
like figures. “Celastic” is handled in the 
| display field by fen Walters, Ine 156 
| Seventh avenue, New York City 1] 


— 






























New 
Designs 


and 
Mediums 


See or contact us for sea- 
sonal, decorative and func- 
tional displays. 


SPRING — EASTER — 
MOTHER'S DAY — 
FATHER'S DAY — 
VALENTINE DAY — 

SUMMER 


Rip Studio, Inc. 


15 East 22nd St., New York City 10 










































Now a 
WROUGHT IRON RACK 
for 


“PAULSON” Jumbo Boxes 


In a space 36" long, 16° deep and 39" 
high you can slide in 12 clear plastic 
boxes. Each box is I!" wide, 15° long 
and 6" high and is up to 40% heavier 
than others on the market. 


einar 

Lee re ae 

pt) ee 
Pe rey (eos 
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As 4 wall cate 
just stack them 


WRITE FOR BROCHURE 
No. 11560 


As 4 showcate 































No jobbers please 













314 W Jackson Bivd 
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Appointments Made 


Fresh As Spring / By L. A. Darling 


[wo top-level appointments in the admin 
istrative staff of the | \. Darling Company, 
y Bronson, Mich., have been announced by 
CALARTS NEW LINE Soestetias Staley, pentane: ater lo 
volve kk. ©. Matthews, who has been named 


vice-president of the company, and Robert 





Designed with grace and beauty of realistic inter- : : 

s W. Stocker, who has been elected secretary 
pretation of Nature's own products . . . now available treasurer 
so that you can convert conventional displays into color- Matthews joined the Darling firm in 1936 


d a shop employe Shortly thereafter he 


ful, eye-catching ‘stoppers’... order early and take 
y 3 PP y joined the accounting department, and in 


advantage of these traffic and sales builders. vas placed in charge of Darling's 
plast division in Coldwater, Mich. For 
thie ast several years he has been serving 


at all Gift Shows and at the following shows: The a assistant to the president, with super 
Pittsburgh China & Glass Show and The National vision of Darling's display division 


Stocker joined the firm as an accountant 


CALART'S wonderful new Spring line can be seen 


Furniture Show in Chicago. 


in 1946, after more than four years service 


i ‘ {) Cf ] i? + Nav c Olds ad 
Send for 1955 Spring Catalog a5 an officer in Navy. He hold 


Masters degree in business administration 





from the University of Michigan, and priot 


to entering the service was associated with 
( A : f O R N A Hiaskins & Sells, and Briggs & Icerman, 


two leading Michigan accounting firms. He 


BA; ARTIFICIAL FLOWER CO. & Septet aioe 5 wesetaggenreciay Sylar 


in a number ot civic and traternal organi 


400 RESERVOIR AVE., PROVIDENCE, R. I. zations. In addition to his new post with 


Darling, Stocker is also secretary-treasuret 














oi the J. B. Hellenberg Company, Coldwater 


Beautiful, Ornamental lron FIRST QUALITY Appointment of two new sales representa 


tives also were announced by Trowbridge 
WALL DISPLAYERS Stanley Don Schram has been named 
SHOU LDER Darling's representative tor the Southwest 
ern territory, with headquarters in Okla 
COVERS homa City. He was formerly associated 
| with the Reflector Hardware Company, Chi 
| cago, as sales promotion and merchandising 

GARMENT COVERS ccordinator, designer, and store planner. 
Russell Larson will represent Darling in 
the Southern territory. His home office will 
LINGERIE FOLDERS | be in Atlanta. Prior to becoming associated 
ty | with the sales staff, he was active in the 
| Te ABH MERCHANDISE design of Darling's mannequin lines, plasti 
t man Y ENVELOPES | merchandisers, and display units. 
Tops are Both 


men are now actively” servicing 


i 
i 





Darling accounts in their respective terri 


interchangeable! é ° 
Beautiful black wrought iron, trimmed with BAKELITE 
Brass Medallion Interchangeabie tops DECEMBER IN CHICAGO 
will accommodate a variety of merchan WINDOW-CLEAR [Conti 4 f 
dise. Shown with $T-2 Shirt Tops | ontinued from page 59 
WSC-3-——-3-WAY DISPLAYER Overall height VINYL the use ot grasses tied into stat shape S 
i4 overall width 30°, $10.50 and everyrecni trees to the insertion Ol 
csp = oe ante | POLYTHENE | “boards” indicating what was smart in the 
ratrennagapacegg yD <cstrons : — $16.35 | | window The toy window pictured received 


Tops 4% shown Each Ww f 

rit w r ori ist much attention, tor Santa seemed amused 
WS5C-2——2-WAY DISPLAYER—Same as above, ene S Pp won ’ Dr he ; he ‘hildre k: 
except 16° high, 24° wide, $6 95 and samples. at Un anti s of the children a . skating. 
without tops. Each ° Animation added much to the effectiveness 
lor the family, this display director car 


tories 


omp i ? ST.2 Shi 
een Pataki $10.85 JOBBERS ONLY 


ried out one idea, “sugar ‘n spice ‘n every 
thing nice,” for the father and son window 


See Your Jebber or F rite | CORONET MFG C0 | featuring fine gifts for them, for etieae. 
The HARRY C. COHEN co » ” | the children, and the young deb. One win 


5866 Baum Bivd. Pittsburgh 6, Pa. BOX 35, Yardville, N. J. 


dow devoted to china, glass, and similar 
items for the home was used as a method 

















ot showing artificial flowers, table decora 
tions, and the use of driftwood tor home 








arrangements. The family windows had a 


. © \ ite cart boar ee cove ‘ed h sel 
RAO Foil Paper, Base Metal Order Your “Naturalike” Grass Mats | | “")'°, “ar’boare © ve oe 


a4 TUPP.TURP os , pu ses and flitter and edged with lighted “can 
. J -TU eprinkiings trem your play je ” , ' 
RAO Foil Cloth today—-NOW! “NATURALIKE” are the Gest GRASS dies,” and the tiny stars in the tree had 


Special Discount to Jobbers MATS you can buy. Ask for “NATURALIKE” when | | steadily burning lights. There were inser 
erdering. ; 


R. A. OHLHORST MEMORIAL GRASS COMPANY 
278-292 Jehasten Ave. Jersey City 4, N. J. UBRICHSVILLE, OHIO 








tions of pears, peaches, and apples to giv 
a new novel decorative idea to the tre 
While there were many small items shown, 
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these were arranged in boxes or on tables 
to give both separation and accent to the 
suggested gifts. 

\t Marshall Field & Co the greenery ot 
a semi-tropical region, eerie blue lighting 
adding an air of mystery,and stars arranged in 
constellations and softly illumined from 
behind made the setting for the Nativity 
window (last illustration). Mache figures 
ot the Holy Family, the shepherds, and lambs 
were set at important points to center atten 
tion on the baby, which was spotlighted. 
The mood this window expressed was both 
unusual and beautiful 

Other Field Christmas windows sug 
gested the travel-dreams of a child. There 
was a ship on which children in gown and 
pajamas traveled with Santa, and this per 
mitted toys and luggage to be shown. There 
was the “Triffle Tower” with its tiny elevator 
carrying giitts up and down, and then in 
the high “Alps” on a snow-covered ledge 
vas a tiny creche. Similar ideas of foreign 
lands were carried out in other windows to 
arouse much local interest 

[he exterior decorations used masses of 
evergreen above the main entrances, and all 
were illumined with various size stars, again 
illumined from the back, to cast interesting 
lights and shadows 

Above the entrance to Chas. A. Stevens 
& Co., Charles Cornell placed life-size fig 
ures in wood, beautifully carved and col 
ored, illustrating the Holy Family and the 
Babe, and tiny lambs following a shepherd 
(not pictured). The effect was most im 
pressive. 

The main windows at Stevens showed 
tormal apparel with accessories, and huge 
bells, bright red, with festoons of holly and 
mistletoe added. Capping this was the 
fragrance that drifted out into the air; a 
small card stated “the fragrance is Fashion 
Magic.” 


Rosenblatt & Kahn 
Announces Winners 

Sol Rosenblatt, Rosenblatt & Kahn. New 
York City, has announced the winners of 
the window display contest sponsored in 
conjunction with Capital Airlines. The win 
ner in the department store category is Paul 
lL. Wertz, display manager of Burger-Phil 
lips, Birmingham. Carmela Corrento, buyet 
ot children’s coats for Geneseo Children’s 
Shop, Geneseo, N. Y., 1s the winner in the 
specialty shop category 

kach winner will receive a seven-day all 
expense trip tor two to New York City 
New Orleans, Miami Beach, or Washington 
i) f Contest judges were Gene Moore, 
display director of Bonwit Teller, John 
Snyder, instructor, Department of Advertis 
ing and Design, Pratt Institute, and Chuck 
(,ruen, retail art director Harrison 


\ssociates, all of New York City 


Robert Gordon Joins 
Hackensack Firm 


Robert | (,ordon has jou ed Packard’ 
bHiackensack, N | rf director oO! vindow 
displays At one time he was with Macy's, 
New York City, Bamberger’s, Newark, and 
Halle Brothers, Cleveland interior display 


at the store is under the direction of Cliftord 


schmidt 
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MODERNIZE YOUR 








MILLINERY DISPLAYS 


OO3X—MILLINERY WIRE BASE (set of 3)-4 

10°" high $7.50 per a 
(Height measured from floor to bottom of 
giass head) 
Available in Gold, Black or White. Other colors 
10% additional charge 
individual Bases— 4°° high — $2.50 each 

7’* high — $3.50 each 

10°' high — $4.50 each 


GLASS MILLINERY HEADS — $12.00 per dozen 
Packing charge of $1.00 with orders of less than 
| dozen heads 


SPECIAL OFFER—Three (3) Glass Millinery Heads 
with one 003K Millinery Wire Base Set — $9.95 


Ail prices F.O.B. New York. Order shipped rated 
accounts, otherwise shipped C.O.D 


JOBBERS' INQUIRIES INVITED 


CHIC DISPLAY CO. 


293 Seventh Ave... New York 1, WN. Y. 


















has shown hundreds of progressive merchants over the 
nation that Sel-O-Rak is the new approach to modern 
: Sel-O-Rak will sell your customers 
silently, efficiently, courteously ... and willincrease your 
sales volume. Write for catalog and nearest distributor. 


WX-o-r0k% CORPORATION 


2417 NORTH MIAMI AVENUE, MIAMI, FLORIDA 








ae 177 (775 a) 


make your displays 






many original ideas 
of top notch displays by leading per 
sonalities in the display field 


new display ideas! 





Display lights turn ON 
and OFF automatically 


Any display will be twice as attrac 
tive and produce more saies when 
it ‘stops’ after sundown window 
shoppers by lighting of animation 
An intermati« TIME Ail wilt turn if 


or autornatic ally and off atter the 





evening rush just —s ; se? and 
one a No installati no resetting 
ite for catalog 


Writ 
ro toy ro: INTERNATIONAL REGISTER CO. Dept.15W 2622 W. ‘Washington Bivd., yn 12, Wi. 











EASTER 
SPRING 


GRASS MATTING — SCROLLS — FOIL BORDERS 
Send for Catalog 


THE MULONER COMPANY, 


Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
90 S. Live Oak Pontana, Calif. 








auhaltan 


15! WEST (8th Pg NEW YORK Il, 


a 


‘'meogoaronm aves 


a 





EXQUISITE SMALL FLOWERS 


For Show Case and interior Trims 
Produce display effects impossible with regular 
lines of display flowers Unsurpassed beauty 

Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


importers — Migs. — Exporters 
4 OW. Mth STREET NEW YORK 18, N. Y. 
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fashion. 


children's figures. 


factory end shewreom 


The New LONG LOOK Mannequin 


LONG, because the bosom is raised, the hips are smoothed, 


adding inches to the torso, so desirable to underline the new 


This is the mannequin that is first in style and quality at popular 
prices, and featuring the PUGDIN wig. 
of materials with finest workmanship, this mannequin is most 


satisfying for the fashion-conscious users of men's, women's and 


Manhattan Motion Manikin Manufacturers 


Have never been connected with any other mannequin manufacturer of similar name 


4 WEST 16TH STREET @ NEW YORK 11 @ WN. Y. 


Combining the best 


CHELSEA 3-4705 


| change 


| change 


| and 


| store 











She 


in pa peer eating 


an d a if new 
m in hf e mn est 


design an d 
< 


est 


execution for 


all Seasons — as 


j 
y 
a ak us. 
Y 


CONSTANT & THOR, inc. 


124 CHAMBERS STREET 
NEW YORK CITY 7 











KUT GRASS 


WOOD FLAKES, SPARKLE GEMS, 
SAND, STONES 


Always something new 


NATIONAL DISPLAY MATERIALS 
DIV. NATIONAL SAWDUST CO., INC. 
65 WN. 6th Street Brooklyn 11, 


Hiave your you our catalog 


He Ve 


Jobber show 


IMITATION FOOD, 


| itself 
ever,_r, 








Ky , Gold Strike pins 


= 1/2 ib. Fiet Boxes 
tee! Nickel-Plated 


(ho ib. Mian.) 
# Lo- 617-620-248 y iy} ¢ 
SEND $1 for 1. SAMPLE & 


SUKAVE CO. WC wim eae 











iS MAGIC 
FOR CLEANING MANNEQUINS 


Order From Your Display Jobber 
A Product of Bontec Laboratories 


1380 Watson Ave., Wilmington, Calif 








DEKOPHANE 


THE PLASTIC CEMENT 


“wet bond” strength—Quart 


PHILIP R. PARK, INC. 


Berth 42, Outer Harbor, San Pedro, California 


with $3.75 














ATTENTION DISPLAYMEN 
THE MANKO FABRICS CO., INC., WISH TO AN- 
NOUNCE THEIR REMOVAL TO LARGER QUARTERS 
AT 156 WEST 28TH STREET, NEW YORK CITY 1. 
WE SPECIALIZE IN 

Puffing foils, 50 ff. rolls, 20°° wide and specially priced 
at $1.00 per rol! for silver and $1.25 per roll for colors 
We also carry tariatane nettings, rayons, plushes 
ribbons and novelty cioths 

SEND FOR PRICES AND SAMPLES 
Special quotations | to dealers and jobbers 


_- a 





USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
7. 


$4.00 Per Column Inch—CASH WITH ORDER 
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| DISPLAY WORLD 
| that it has 


since | 


| years ago. It 
| could 


| for the 


| chian 





of much 
and I feel that you might 
be interested in knowing about the important 
part display has played in our post exchange 
here at the Marine Recruit Depot. This ex- 
was once very similar to other post 


Your magazine has been a source 


inspiration to me, 


| exchanges, in that it was a rather unappeal 
| ing reconverted barracks. 


However, through 
the foresight of Major Don Linn in advocat- 
ing a complete remodeling of the interiors 
and in hiring a display manager, the ex- 
has received nation-wide recognition 
by General Lemuel C. Shepherd, Jr., the 
Marine Corps Commandant, as the most out- 
standing and forward-thinking exchange as 
a result of our use of display and remodeling. 

We have brought to use windows 
mannequins, hitherto unknown in a 
such which have given a de- 


show 


as this, 


partment store air to our exchange. 


[ should like to draw your attention to 
the enclosed pictures of our Toyland. This 
department is open October 15 through 
December 24, and its prime purpose is to 
make possible the purchase of many toys to 


| military personnel and their dependents for 


the Christmas 
temporary 


season. It is a very large, 
hall which does not lend 
Yule atmosphere. How 
of display we have been 
able to hide its multitude of sins sufficiently 
tc receive a multitude of compliments from 
its many customers. This year the children 
had the thrill of sitting alongside Santa in 
his white and gold sleigh drawn by golden 
reindeer, im a trees 

My five years experience 
ager of Parmelee 
Diego, has 


mess 
easily to a 
with the use 


setting ‘of white fir 
as display man 
Dohrmann’s, here in San 
aided me in bringing the all-im 
portant factor of display to the exchange, and 
it has been of great interest to me to be 
able to take part in the growth of the ex 
| change and their recognition of the 
tance of display.—Charles J 
Recruit Depot, San 


impor- 
Conniry, Marine 
(_orps Diego 

Our order will be mailed to you some time 
this week for 
tion. 

I don't 


a two-year renewal subscrip 


want to miss a single issue of 
and can truthfully say 
been the best help 
and information [I have find 


several 


source oft 
been able to 
started doing display 
would be 
more 


work 
wonderful if you 
articles and 


have pictures on 


utility displays with major and small electri 


cal appliances. The ones you have published 


| have been extremely helpful and informative. 


[ also have a copy of 
and think it ts 


Dynamic Display 


really a remarkable book, 


| due to the fact that it explains all the phases 
| OF display 
| that would take 


know-how 
years o! experience to learn. 
Thank you and all of your organization 
wonderful job you are doing tor 
display people—Mrs. Joy J. Nash, Appala- 
Electric Power Company, Roanoke, 


work and gives the 


Va 
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close 5th of month. 














Used MANIKINS $10 
2-Piece Complete—as is. Crat 
ing charge $2.50, F.O.B. New 
York 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 

















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose: 

e Positions Wanted 

e Help Wanted 

@ Salesmen Wanted 


e Used Equipment 
For Sale 


e Used Equipment 
Wanted 


e Business For Sale 
x? 


FEBRUARY 


Opportunity Exchange 
Forms Close 


JANUARY 5 





DISPLAY AND ADVERTISING 


WANT MAN TO CAPABLY HANDLE MEN’S WEAR 
WINDOWS AND NEWSPAPER ADVERTISING 


leading store in 


average earning te attract 


Mid-West 


volume in top grade merchandise 


town of 40,000 


excellent 
Willing to pay above 


qualified personnel. Give 


complete intormation in replying 


ADDRESS BOX 1FG 


(are oft 


DISPLAY WORLD 








SALESMAN—fFor hangers, covers, 
racks, mannequins and display 
equipment ¢ illing on men s, ladies 
and children’s wearing apparel 
shops. Good opportunity. Territories 
available. Write stating qualifica 
tions and lines now carried 
Address Box 1DE 
Care of DISPLAY WORLD 








Salesmen Wanted 


Wanted for patented Display 
Fixtures in Metal and Plastic, 
already widely introduced 
Various territories 
Money making item. Used by 
department, chain and _ better 
retail stores 


open 


Polywog Company 
1133 Broadway 
New York 10, N. Y. 


FOR HIRE 


Display Production Or Plant 
Manager Available 


College graduate with 15 years ex 
perience in display field including 
wood, metal and plastic fabrication 
and assembly for point of purchase 
displays, mounting and finishing, 
and die cutting. Broad knowledge 
of materials, machinery and pro 
cesses. Strong background in de 
sign and development, estimating, 
purchasing, methods and general 
business management. Will relocate 


Address Box 12EF 
Care of DISPLAY WORLD 


Display Opportunity 
Unlimited 


bree lance ci play studi eatal 
lished ten years in large midweat 
ern city specializing in merchan 
cise installation ind rental oT 


backgrounds for the apparel trad 


tremendous 


We i] equipped A th 
; ot , | 


selection juaiity et piece 

foliage. et large storage work 
shop ind office irea it extremely 
low ental Forty rewulat iccoun?t 
representing the cream ot the 
trace Further growth assured b 
excelient reputation If ou have 
liapia experience imbition na 
energ) this is your opportunity 
| am toreed t sell because of ill 
nes Requires $5,000 cash to han 
cle Dusiness will stand trictest 


nvestigation Principals oniy 


Address Box 1AB 


(are of DISPLAY WORLD 




















SALES REPRESENTATIVE 


Cole veland and surrounding district 


Wanted lines Jisplay novelties 
Fabri Kloot overing Animated 
display klowet and Foliage 


\ddress Box 1CD 
(are of DISPLAY WORLD 








WANTED—i4 In. EMBOSOGRAF 


Including any supplies and acces 
sories List full’ all ty pe styles. 
sizes and quantities of each letter 
caps and lower case 


Addre Box 1]K 
Care of DISPLAY WORLD 











FOR SALE 
Model *‘A”’ 
Showcard Machine 


Prints all sizes up to 12 inches 
by 15 inches In good condi 
tion. Includes type clips, 
inking plate, inking rollers, 
many tonts of type 


Address Box 1BC 


DISPLAY WORLD 


(are ot 


WANTED 


An Experienced Combination 


Advertising and Display Man 


rol Midwest, high grade de 
partment tore State expert 
ence. references Nationality 


and salary required 


Address Box 1GH 


(are of DISPLAY WORLD 





WANTED 


Combination Display 
Man and Show Card 
Writer 


ixcellent opportunity tor one 


with progre ive idea for 


lunior Wepartment Store lo 


cated iT) thie hea ! {,O00 living 


conditions Full store benefit 
Kxcellent opportunity tor ad 
vancement with growing con 
cern. Give tull particulars in 


first letter 


Address Box 1KL 


WoKLD 


{ are (i DISK] \) 


























CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration tor over 40 years with over 
2),000 graduates in mearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-1 WN. Cicere 
Ave., Chicago 40, Il. 








SALESMEN 


(One of the top lines of unusual 
display fixtures and display 
open tot exclusive representa 
tion in the Southeastern and 
Mid Central tate 
like it on the 
commissions 


Nothing 
market Lop 


nani conflicting Larne carried 


Address Box 1EF 


(Care of DISPLAY WORLD 





LINE-O-SCRIBE 


Model B-2228 
Display Card Printing Machin 
purchased new neve used 
Prints cards up to 22 by & 
inc he ( omplete witl type, 
pacel ink and cabinet: 
" width 39°, height 
. hipping weight 650 ibs 
Cost $2,374 will sell tor 350 


Length UF ' 


LUCKY STORES 
1701 First Avenue 
SAN LEANDRO, CALIF. 
D. M. MURPHY 








NO obye tion to 








Musical Instruments Buy or Rent 
heighten display slue Old 


Sid Sherman Instrument Co 
226 S. Wabash Ave., Chicago 4, Lil. 
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This is the display selected as winner of the gold medal for November in DISPLAY WORLD's 
international Display Contest. I+ is by Harold McLaren, The Bon Marche, Seattle. Full details of 


the contest results will be found elsewhere in this issue— 


Robert Riley Consultant 


For Brooklyn Museum 

At one time display manager of Bergdorf 
(,oodman and later interior display head of 
Lord & Taylor, both of New York City, 
Robert Riley is now research consultant for 
the Kkdward (¢ Blum industrial design 
laboratory of the Brooklyn museum. The 
position was held by Michelle Murphy until 
her death recently. 


ee 


Nylon Wigs Covered 


In New Brochure 

A brochure picturing and describing the 
firm’s nylon wigs for 1955 has just been 
released by Herzberg Robbins, Inc., 457 
West Broadway, New York City 12, and 
will be sent free on request. According to 
Barney Robbins of the company, “The 1955 
hair styles have a slightly longer, more 
yraceful look than 1954 styles. These wigs 
are made ot 100 per cent DuPont nylon,” 

The brochure also features Herzberg 
Robbins’ new line of plastic mannequins 


with nylon wigs 


St. Louis Guild 
Has Annual Party 

Members and guests of the St. Louis Dis 
play Guild met for the organization's annual 
Christmas party the evening of December 
i8. Dinner at the Forest Park hotel was 
followed by dancing until midnight 
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Manikins, I ne 
OMmpany 


ihattan Motion Manikin 


Manhattan Wood Letter Co 


Manko Fabrics Co., In 
Viemortal ara (4 
Metal Disp. Novelties 
Mittens Display Lette: 
Morgan { oO The 
Muldner ¢ Lhe 


Materials 
Mirs 
(rout 
‘\ rtheratt Lighting 4 


Show List ivs 


KRakeman Scenic Studios 
(Chester 

Reyburn Mig. Co., The 
Reynolds Electric Cx 

Rip Studios 

Round Tubes and Cores Co 

Rubner, Inc., Gustave 
Russel’s of Calitornia 
Rustic Furniture Cs I ne 


 AVaNe Lniversal ¢ rp sf 
Schack's Ine Inside Front Cover 
Sel-)-Rak Corporation oft 

America 10] 
Showcard Machine Ci 14 
Siegel, ln , Nat AU) 
Starer Displays 8, 
W L, Stenswaard & Assca 

it 


Iwinkle Displays 
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for 


you'll display it better with genuine 
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PEG-BOARD is the 
Reg. 1T.M. of B. B. But 
ler Mfg. Co., Inc. used 
to identify its products 


Pim 


& 


- 
OP 


WRITE NOW for complete descriptive literature in 


cluding prices . and the name of your neares! 
distributor 


coviom os) Be Be BUTLER MFG. CO., INC., 3150 Rendoiph St., Bellwood, Illinois 


When in New York visit PB of New York. Inc it W. 42nd %S*+.. ? Yor 


ow 


S jotsid ory of % h Butler Mig Co 





eA MONIC. 


pregents th e 


“PRESH LOOK” 
-. 





j Mew conception mn mannequin styling 


and decor. — dimensional brushed body tones 


with fresh stimulating natural portrait 
make-up . .. so essential in interpreting 
the fashionable modern American Woman. 
Their grace of line... their beau ty of detail... 
their inbred quality tel] you why 


SO banhy stores who can afford any mannequins 


i the world . _ choose BEA {/ MONDE 


Korrect-Way Distributors in all principal cities 
American Fixture and Manufacturing Co.,, 


2300 Locust Street. St. Louts Mo. 


FACTORY SHOWROOMS 


Screet. New York. N.Y 
Ii] 


ll Wesr 42nd 


220 West Adams Street. Chicago. 





